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Abstract

The article is a theoretical-empirical research
of the economic attitudes of Ukrainian students. Theo-
retical analysis has allowed the authors to outline a con-
ceptual research scope under the framework of behav-
ioral economics, which regards economic attitudes as
one of the types of social attitudes in the dispositional
structure of personality. The purpose of the research
is to conduct an empirical research of the features
and patterns of economic attitudes of the student com-
munity; to consider a layered organization of economic
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AHoTanisa

CtaTTA npejCcTaB/s€ TeOPEeTHUKO-eMIipU4yHe J0CJi-
JPKeHHS] eKOHOMIUHUX aTUTIOZIB YKPaiHChKUX CTYAEH-
TiB. TeopeTHYHe aHa/i3yBaHHA Jjajl0 3MOT'Y 03HAYUTHU
KOHILeNTyaJIbHe M0Jie JOCIi/PKEHHS B MeKaX OBe/IiH-
KOBOI EKOHOMIKH, L]0 PO3IVISIJa€ EKOHOMIYHI aTUTIOAU
AK OZVH 3 BUJIB COLLiaJIbHUX aTUTIOLIB Y JUCIO3HULLi-
HHiIM cTpyKTypi oco6ucrocti. MeTow [oCTiKeHHS
€ eMIipUYHO AOCJAIIUTH OCOBJUBOCTI Ta 3aKOHOMIp-
HOCTi €KOHOMIYHUX aTUTIOAIB CTY[EHTCTBa; PO3IJd-
HYTH pIBHEBY OpraHi3allil0 eKOHOMIYHUX aTUTIOLIB
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attitudes and partial elements of factor ideas; to ana-
lyze correlation relationships between economic
attitudes and indices of students’ economic status
(the actual level of revenues and expenses). Research
methods. The research and analysis of the features
of economic attitudes of students have relied on
0. Deineka and K. Zabielina survey for express diag-
nostics of the economic attitudes of young people.
It has allowed the authors to characterize the scope
of economic attitudes of a man in a holistic way, taking
into account different spheres of economic behavior
and socio-economic roles. Results. Based on quantita-
tive and qualitative data processing, the research has
established that the general level of economic atti-
tudes of a study sample is above average. It has been
found out that students’ assessment of their financial
situation as sufficient/insufficient does not depend on
actual cash security but closely correlates with an over-
all index of economic attitudes (r =.310; p <.001). This
fact proves that not a sum of money, but the very sub-
jective assessment of its amount as sufficient/insuf-
ficient is instrumental in the attitude towards eco-
nomic issues. The most significant factors influencing
the economic attitudes of youth are the factors of “eco-
nomic orientation activity” and “economic planning
and financial optimism”. Conclusions. Thus, a positive
attitude to economic issues is peculiar to those stu-
dents who strive to be financially aware, be in the loop
of economic and financial life in a country and predict
their financial situation and economic prospects.

Key words: attitudes, economic attitudes, students,
financial situation, financial optimism.

Introduction

The volatility of the modern economic world
and the global monetization of social space
drastically alter the socio-economic conditions
of human existence. Young people are
the most vulnerable to globalization processes.
The balancing act between material benefits
and moral benchmarks, a frustrating need for
competitiveness, = demanding  requirements
to personality as an actor of economic
relationship influence the history of economic
socialization of the younger generation. Thus,
it seems highly relevant to study the issues
of economic attitudes of the youth in terms
of the determination of economic well-being,
identification of those factors which would shape
the strategies of economic behavior, contribute
to the development of economic awareness,
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Ta napuiasibHi 4YacTKU (GaKTOPHUX MpeJCTaBJIEHD;
npoaHasi3yBaTH KOpeJANilHI B3aEMO3B’S3KH €KO-
HOMIYHUX aTUTIOLAIB 3 MOKAa3HUKAMHA €KOHOMIYHOIO
CTAHOBMIA CTYZAeHTIB (peajbHHM piBHEM €KOHO-
MIiYHHUX JIOXOJIiB Ta BUTpaAT). MeTOAM A0C/IiJKEeHHS.
BuBueHHS Ta aHasi3 0COGJMBOCTEH €KOHOMIUHUX
ATUTIOAIB CTYLEHTCbKOI MOJIOAI MPOBOAUJIXCH 3a
MUTAJbHUKOM eKCIIpec-AiarHOCTUKU €eKOHOMIYHHUX
atuTiofiiB Mostoai O. [Jletineku iK. 3a6esinoi, mo aano
3MOr'y KOMILJIEKCHO OXapaKTepU3yBaTU II0JIE eKOHO-
MiYHHUX aTUTIOAIB JIIOJUHU, BPAaXOBYHOUH pPi3Hi chepu
€KOHOMIYHOI MOBEAIHKU Ta COLjiaJIbHO-€KOHOMIYHHUX
poJieii. PesynbraTu. Ha 0cHOBI KijIbKiCHOI Ta sIKiCHOL
06po6KM JJaHUX BCTAHOBJIEHO, 1110 3araJbHUHN PiBeHb
€KOHOMIYHHUX aTUTIAIB y JAOCHiPKeHid BUOGipi
BULIUK cepeHbOro. JlocaipkeHo, 110 OLiHIOBaHHS
CTyJleHTaMHU BJIACHOTO GiHAaHCOBOIO CTaHy SIK JOCTAT-
HbOTO/HEIOCTaTHbOI'0 He 3aJIEXXUTh BiJ| peaJbHOro
rPOIIOBOTO 3abe3MevyeHHs, ajie TiCHO KOpeJsIE i3
3arajlbHUM I[OKa3HUKOM €KOHOMIYHUX aTUTIOJIB
(r =.310; p<.001). Lle cBiguuTH NpO Te, 1110 MPOBIJHY
pOJib y CTaBJIEHHI 10 EKOHOMIYHUX IUTAHb BiJlirpae He
KiJIbKICTB Tpollel, a caMe cy6’EKTHBHE OLiHIOBaHHS iX
KIJIBKOCTI fK [0CTaTHbOI/HeAocTaTHbOI. Halb6isibIn
3HauyIUMU (aKTOpaMH, 10 BIJIMBAIOTh Ha €KOHO-
MiYHi aTUTIOU MOJIOJ(i, BUSBUINUCH GaKTOPHU “OpieH-
TYBaJIbHOI aKTUBHOCTI B eKOHOMIIi"Ta “eKOHOMiYHOT0
IJIaHyBaHHA i ¢iHAHCOBOTO onTUMi3My”. BUCHOBKHM.
TakyM YMHOM, IO3UTUBHE CTABJIEHHS [0 EKOHOMIYHUX
[IUTAaHb XapaKTepHe /Jid TUX CTYAEHTIB, KOTpi HaMara-
I0TbCs1 6yTH piHaHCOBO 06i3HAHUM, 6YTH B Kypci moJin
eKOHOMIi4YHOro i piHaHCOBOTO XUTTS B KpaiHi Ta mpo-
THO3YIOTb BJlacHe QiHAHCOBe CTAaHOBHIIE Ta €KOHO-
MiYHI IepCleKTUBH.

Ki1ro4oBi c/10Ba: aTUTIOAU, EKOHOMIYHI aTUTIO/H, CTY-
neHTH, iHaHCOBUH cTaH, piHAHCOBUM ONTHUMI3M.

Beryn

MiH/IMBICTE Cy4aCHOTO €KOHOMIYHOI'O CBiTY,
ryiobasibHA MOHeTapu3allis CoIjiaJibHOTO Mpo-
CTOPY JLOKOPIHHO 3MIHKOIOTBH COLia/IbHO-€KOHO-
MiYHI yMOBHM JIIOACBKOTO icHyBaHHs. Haitbinbia
BPa3JIMBOK /10 TJIobasli3alliiHUX MpOILeCiB cTae
MoJ10/ib. basaHcyBaHHS MiK MaTepiaJlbHUMU
6saraMd i MopaJbHUMU OpieHTHpaMHy, opy-
CTpylo4ya mnoTpeba KOHKYPEHTOCIPOMOXHOCTI,
3pocTardi BUMOTH /10 OCOBUCTOCTI SIK Cy6€KTa
€KOHOMIYHUX B3aEMUH, BIVIMBAIOTh HAa XapaKTep
MPOTiKaHHA €KOHOMIYHOI couiasizanil migpocra-
I040T0 MOKOJIIHHA. BigTak, BeJIbMHA aKTyaJlbHUM
BUJIAETbCSI BHUBYEHHS1 MNHUTAHHS €KOHOMIYHHX
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without
qualities,

successful  economic
depersonalization,
declining life quality.

Foreign psychology traditionally considers
the concept “attitude” as an organized system
of convictions about an object or a situation,
which determines a person’s tendency to act in
a particular way (Rokeach, 1986). In domestic
psychology, studies rely on the classical under-
standing of an attitude - which was introduced
by D. Uznadze - as personal modus, readiness to
carry out an activity in a certain way. The modern
thesaurus of psychological science also confirms
the use of the concept “mental set” and English loan
translation “atytiud” (attitude). I. Savka's thor-
ough analysis of the studies devoted to the issues
of attitude has made it possible to conclude that
“ideas about “basic attitudes” by V. Yadov meet
the concepts of “relation” by V. Miasyshchev, “ori-
entation” by L. Bozhovych, “a fixed attitude that
gains a great personal focus” by D. Uznadze. How-
ever, the system of value-based orientations meets
the concepts of “an integral (global) attitude by
D. Uznadze” (Savka, 2009). Modern English-lan-
guage scientific literature interprets attitude as
“an internal tendency”, which is both a viewpoint
and evaluative regard expressing this viewpoint
(Eagly & Chaiken, 2007). Keeping in mind the Eng-
lish term “attitude” includes not only a system
of beliefs and relations but also a particular read-
iness to act in a certain way (one that has close
meaning to the term “mental set” in domestic psy-
chology), the authors have chosen the mentioned
term to carry out the study of features of the eco-
nomic attitudes of Ukrainian youth.

[tis traditionally highlighted three components
in the structure of attitudes: cognitive (realization
oftheobjectofsocial attitude); affective (emotional
evaluation of the object, expression of sympathy
or empathy to it) and connotative component
(consistent behavior towards the object (Smith,
1986)). Contemporary scientists share the opinion
that these components are closely interrelated
(Huskinson et al., 2006) and sometimes can enter
into controversial interrelations with each other
(Conner etal., 2002).

In modern domestic psychology, the issue
of attitudes is studied within the conceptual scope
of value-based orientations which, according to
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aTUTIOZIB MOJIOZI B JleTepMiHallil EKOHOMIYHOTO
6JiaronoJiy44si, BUsiBJeHHs1 TUX GaKTOPIB, AKi 6
BH3HAYa/Ik CIIPSIMOBAHICTb CTpaTeriii eKoOHOMIY-
HOI NOBeJiHKHY, CIIPUAJIU PO3BUTKY €KOHOMIYHOI
CBifoMocCTi, ycrilHii ekoHOMIYHIM afganTanii 6e3
3HEOCOOJIEHHS], BTPAaTH OCOOHCTICHUX 4YECHOT,
3HWKEHHS AKOCTI KHUTTS.

Y 3apy6ixkHil ncuxoJsiorii moHATTS “aTuTion”
(attitude) TpaauuiliHO po3r/iAAAIOThH SIK Opra-
Hi30BaHy CHUCTeMy IepeKOHaHb I0J[0 06’€KTa
ab6o cuTyaryii, ika BU3HAYA€ CXUJIbHICTb JIIOJJUHU
JisTu neBHUM yuHOM (Rokeach, 1986). Y BiTuus-
HSHIN CUXO0JIOTIT A0C/iI>KEHHS BiAIITOBXYIOThCS
Bi/l KJTaCUYHOT'0 PO3YyMiHHS yCTAHOBKU IK MOAYCY
O0COOUCTOCTi, TOTOBHOCTI BHUKOHYBaTH Jisl/ib-
HiCTh IeBHUM YHMHOM, BBejeHoro 1ie /l. Y3Haz3e.
Cy4acHUU Te3aypyc NCUXOJIOTIYHOL HAYKH 3aCBiJl-
Yy€e TaKOX BUKOPHUCTAHHS MOHATH‘HacTaHOBA”
Ta aHIJIOMOBHOI KaJIbKH “aTUTION”. 3p006JIeHUN
[. CaBKOIO I'PYHTOBHHUU aHaJi3 JOC/iIKeHb, IPHU-
CBSIYEHHUX Mpo6JeMaM YCTAaHOBKH, [aB 3MOTY
3p06GUTHU BUCHOBOK MpPO Te, 1[0 “ysSBJEHHS MpPO-
“6azoBi corniasbHi ycraHoBku” B. flmoBa Biamo-
Bijlae moHaTTAM “cTaByeHHs” 3a B. MsacumeBumM,
cupssMoBaHicTe” 3a JI. BoxkoBu4, “dikcoBaHa
YCTaHOBKA, fIKa HaOyBa€ BeJIMKOI 0COOMCTiICHOI
Baru” 3a /Jl. Y3Haz3e. CucTeMa IiHHiICHUX OpieHTa-
Lil, HATOMICTb, BiZjIOBiAa€ MOHATTAM “LiJiCHOI
(rsio6anbHOl) ycraHoBku” 3a /l. Y3Ha3e” (CaBka,
2009). Y cy4yacHilt aHIJIOMOBHIHM HayKoBiH JiiTepa-
Typi B 3MicTi attitude po3pi3HAITh “BHYTPIlIHIO
TeH/JleH1lil0” 1K 03UIil0 Ta OL[iHOYHE CTaBJIEHHS],
mo Bupaxae 1o nosuuito (Eagly & Chaiken,
2007). bepyuu g0 yBaru Te, 110 aHTJIOMOBHUH
TepMmiH “attitude” mepenbayae BpaxyBaHHS He
JIUIIe CUCTEMM TIepeKOHaHb i CTaBJieHb, aJie
i HeBHY TOTOBHICTb AiITH MEBHUM YMHOM (Te, 110
y BITUM3HSHIN nIcUx0J10Tii 6JIM)K4ye 32 3HAUEHHSM
Jlo TepMiHy “ycTaHOBKA”), MM 06UPAEMO caMe el
TepMiH (y HOro yKpaiHOMOBHIiN TpaHCKpumIiii)
JIJ1s1 peastizanii Hamoro J0C/IiPXKeHHs 0CO6JIMBOC-
Tel eKOHOMIYHUX aTUTIOZIB YKPaiHCbKOI MOJIOJ].

Y cTpyKTypi aTUTIOAIB TpaAuLIiiHO yBHpas-
HIOIOTb TPU KOMIIOHEHTU: KOTHITUBHMUH (YCBi-
JIOMJIeHHS 00’€KTa Ccollia/IbHOI YCTaHOBKU ); adek-
TUBHUHU (eMolliliHa OIjiHKa 006’€KTa, BUSIBJIEHHS
HNOYyTTs CUMMaTii abo aHTHUNATIi 0 HbOr0) i KOHa-
TUBHHUM KOMIIOHEHT (MOCJIi/JOBHA MOBEJAIHKA IO
BigHOIIEHHIO A0 06’eKTa (Smith, 1986). Cy4acHi
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scientists, are characterized by vigorous changes
and significant transformations at the present
stage and, at the same time, act as subjective
factors regulating the economic activity of young
people (Husak, 2012). By conducting a thorough
comparative retrospective analysis of the value-
based orientations of the youth, N. Levkovska
established the tendencies of changing
of value-based strengths of the youth: the privilege
of individualism, a focus on personal-family
relations, freedom from community lifestyle
(Levkovska, 2006). As O. Balakirieva states, “the
changes which have taken place in value labor
orientations express the need to shape a new
motivation mechanism that would encourage
creative activity and initiative of young people, new
forms of professional self-realization (Balakirieva,
2020: 22). Value-based orientations of a person
have close relations with the level and quality
of his economic activity. Therefore, if one refers
to the economic value orientations and attitudes
oftheyouth, 0.Doronina & 0. Somyk have found out
thatyoungpeople are the mostvulnerable category
from the perspective of the power of influence
of the economy on value orientations (Doronina,
2020). The authors specify “individual economic
ideas and behavior of a person is an outcome
of the formed orientations and attitudes; thus,
value orientations have a direct influence
on the economic conduct, economic activity
of any member of modern society and the youth
in particular” (Doronina, 2020). The above
determines the relevance to study the economic
attitudes of modern youth and creates a necessary
theoretical base of the current research.

Hypothesis. The authors assume that
economic attitudes are interdependent with
students’ assessment of their financial situation.
The research findings make it possible to outline
general tendencies of the economic attitudes
of Ukrainian students.

The purpose of the research is to study
patterns and features of the economic attitudes
of modern Ukrainian youth exemplified by
students. The purpose of the research is clarified
in the following scientific-research tasks:

1. To conduct an empirical research
of features and patterns of the economic attitudes
of the student community.
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JOCJHIHUKK TNOAJAKTL AYMKY, WO LI KOMIO-
HEHTHU TicHO B3aeMomnoB’sa3aHi (Huskinsonetal.,
2006), a iHOZIi MOXKYTb BCTYNATH B CylepedsauBi
B3aEMUHMU OJIUH 3 ofHUM (Conneretal., 2002).

Y cyyacHiil BITYM3HSHIN MCHUXOJIOTII MUTAHHS
aTUTIOAIB BUBYAETHCS Y KOHLENTYaJbHOMY IOJIi-
npo6JIeMHU LIHHICHUX OpiEHTAIIH, IKi, 1K 3a3Hava-
I0Tb JOCJIJHUKH, HA Cy4aCHOMY eTalli PO3BUTKY
CYCIIiIZIbCTBA XapaKTepU3YIOThCA CTPIMKUMHU 3Mi-
HaMHU i 3HauHUMU TpaHcOopMallisIMH Ta, BOJHOYAC,
BUCTYIAIOTh CYy6'€KTUBHUMH YHHHUKAMU peryJito-
BaHHS eKOHOMi4HOI akTHBHOCTI MoJsioai ([ycak,
2012). 3giiCHUBIIM I'DYHTOBHUM MOPiBHSJIBHUN
pPETPOCIIEKTUBHUIM aHaJi3 I[iHHICHUX Opi€eHTa-
1if moJsiozi, H. J/leBKOBCcbKa BH3Ha4yWJla TeHAEHIIil
3MiH LiHHICHUX NlepeBar Cy4acHoOl MoJIoAi — nepe-
Bara iHAuBiAyasi3aMy, aKIleHT Ha 0CO6GHUCTiCHO-Ci-
MeHHUX iHTepecaX, BiMOBa BijJ KOJIEKTHBICT-
CbKOTO croco6y »xuTTs (J/leBKoBcbKa, 2006). I, Ak
3a3Havyae O.BanakipeBa, “3miHn, mo BifgOynMCA
B LiHHICHUX TPYLOBUX Opi€HTaLifAX, MMOKa3ylThb
HeoOXiJHiCTh GOpMyBaHHS HOBOTO MeXaHi3My
MOTHMBaLl, IKUA CTUMY/IIOBaB OM TBOpPYY aKTUB-
HiCTh Ta iHiliaTUBY MoJIoZi, HOBi popmMu camope-
autizarnii B npani” (banakipera, 2002: 22). LliHHicHi
opieHTAalil JIOJUHU MalOTh TiCHUM 3B’SI30K 3 piB-
HeM Ta SKicTo 11 eKOHOMIYHOI aKTUBHOCTI. BifTak,
AKILO TOBOPUTH PO €EKOHOMIYHI LIiHHICHI OpieHTa-
1[ii Ta HACTaHOBU M0J10A], TO, 1K BusiBU/IU O. [lopo-
HiHa i 0. CoMHUK, camMe MOJIO/Ib € HaWGiIbIIl Bpas-
JIMBOI0 KaTeropi€r 3 TOYKW 30py CUJIM BIJIMBY
eKOHOMiKM Ha 1iHHicHi opieHTanii (/lopoHniHa,
2020). flx 3a3HayalOTh aBTOPH, “iHAUBIAyaNbHI
€KOHOMIYHI ydBJIEHHA Ta M[OBeJiHKa JIIOJUHU
€ NpoAyKTOM chOPMOBAHUX LIIHHICHUX OpieHTa-
[[iil Ta HAaCTAHOB, OTXKe LiHHICHI opieHTawil 3AiH-
CHIOIOTH 0Oe3mnocepe/iHid BIUIMB Ha €KOHOMIUHY
MOBEJIIHKY, eKOHOMIUYHY aKTHUBHICTb 6y/1b-SIKOr0
YJieHa Cy4aCHOTr0 CyCIiJIbCTBa Ta MOJIOAi 30Kpema”
(loponina, 2020).lle 3yMOBJIIOE aKTyaJbHICTb
JOC/II/PKEHH €KOHOMIYHMX aTUTIOAIB Cy4acHOL
MOJIO/Ii Ta CTBOPIOE HEOOXi/IHY TeOpeTHUYHY 6asy
HAIIOT0 AOCTiPKEeHHS.

linoTe3a. ABTOpHY MPUNYCKAIOTh, 110 €KOHO-
MiYHi aTUTIOAU 3HAX0AATbHCA Y B3AEMO3aJIEXKHOCTI
3 OIL[iHIOBAHHSIM CTyJleHTaMHu BJjacHoro ¢iHaH-
COBOr0 CcTaHy. Pe3ynbTaTu focaifKeHHs JaAyThb
3MOI'y BUOKPEMUTH 3arajibHi TeHJEeHLil eKOHO-
MiYHHMX aTUTIOZIB YKPAiHCbKOT'O CTY/IEHTCTBA.
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2. To consider a layered organization
of the economic attitudes and partial elements
of the factor ideas.

3.To analyze correlation relationships between
the economic attitudes and indicators of students’
economic situation (the actual level of revenues
and expenses).

Research methodology.

The term “economic attitudes” has various
scientific interpretations and is regarded in
various contexts: for instance, as a subjective
position (disposition) on making economic
decisions to satisfy one’s material needs
(Denegri, 2011); as a particular construction
the structure of which involves convictions,
abilities and skills, which permit a person to
percept an economic environment in the narrow
and global aspects and render effective decisions
according to one’s economic resources (Soper et
al,, 1988). The cognitive component of economic
attitudes depends on a specific level of a person's
knowledge of economics. (Yahaya et al., 2019).
In addition, there were established positive
correlations between labor values and attitude
to money (Furnham, 1996), between economic
attitudes and social attitudes and people’s
attitudes (Lonnqvist & Kivikangas, 2019). The
samples of grownups (Von Stumm et al.,, 2013)
and young people (Soper et al,, 1988) proved that
economic abilities and money attitudes influence
the readiness to risk or overcome financial
obstacles. Consequently, this research has relied
on the methodological principles of behavioral
economics (Morris, 2006), which considers
economic attitudes as a strategy of a person’s
economic conduct in situations of various
economic character (Kirchmaier et al, 2018),
including an effective (positive) use of money
and other resources (Deineka, Zabelyna, 2018).

Survey sample. 202 undergraduate students
of Ternopil Volodymyr Hnatiuk National
Pedagogical University (fromthefacultiesofforeign
languages, history, physics and mathematics,
engineering education) took part in the research.
The age of respondents, among which are
89 men and 113 women, is 17.48 + .62 (M * SD).
According to comparison results of the male
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MeTta aocjaigKeHHsI: NOCAiJUTH 3aKOHOMIp-
HOCTi Ta OCOOJIMBOCTI €KOHOMIYHUX aTUTIOLIB
Cy4acHOI yKpalHCbKOI MOJIOZI Ha NpPUKJIALAI CTY-
JeHTCTBa. MeTy JOCJI»)KeHHA KOHKPETH30BaHO
y TAKNX HAYKOBO-AOC/JAiAHULBLKUX 3aBAAHHAX:

1. EmMmnipuyHO AoCHiAUTH  0COGJIMBOCTI
Ta 3aKOHOMIPHOCTI EKOHOMIYHMX aTUTIOAIB CTY-
JeHTCTBA.

2. Po3misiHyTH piBHEBY OpraHisalilo eKOHO-
MiYHUX aTUTIO/IiB Ta MapliajbHi 4acTKU PpaKTop-
HUX Npe/iCTaBJIeHb.

3. IlpoananizyBaTu KopeJsLiliHI B3a€EMO-
3B’I3KM €KOHOMIYHUX aTUTIOAIB 3 MOKa3HUKAMHU
€KOHOMIYHOI'0 CTAHOBHIIA CTY/I€HTIB (peaJlbHUM
piBHEM EKOHOMIYHUX JIOXO/IiB Ta BUTpPAT).

MeToao./10Tis A0CTi A KEHHS.

[ToHATTA “ekoHOMIiuHi aTuTiOgU” Mae pisHi
HAyKOBI TJIyMadyeHHA 1 pO3MIALAETbCA y Ppi3-
HUX KOHTeKcTax. /o mpukaagy: K Cy6'eKTUBHA
no3uuisi (AUCno3ulis) WoA0 NPUUHATTSA €Ko-
HOMIYHUX pilleHb 3 MEeTOK 33aJ0BOJIEHHA BJlac-
HUX MaTepianbHUX noTpeb (Denegri, 2011); sk
[IeBHA KOHCTPYKLid, 0 CTPYKTYPU AKOI BXOAATb
nepeKoHaHHs, 34i6HOCTI Ta HAaBUYKH, IO [A03-
BOJIAIOTH JIIOJMHI PO3YMITHU €KOHOMi4yHe cepe-
JIOBUILlE Y BY3bKOMY Ta IJIOOAJbHOMY acleKTax
i mpuiiMaTu edeKTHUBHi pilleHHs BiAMOBIIHO
Jl0 BJIACHUX €KOHOMiyHUX pecypciB (Soperetal.,
1988). KorHiTUBHMNA KOMIIOHEHT €KOHOMiy-
HUX (diHAHCOBMX) aTHUTIONIB 3a6e3MevYyeThbCcs
Ta 3aJIeXKUTh BiJj IEBHOIO PIBHA €KOHOMIYHUX
3HaHb ocobuctocTti (Yahayaetal., 2019). 3okpema,
BHUSBJIEHO [I03UTUBHI KOpeJsdaLii MK [[iIHHOCTAMU
poboTu Ta cTtaBjeHHAM Jo rpouei (Furnham,
1996), Mi>k eKOHOMIYHUMHU ATUTIOJAMHU Ta COIli-
aJIbHUMHM aTHUTIONAaMU | CTaBJEHHSAMU JiIofel
(Lonnqvist&Kivikangas, 2019). /loBeaeHo, 110
€KOHOMIiuHi 3/[ibHOCTI Ta TrpoLIOBI aTUTIOAU
BIJIMBAIOTh Ha 'OTOBHICTh PU3HUKYBaTH abu 3/10-
Jaty $iHaHCOBI TpyAHOUL y BUGIpKaxX AOpPOCIUX
(VonStummetal,, 2013) Ta mosogni (Soperetal,
1988). Bigrak, Hallle 1OCTiPKeHHS 3/1iliCHEHO Ha
MeTOO0JIOTIYHMX 3acagax behavioraleconomic
(Morris, 2006), B Mexax $KOi €eKOHOMIiyHi
aTUTIOIU PO3TJISJAITBLCS K CTpaTeris eKOoHO-
Mi4HOI NOBeJiHKU JIIOJUHHU ¥ CUTyalLiX pi3HOro
ekoHoMiuHOro xapakrepy (Kirchmaier etal,
2018), Bk/IOYHO 3 edPeKTHUBHUM (yCHIiIIHUM)
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and female samples upon Student’s t-test (t = .43 <
t critical = 3.34, n = 202, a = .001), there are no
statistically significant differences between men
and women. The beforementioned means that
gender in the relevant respondent sample doesn’t
essentially influence the indices of economic
attitudes; thus, the authors haven’t referred to this
index to calculate and interpret the results.

Procedure and tools. The research and analysis
of the features of students’ economic attitudes
have relied on O. Deineka & K. Zabielina (Deineka
& Zabielina, 2018) survey for express diagnostics
of the economic attitudes of the youth. The survey
holistically characterizes a scope of economic
attitudes of a person, taking into account different
spheres of economic behavior and socio-economic
roles: a proprietor (an attitude towards money,
property, and investment behavior), consumer,
entrepreneur and employee (Deineka & Zabielina,
2018). The survey consists of 17 questions that
deal with the economic attitudes in different
spheres of economic reality. Each question is
evaluated according to Likert-type scale ranging
from 1 point (strongly disagree) to 7 points
(strongly agree). Therefore, the maximum amount
of survey points is 119 and the minimum -
17 points. The survey’s authors singled out a factor
structure of the inventory that allows calculating
extra 4 factors which describe the features
of economic attitudes: 1) the factor of economic
orientation activity; 2) the factor of economic
planning and financial optimism; 3) the factor
of trust / distrust in economic institutions;
4) the factor of socio-economic comparison.

Statistical analysis. Theresultsofthe empirical
study have been processed using the methods
of mathematical statistics: the Pearson correlation
coefficient, the mean and standard deviation (M *
SD) under the statistical program “MS Excel”.

Research results

Content analysis of the indices of students
financial situation and economic attitudes

In addition to O. Deineka and K. Zabielina
method for express diagnostics of the economic
attitudes of the youth, the authors have held
a survey (a written questionnaire) to clarify

’
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BUKOPDHUCTAaHHAM TIpolleld Ta IHIIUX PecypciB
(Jetineka, 3a6earHa, 2018).

Bubipka jgocaigkeHHs. Y JocaimKeHHi
B3siM y4yacTb202cTyseHTu 6GakasnaBpaty Tep-
HOIIJIbCBKOT'O HalliOHAJIbHOTO IeJaroriyHoro
yHiBepcuTeTy iMeHi B.'HaTioka (akynbTeTy iHO-
3eMHHX MOB, icTOpU4YHOro, ¢isuko-maTeMaTHy-
HOTO0, iH)XeHepHo-MeAaroriyHoro ¢akyJabTeTiB).
Bik pecnonpeHTiB 17.48 * .62 (M%SD), 3 Akux
89 yousioBiku i 113 xkiHKU.3rifHO 3 pe3y/ibTaTaMU
nopiBHAHHS BUGIPKH 40JIOBIKIB i 2KiHOK 3a t-Kpu-
Tepiem CthrosieHTa (t = .43<tcritical = 3.34, n =
202, a = .001) cTaTUCTUYHO 3HAYUMHUX BiJMiH-
HOCTeMN Yy NOKa3HUKAaX Y0JIOBIKIB i )KiHOK He BUSIB-
JeHo. lle o3Hauag, o reHaep y AaHiil Bubipui
PEeCIIOHEHTIB iICTOTHO He BIJIMBAE Ha IOKAa3HUKU
€KOHOMIYHUX aTUTIOAIB, TOMY AaJjii MM He Bpaxo-
BYBaJIM Liel TTOKA3HUK /I 00YHUC/IeHDb Ta iHTep-
npeTalii pe3y/bTaTiB.

Ilpouegypa Ta iHCTpyMeHTH. BuBYeHH:
Ta aHaJli3 0co6JIMBOCTEeN €eKOHOMIYHUX aTUTIOZIB
CTYZLEHTCbKOI MOJIOZi IPOBOAU/INUCH 32 TUTATIbHU-
KOM eKCIIpec-ZiarHOCTUKU €KOHOMIYHUX aTUTIO-
niB mosioai O. [letineku i K. 3a6eninoi (/efiHeka,
3a6esmua, 2018). lleil onUTYBaJIbBHUK KOMILJIEK-
CHO XapaKTepHU3ye IoJjie eKOHOMIYHUX aTUTIOZIB
JIIOZIMHY, BPAXOBYOYHU pi3Hi chepu eKOHOMiuHOI
NOBeAIHKM Ta COLiaJIbHO-eKOHOMIYHUX pOJIel:
BJIaCHUKa (CTaBJIEHHS /0 IPOLIEH, 10 BJACHOCTI,
iHBecTUIiiHA TOBeJiHKA), CIIOXKUBa4a, MiJNpu-
eMId i npaniBHuka (/JelHeka, 3abenuHa, 2018).
OnuTtyBaJbHUK MicTUTh 17 mUTaHb, WO CTOCY-
I0OTbCSI €KOHOMIYHUX aTUTIOAIBY pi3HUX cde-
pax exkoHOMi4HOI peasbHOCTi. KoxkHe nmuTaHHA
OLIiHIOEThCA 3a 7-6ajibHOMO LIKajo010 JlalikepTa,
ne 1 6an — “abcoytoTHO He 3TigHUKR”, 7 GaliB -
“moBHicTIO 3rigHMK". BigTak, MakcuMaJsibHa cyMa
6asiB 3a onuTyBaHHA — 119 6aJiB, MiHiMa/bHA —
17 6aniB. ABTOpaMH NMUTaJbHUKA BUOKPEMJIEHO
baKTOpPHY CTPYKTYpPy ONUTYBAJIbHUKA, L0 JA€
3MOr'y J0JAaTKOBO 064yHhcaAUTH 4 aKTopH, SKi
OTIHCYIOTb 0COBJIMBOCTI EKOHOMIYHUX aTHUTIO/IiB:
1) dpakTop OpieHTYBa/JIbHOI aKTUBHOCTiI B €KO-
HOMiIli; 2) ¢aKTop eKOHOMIYHOro IJIaHYBaHHS
i ¢iHaHcoBoro ontumiamy; 3) dakrtop moBipu/
HeJI0OBipU eKOHOMIYHUM iHcTUTyTaM; 4) dakTop
COLiaJIbHO-eKOHOMIYHOT0 IOPiBHAHHSA.

CratucTMyHe aHaJi3yBaHHA. PesyinbraTtu
eMIIipUYHOTO JOCJTi/PKeHHsI 06po6JIsInCh 32
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their financial situation and economic activity.
Therefore, an answer to the question “What
amount of money do you spend on your needs
per month?” provides information about
the actual expenses and approximate revenue
of respondents (the respondents have been put
flesh on the fact that “one’s needs” are all expenses
per month). The authors notionally called this
index “objective financial situation” (OFS) while
processing the results. It has been established
the majority of young people spend on their needs
from 1000 to 2000 UAH (39.10%) per month,
1000 UAH - 36.14%, from 2000 to 4000 UAH -
19.81%, from 4000 to 6000 - 3.96%, and more
than 6000 UAH per month - 0.99% of respondents.
Given that a minimum salary is of about 6000 UAH,
the above sums do not objectively seem sufficient.

Thus, the question “How would you evaluate
the sufficiency/insufficiency of your revenues?”
has been aimed at identifying respondents’
subjective assessment of their revenues - this
index has been notionally called “subjective
financial situation” (SFS). Following the results
of the question, the vast majority of respondents
(52.97%) consider their revenues to be more likely
sufficient than insufficient, 18.81% consider them
to be almost sufficient, 16.34% - highly sufficient.
11.88% (24 respondents) consider their revenues
to be insufficient. At the same time, a bulk
of respondents’ revenues is parental help. 67.32%
of respondents mentioned them as the primary
source ofincome, 13.32% consider the scholarship
to be the primary income, 5.44% have a stable
job, and 4.95% consider occasional earnings
to be the primary income (one-time earnings,
freelance payments, etc.). Five respondents mark
a lack of revenues, and one respondent specifies
that he lives off the savings made during summer
employment. Moreover, 38.61% of respondents
state that they have additional income in the form
of a regular job, temporary earnings, irregular
money payments etc. Such brief information about
the objective and subjective indices of the financial
situation of the respondent students has allowed
the authors to conduct a comparative analysis
of attitudes to the economic sector of life.

The survey for the express diagnostics
of economic attitudes (EA) has found the mean
of economic attitudes is 74.614 * 8.92 (M * SD).

Creative Commons Attribution 4.0
International (CC BY 4.0)

insight.stateuniversity.ks.ua

INSIGHT

The Psychological Dimensions
of Society Bnne

State
University

JIOIIOMOT010 METO/IiB MaTeMAaTUYHOI CTATUCTUKH —
KopeJsisiliiHui aHasi3 3a [lipcoHoM, cepeiHe 3Ha-
YeHHS1 Ta CepeJlHE KBaJpaTUUHE BiJXUJIEHHS
(M £ SD) y cratuctuusiit nporpami “MS Excel”.

Pe3ynbTaTH A0OCAIAKEHHA

Konmenm  aHa.i3y8aHHA  NOKA3HUKI8
¢iHaHCcO08020 cmaHy Ma eKOHOMIYHUX amumio-
die cmydeHmia

JlolaTKOBO /10 METOJUKU eKCIpec-/iarHoc-
TUKM €KOHOMIUHHMX aTuTwiofiB MoJsoai 0. [ei-
HekH, K. 3a6eniHoi 6yJ10 mpoBe/jeHO ONHUTYBaHHS
(mucpMOBe aHKeTyBaHHSI) Ha MpeJMeT BUSABY iX
¢diHaHCOBOro CTAaHOBHUINLA TAa EKOHOMIYHOI Jisl/ib-
HocTi. Tak, 30KpeMa, BIiAINOBiAb HAa NUTAHHS
“AAky cymy B Micsllb BU BUTpa4yaeTe Ha CBOI
noTpebu?” nae BijOMOCTi Npo peasibHi BUTPATH
i mpubJN3HI AOXOAU PeCcnoHJeHTIiB (6ys0 mpo-
BeJIeHO pO3’SICHIOBaJIbHY Oecifly 3 yTOYHEHHS
NUTaHHA MPO Te, IO “BJAcHI moTpebu”- 1e yci
BU/IaTKU 3a Mics1b). llell nokazHUK npu 06pobIi
pe3y/abTaTiB MM yMOBHO Ha3BaJM “00’€KTHUB-
HUM ¢iHaHcoBuil ctran” (O®PC). BusBuiocs,
I0 HaWbijblla KiJbKICTb MOJIOAI BHUTpavae Ha
cBoi motpebu B Micanpb Bix 1000 mo 2000 rpH
(39.10%), mo 1000 rpuH - 36.14%, Bix 2000 gmo
4000 rpH - 19.81%, Big 4000 mo 6000 - 3.96%
Ta 6isbiie 6000 rpH B Micsanps - 0.99% pecnon-
JeHTiB. fKio BpaxoByBaTH, L0 MiHiIMaJbHA
3apobiTHa mJaTHA B YKpaiHi BCTaHOBJIEHA Ha
piBHi 6000 rpH, TO O0G'EKTUBHO 1Ii CYMH BHUJA-
I0ThCS He HAaZTO 0CTaTHIMHU.

BigTak, nutaHHa “SIk BU OLliHIOETE J0CTAT-
HiCTb/HEeJOCTATHICTh BalIUMX [JOXOAiB” MaJo
Ha MeTi BUSIBUTHU CyG'€KTUBHY OLiHKY peCIOH-
JIeHTaMH BJIACHUX [IOXOAiB, i 1Lled MOKa3HHUK
MM YMOBHO Ha3BaJM ‘Cy0’'€KTUBHUU piHAHCOBUH
ctan” (C®C). 3a pesysabraTaMu I[bOTO NUTAHHSA
nepeBaXkHa OisblIicTh pecnoH/ieHTIB (52.97%)
BBa)Ka€ CBOI J10XO/IM 4YacTillle AOCTAaTHIMM, HDX
HejocTtaTHiMH, 18.81% BBa)kaTh IiX Maixke
JocrtaTHiMH, 16.34% - HaBITb GiJIbII, HiXK JjOCTAT-
HiMu. | nume 11.88% (24 pecnoHaeHTH) BBa-
»KaloTh CBOI J0xX0A4u HeAocTaTHiMU. [Ipu 1bomy,
OCHOBHY YaCTUHY [I0XOZiB PECIOHJEHTIB CKJIa-
Jlae jomnoMora 6aTbkiB.67.32% pecnoH/IeHTIB
Ha3BaJIM IX OCHOBHUM /pKepesioM CBOI JJ0XOZiB,
13.32% - BBaXKarTh CTUIIEH/Iil0 OCHOBHHUM J0XO0-
noM, 5.44% - mawTh NHOCTiliHe Micie po6OTH,
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This has allowed defining the levels manifesting
economic attitudes: high level ranges from 119 -
84 points (15.84%), medium level - 83 - 66 points
(70.30%), low level - 65 - 17 points (13.86%).
A high level of economic attitudes is conveyed by
high scores upon all questions and characterized
by active economic orientation, a positive attitude
towards economic issues, financial optimism,
confidence in economic institutions, endeavors to
achieve economic well-being.

The factor of “economic orientation activity”
(F1) encompasses the questions which touch
upon a person’s endeavors to be in the loop
of economic and financial life in a country, be
interested in prices and price setting, be
financially aware, compare the prices, brands,
shops and chose the most relevant ones. The
questions make it possible to identify the level
of the search activity of the subject as a buyer,
consumer of financial services. Such an activity
is obviously maintained by high self-esteem
of financial literacy and value of one’s economic
achievements. In the study sample, the mean of this
factor is 17.90 + 3.58 (M £ SD). Consequently, by
identifying the levels of manifestation of this
factor, the values have distributed as follows: high
level: 28 - 22 points, medium level - 21 - 14 points,
low level - 13 - 4 points. According to the results
of the research a high level of orientation activity is
peculiar to 15.34% of respondents, medium level -
73.27% and low - for 11.39% of respondents.

The factor of “economic planning and financial
optimism” (F2) expresses a person’s attitude
towards predicting own financial situation
and economic perspectives, maintains attitudes
towards savings and relations with money.
The question “whether other people treat me
as financially aware” maintains the reflection
of personal knowledge and skills in the financial
realm. In the sample “students”, the mean of this
factor is 24.59 * 3.75 (M * SD). This has allowed
identifying the level of optimism manifestations
in the financial area and economic planning: high
level - 35 - 29 points - is peculiar to 13.86%
of respondents, medium level - 28 - 21 points-
74.26%, low level - 20 - 5 points - 11.88 %
of respondents.

The separation of factor “trust/distrust in
economic institutions” (F3) within the system
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a 4.95% - OCHOBHHM [JI0XO/IOM BBa)KalOTb Hepe-
T'YJISApHiI 3apob6iTKu (0JHOPa30BUX 3apOOITKiB,
rpoOLIOBUX BUILIAT 3a ¢pinanc Tomo). [I'aTepo
peCnoH/IeHTIB 3a3HAa4YUJ/IA BiJCYTHICTb JOXOJIB,
a O/IMH 3a3HAYyMB, 1110 KMBe 3a PaXyHOK HAKOIU-
YyeHb, 3p00JIEHHX M/l Yac po6OTHU B JIiTHIN nmepio.
[Ipu npomy, 38.61% onuTaHUX 3a3HAYMIIH, IO
MalTb JOJATKOBUHM J0Xif, Y BUIJISAAI NOCTiAHOI
po60TH, TUMYACOBUX 3apO6ITKIB, HEPETYJSIPHUX
FPOLIOBMX BHUIJIAT TOWO. TaKi KOPOTKi BiZoMO-
CTi Mpo OG’EKTHBHI Ta CyG€KTUBHI MOKa3HUKHU
¢diHaHCOBOr0 CTaHOBUIA OMWTAHUX CTYAEHTIB
JlaJld HaM 3MOry 3/iHCHUTHU NOPiBHAJbHUYN aHa-
JIi3 CTaBJIEHHS /10 EKOHOMIUHOI chepH KUTTS.

3a pesynbTaTaMM ONUTYBaJIbHUKA  €KC-
npec-AiarHoCTUKU eKOHOMIYHUX aTuToAiB (EA)
BU3HAYEHO, 1110 CEpeIHE 3HaYeHHA eKOHOMIYHUX
aTUTIO/IIB 3HAXOAUTHCS B Mexax 74.614 + 8.92
(M £SD). Lle gaJsio 3MOTy BUBHAYUTH PiBHI BUSIBY
€KOHOMIYHHUX aTUTIOAiB: BUCOKUU piBeHb 3HAXO-
IUTbCs B Mexkax 119 - 84 6auniB (15.84%), cepea-
Hill piBeHb- 83 - 66 6aniB (70.30%), HU3bKHUU
piBeHb- 65 - 17 6aniB (13.86%). Bucokui piBeHb
€KOHOMIUYHHUX aTUTIO/iB BUSBJISETHCS BUCOKUMU
faJsiaMu 3a yciMa MUTAaHHSAMH | XapaKTepU3y€eEThCs
AKTMBHUM OpPIEHTYBAaHHAM B €KOHOMili, M0o3u-
TUBHUM CTaBJIEHHAIM [0 €KOHOMIYHHUX IUTaHb,
¢$iHaHCOBUM ONTUMI3MOM, J10BIpPOIO 0 EKOHOMIY-
HUX IHCTUTYTIB HasfABHICTIO IpardHeHb JOCATHYTHU
€KOHOMIYHOTO 6J1aromnoJyyys.

@akTop “opieHTYBa/IbHOI aKTHUBHOCTI B €KO-
HoMini”(P1) ob6’eauye y cobi mUTaHHS, SKi CTO-
CYIOTbCS1 HAMaraHHs JIIOJUHU OYTH y Kypci noAin
eKOHOMI4YHOro i ¢iHaHCOBOro XWUTTS B KpaiHi,
[[iKaBUTHUCh L[iHAMH Ta LiHOYTBOPEHHSM, OyTHU
¢iHaHCOBO 006i3HAaHUM, TOpPiBHIOBATH IiHHY,
OpeH/ 1, MarasuHu Ta 00UpaTH HANGIIbII BiAmO-
BiZiHI. I]i mMTaHHA 03BOJISIOTh BUSBUTH piBEHb
MOUIYKOBOI aKTHUBHOCTI Cy6'€KTa SK MOKYIIs,
K crokMBaya ¢piHaHCOBUX mocayr. Taka aKTHUB-
HICTb, BOYEBU/b, NI TPUMYETHCA BUCOKOIO CaMO-
OI[iHKOI ¢iHAHCOBOI T'paMOTHOCTI i WiHHICTIO
BJIACHUX €KOHOMIYHUX NOCATHEHb. Y JOCHIKY-
BaHii Bubipui cepejHe 3HA4YeHHS LbOro ¢ak-
Topa 17.90 + 3.58 (M * SD). BigTrak, npu Bu3Ha-
YeHHi piBHIB BUSIBY LIbOro (paKTOpa 3HAYEeHHS
PO3MOAIMNANCE TAKUM YUHOM: BUCOKUH piBEHb:
28 - 22 6anu, cepenHiit piBeHb — 21 - 14 6auiB,
HU3bKUH piBeHb — 13 - 4 6aiB. 3a pe3y/ibTaTaMu
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of economic attitudes is caused by the need to take
into account the opposition of trust in the banking
sector and entrepreneurship, on the one hand, to
dissatisfaction with one’s consumer opportunities,
a lack of desire and willingness to invest money,
on the other hand. According to the concept
of the survey’s developers (Deineka & Zabielina,
2018), the subjects are satisfied with their
consumer opportunities and, at the same time,
they have positive investment and entrepreneurial
attitudes. They are manifested in the negative
answers to the question “only a person who
knows how to deceive can become a successful
entrepreneur” and “I believe that there is no
point in making bank deposits because inflation
“eats up” all interest” and in affirmative answers
to the questions which elucidate investment
activity and readiness to risk. The mean upon
this factor is 15.09 * 2.90 (M # SD). Thus, the high
level of the factor “trust / distrust in economic
institutions” (28 - 18 points) is peculiar to
16.34% of respondents, medium level (17 -
12 points) - 74.26%, low level (11 - 4 points) -
9.40% of respondents.

The psychological aspects ofeconomicattitudes
also consider the aspects of treating people who
achieved success in entrepreneurial and financial
sectors, which are closely associated with a sense
of guilt over one’s economic opportunities or
achievements (that can become an essential
factor of economic success/failure). The attitudes
towards competition, active adaptation to market
conditions and restrictive economic behavior
(associated with attitude “color inside the lines”,
“blend in”) are clarified through the questions
gathered within the factor of “socio-economic
comparison” (F4). The survey findings upon this
factor show 17.05 * 2.77 (M £ SD). The high level
of the manifestation of this factor is peculiar only
to 9.9% of respondents (28 - 21 points), medium
level - 82.67% (20 - 14 points), low level - 7.43%
(13 - 4 points).

Correlation analysis of the indices
of economic attitudes and financial situation
of the students.

The weightiest practical results of the research
are identified through applying correlation
analysis, the results of which are represented in

table 1.
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JOCJI/P)KEHHSI BUSIBJIEHO, 110 BUCOKHWU piBEHb
OpiEHTYBaJIbHOI aKTUBHOCTI XapaKTepHUU AJid
15.34% pecnonzeHTiB, cepe/iHil -73.27% i HU3b-
ku#t — a1g 11.39% pecnoHIeHTiB.

@akTop “eKOHOMIUYHOro NJaHyBaHHA i ¢iHaH-
coBoro ontumismy” (P2) BUABJAE CTaBJEHHS
JIFOJIUHHU /10 MPOTHO3yBaHHS BJacHOr0 GpiHaHCOBOTO
CTAHOBHUILA Ta EKOHOMIYHUX NEPCIIEKTUB, aKTyaJli-
3y€ CTaBJIEHHA 10 HAKONIMYEHb i IOBEAIHKU 3 I'po-
muMa. [lutanHs npo Te, “4u BBAXKAKOTD iHIII JIOAU
MeHe (iHaHCOBO rPaMOTHHUM” aKTyasli3ye pedJiek-
Cif0 BJIAaCHUX 3HaHb i yMiHb y ¢GiHaHCOBINA cdepi.
Y BubGip1i “cTyeHTChbKa MOJIO/b CepeTHE 3HAUEHHS
1boro ¢axkTopa CTaHOBUTHL 24.59 + 3.75 (MzSD).
lle fas0 3MOr'y BUSHAYUTHU PiBHI BUSAABY ONTUMI3MY
y ¢iHaHCoBiM chepi Ta eKOHOMIYHOMY MJIaHYBaHHI:
BUCOKHUH piBeHb - 35 - 29 6asiB - XapakTepHUH
anda 13.86% pecnioHzeHTIB, cepejHil piBeHb — 28 -
21 6an - 74.26%, Hu3bkul piBeHb — 20 - 5 6astiB -
11.88 % pecnioHieHTIB.

BuokpemsenHsi ¢akrtopy “moBipu/HefnoBipu
eKoHOMiuHUM iHcTuTyTaM” (P3) y cucremi eko-
HOMIYHUX aTUTIOAIB 3yYMOBJIEHO HeOOXiZHiCTIO
BpaxyBaHHs NPOTUCTABJIEHHS OBipU 10 6GaHKIB-
cbkoi cdepH i MiANPUEMHULTBA, 3 OJHOr'O GOKY,
i He3a/10BOJIEHOCTi BJJACHUMHU CIIO>KUBYUMU MOXK-
JIMBOCTSIMH, BiZICYTHICTIO 6a)kaHHSI i TOTOBHOCTI
BKJIQJIaTH TPOIli, 3 iHIIOro 60Ky. BixnmoBigHo mo
KOHIIeMnIlii po3poOHUKIB onuTyBajibHUKA (/[el-
Heka, 3abeniHa, 2018), cy6’ekTH, 3a/0BOJIEHI
CBOIMHU CIIOXXKMUBUYUMU MOXKJHUBOCTSIMHU,BOJHOYAC
MaloTb NO3UTHUBHI IHBECTULINHI Ta OiJNPUEM-
HUIbKI yCTaHOBKU. BOHM BHUSBJISIOTHCSA 4Yepes
3amnepeyHi BiiMOBi/li HA MUTAaHHA “YCHITHUM Tij-
NpUEMIIEM MOXE CTATH JIMLIEe JIIOJWHA, 3/aTHa
obMaHoOBaTH” i “d BBaXKalo, 10 poGUTH GaHKIB-
CbKi BKJIaJlU He Ma€ 3MICTy, OCKIJIbKM yCi Bij-
coTku “3'imae” iHQuALisA”; Ta Yepe3 MO3UTHBHI
BIZITOBiZIi HAa NUTaHHS, SKi BUSBJISAITH IHBeC-
TULIAHY aKTUBHICTb i TOTOBHICTb /10 PHU3UKY.
CepenHe 3HaYeHHS 3a IIUM PAKTOPOM CTAHOBUTH
15.09 + 290 (M % SD). TakuM YUHOM, BUCOKUU
piBeHb ¢akTopy “moBipH/He[0BipU eKOHOMiu-
HUM iHctuTyTam” (28 - 18 6aniB) mpuTamas-
HUl 16.34% pecnoH/eHTIiB, cepefHil piBeHb
(17 - 12 6aniB) - 74.26%, HU3BKUU piBEeHb
(11 - 4 6anu) - 9.40% pecnoH/EHTIB.

[IcuxoJioriyHi acneKTU eKOHOMIYHHUX aTUTIO-
JliB BpPaXOBYIOTb TaKOX i acClleKTHU CTaBJIEHHS [0
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One can observe a lack of the correlation
coherence between the actual level of revenues
and expenditures of the respondents (OFS)
and subjective evaluation of it (SFS) as to be
sufficient/insufficient (r = .063). This means that
an attitude towards the level of one’s financial
situation in this sample doesn’t depend on
the actual amount of money that the respondents
spend for their own needs.

However,thereisaclose,positiveandstatistically
significant correlation between respondents’
subjective assessment of revenues and the overall
index of economic attitudes (r = .310; p <.001).
This suggests the better and higher a person
evaluates his financial situation, the most positive
attitudes he has towards economic issues in his
life. The above also proved by 0. Chykhantsova,
who detected a close correlation relationship
between the satisfaction with a financial situation
and the level of life satisfaction on the whole
(Chykhantsova, 2020). It stands to reason that
individual factors of the general economic
attitudes show correlation relationships with SFS
as well; moreover, this relationship is the most
significant between SFS and F1 (r =.228; p <.01)
andSFSandF2 (r=.219;p<.01);itislesserbetween
SFS and F3 (r = .166; p < .05) and F4 (r = .163;
p < .05). At the same time, there is a tendency
that the actual financial situation (an amount
of money) conveyed in the index “objective
financial situation” (OFS) doesn’t influence these

7,43%
F4 (%) 82,67%

9,405 |
F3(%) 74,26%

11,88% | |
F2 (%) 74,26%

11,39%
F1(%) 73.27%

13,86%
EA (%) 70,30%

0,00% 10,00% 20,00% 30,00% 40,00% 50,00% 60,00% 70,00% B80,00% 90,00% 10000%

Low level Medium level = High level

Fig. 1. Correlation of the levels manifesting economic
attitudes and their individual factors
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JIIoJleH, SIKi JOCATHYJIU yCIiXy y NiANPpUEMHUIb-
Kil Ta ¢iHaHCOBiN cdepax, 10 TiCHO MOB’sI3aHi
3 MOYYTTAM IPOBHUHMU 3a BJIACHI EKOHOMIYHI MOX-
JIUBOCTI Y JOCSATHEHHs (110 MOXe CTaTH iCTOT-
HUM YMHHUKOM €KOHOMIYHOTIO0 YyCIIiXy/Heycnixy).
YCTaHOBKM CTOCOBHO KOHKYypeHIii, aKTHUBHOI
ajanTtaunii o pUHKOBUX YMOB Ta Ha OOMeEXYy-
BaJIbHY €KOHOMIYHy IOBeJiHKy (moB’si3aHy
3 YCTAHOBKOIO “He BUJAIIATUCH”, “OyTH SIK Bci”)
BUSBJIAIOTBCA 3a JONOMOIOI0 NIUTAHb, 3i0paHUX
y dakTopi “coliaibHO-eKOHOMiYHe MOpiBHAHHS"
(®4). Pe3yspTaTH ONUTYBaHHSA 3a I[UM GaKTOPOM
NPOAeMOHCTPYBaU CepelHE 3HAaYeHHs 17.05 +
2.77 (M £ SD). Bucokuii piBeHb BUSIBY JaHOTO dak-
TOpy npuTaMaHHUHM Jjuilie 9.9% pecnoHAeHTIB
(28 - 21 6an), cepennit piBenb -82.67% (20 -
14 6aniB), HU3bKUH piBeHb — 7.43% (13 - 4 6asn).

KopeasayiiiHuii aHani3 noka3HukKie eKOHO-
MiuHUX amumiwodie ma ¢piHaHcOB8020 cmaHy
cmydeHmis.

Hali6isibin Baromi MpaKTU4HI pe3yabTaTH
3/IICHEHOr0 AOC/Ii/PKeHHS BUSABJIEHO 3a JJ0TIOMO-
rOI0 KOpeJIALIMHOIO aHasli3y, pe3yJbTaTH SKOIo
npejcrasJeHiy Tabauui 1.

Mu crocrepiraeMo BiACYTHICTb KOpesALii-
HOTO 3B’SI3KYy MIDXK peaJibHUM piBHEM [J0XO[iB
Ta BUTpaT pecnonHzieHTiB (ODPC), Ta ioro cy6'ek-
TUBHUM oljiHioBaHHsAM (CPC) sik JocTaTHbOrO/
HenocTtaTHboro (r = .063). Lle o3Havag, 1[0 CTaB-
JIEHH J10 piBHA BJIACHOI'0 MaTepiaJIbHOI'0 CTATKY
y JaHill BUGip1i He 3a/71€)KUTH BiJi peasibHOI KiJb-
KOCTI rpoliel, fiKi BUTpa4aloTb PeCIOH/EHTH Ha
BJIACHI MOTpe6H.

HaToMicTe mnpocTexyeMo TiCHUH MO3UTUB-
HUW CTAaTUCTUYHO 3HAYyUIMH KOpessuidiHuN

7.43%
@4 (%) B2ETH
9,40%
3 (%) 74,26%
11,88%
D2 (%) 74,26%
11,39%
@1 (%) 73,27%
13,86%
EA (%) 70,30%
0,00% 10,00% 20,00% 30,00% 40,00% 50,00% 60,00% 70,00% 80,00% 90,00% 100,00%
HusbKuMiA piBeHs CepenHii piseHs M BUCOKWA piBens

Puc 1. CniBBiHOILIEHHS PiBHIB BUSIBY €KOHOMIYHUX
aTUTIOZIB Ta iX okpeMux paKTopiB
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attitudes (r = .107). As the research findings (Ma
Feng at al., 2020) showed, the results can be
partially explained by the fact that a subjective
attitude of Ukrainian students towards their
lives is based on such concepts as “hardiness”
and “optimism”, which are associated in Ukrainian
mentality with resistance to obstacle crossing
and faith in a better future.

There are mutual positive correlations almost
between all factors of economic attitudes.
F1 positively correlates with F2 (r = .405)
and F4 (r = .247; p <.001) that allows assuming
a young person’s striving to be aware of events
of the economic life in the country, price setting,
interest in understanding the mechanisms
of advertising and marketing influences
the success of prediction of one’s financial situation
and economic prospects. A lack of statistically
significant correlations between F1 and F3
(r = .102) stresses that economic insights do not
always contribute to the emergence of trust in
economic institutions.

Discussion

Moreover, the positive correlation between
F2 and F4 (r = .294) allows highlighting
a substantial impact of “other, others” on
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3B’SI30K MiXK CYG'€KTUBHOIO OIIIHKOIO BJIACHUX
JIOXO/IiB Ta 3araJlbHUM IOKAa3HUKOM €KOHOMiy-
HUX aTUTIOLIB pecnoHzeHTiB (r = .310;p< .001).
[le cBigYUTH NpPO Te, 110, YUM Kpallle i BUILE OLi-
HIOE OCOOUCTICTH BJIACHUM ¢iHAHCOBUN CTaH,
TUM OiJIbII MO3UTHUBHI aTUTIOAW BOHA Mae€ CTO-
COBHO €KOHOMIYHUX UTaHb BJIACHOTO XUTTH. Lle
NiATBepKY€ETbCA 1 gocaigpkeHHAMU 0. YuxaH-
IOBOi, sIKa BHUABWJIA TICHUH KOpeasauiiHuMN
3B’sI30K MiXK 3aJl0BOJieHicTI0O ¢$iHAHCOBUM CTa-
HOM Ta piBHEM 3a/]J0BOJIEHHS KUTTSAM 3arajoM
(Chykhantsova, 2020). Ilinkom o4ikyBaHO OKpeMi
dakTopy 3araJbHUX €EKOHOMIYHUX aTUTHO-
IiB TaKOX BUSBJSIOTb KOPEJSLiiHI 3B'SI3KU
3 COC, npuyoMy HaWbiNbIl 3HAUUMHUN Lield 3B's1-
30k Mix COCi @1 (r =.228;p<.01) Ta COC i P2
(r = .219;p< .01); pemo menmut mixk COC i @3
(r=.166,p<.05) Ta ®4 (r=.163,p<.05). BogHouac
CIocTepiraemMo TeH/leHLil0, 1[0 peabHUUN MaTe-
pianbHUM cTaH (KiZbKiCTh rpoiiei), ob6'eaHaHi
y TOKa3HUKY “00'€KTUBHUM ¢iHaHCOBUH cTaH”
(O®C) Ha ui craBseHHsA He BmuBae (r = .107).
YacTkoBO 1i pe3ysibTaTU MOXKYTb OYTH IOSICHEHI
THUM, 10, SIK MPOAEMOHCTPYBaJU pPe3yJbTaTU
nocaimkenusa (MaFengra iH., 2020), B ocHOBI
Cy6'EKTUBHOTO CTaBJIEHHSI JI0 BJIACHOTO »KUTTS
YKpPAIHCBKUX CTYAEHTIB JIeXKaTh TaKi KOHLENTH,
aK “KUTTecTikkicTy” Ta “onTHMi3M”, moB’d3aHi
B MEHTAJIbHOCTI YKpalHIA 3i CTIMKICTIO [0 MOJ0-
JIAaHHS [TepeLIKo/] Ta Bipolo y Kpallle.

Table 1. Correlation matrix of the indices of a financial situation and economic attitudes
Ta6auns 1. KopensiiiiHa MaTpyns NOKa3HUKIB GiHAHCOBOIr0 CTaHy Ta eKOHOMIYHUX aTUTIO/IB

Factors OFS SFS EA F1 F2 F3 F4
®akTop 00C CaC EA @1 ®2 ®3 D4
g;sc 063 107 107 113 107 034
ggsé 310%* 228+ 219%* 166 163*
EA *kkk *kkk kkk kkk
o 710 774 490 550
211 405%* 102 2475
gzz 209+ 20455
233 190*
Fa4
D4

Notes: * - statistically significant at p < .05. ** - statistically significant at p < .01. *** - statistically significant

atp<.001.

IIpuMmiTKa: * - cTaTUCTUYHO 3HAYYLUU npu p < .05. **- cTaTucTUYHO 3HaUyUi npu p < .01. ***- ctaTucTU4YHO
3Hauymui npu p <.001.
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predicting economic prospects of young people. It
is outlined the image of “a successful man” through
the prism of the significance of financial status,
economic ambitions, a value of independent
economic achievements. To confirm the results
of correlation analysis, the authors have used
qualitative analysis of statistical data. The authors
have considered the distribution of students’
answers to the questions about the sight of respect
to people who independently succeeded in life.
Thus, 87.7% of respondents maximally assessed
the manifestation of their respect and fascination
with people who achieved economic success
under their own steam by complementing their
answers with theses like: “from time to time, I read
the publications by Bill Gates, Steve Jobs, Elon
Musk”; “the life and career journey of prominent
figures is a pattern for my economic strategies”
etc. One can regard the above findings, on the one
hand, as a motivation strategy including a value-
based commitment to professional success,
career progress, creative fulfillment, independent
achievement and, on the other hand, as such which
reflect a psychological type of ambitious young
people who seek to reach a high financial status
in the future, are optimistic about success, but
don’t have the relevant knowledge and financial
tools, except saving money. The assumption is
proved by the following empirical fact: 66.5%
of respondents answered in the affirmative
(20.2% responded “more likely yes than no”)
that every person, regardless of his income level,
should regularly save up for the future. One can
interpret the creation of the so-called “rainy day
fund” and thus economic behavior strategy as
an echo of the archetype (collective) consciousness
of the Ukrainian mentality since there were many
“rainy days” in the national history.

The authors have put a special focus on
the low correlation relationship between
F2 and F3 (r =.209) that can render immature,
somewhat infantile, a contradictory attitude
of young people to economic realities. By
relying on qualitative analysis of statistical
data, the authors state the following: most
of the students are convinced that the level
of their revenue will increase in the short term
(59.1% answered “yes”; 23.2% answered
“more likely yes than no”); students are ready
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B3aeMHi m03UTHUBHI Kopessauil Maibke Mix
yciMa ¢dakTopaMM e€KOHOMIYHHUX aTUTHOAIB.
@1 mosutuBHO Kopeswe 3 P2 (r = .405) i D4
(r =.247;p < .001), a ue A03BOJIIE MPUNYCTHUTH,
10 TIparHeHHs MOJIOJOl JIIOAWHU OyTH 06i3Ha-
HOIO 1010 NOJil eKOHOMIYHOIO KUTTS B KpaiHi,
LiHOYTBOPEHH, iHTepec 40 PO3yMiHHA MexaHi3-
MiB peKJlaMU | MapKeTHUHIYy BILJIMBAE Ha YCIiX
NpPOTHO3yBaHHA BJjacHOro ¢iHaHcoBoro cra-
HOBUIIA TAa €KOHOMIYHMUX INepCleKTUB. BincyT-
HICTb CTAaTHUCTUYHO 3HAYMMHUX KOPeJALil Mix
@1 ta &3 (r =.102) BKa3ye Ha Te, 1[0 HE 3aBXKAU
OPIEHTYBAHHSA B €KOHOMII|i CIPHUSIE BAHUKHEHHIO
JIOBIpH [0 EKOHOMIYHUX IHCTUTYTIB.

JAuckycisa

OkpiM 1boTO, MO3UTUBHA Kopeslisa ©2 3 ©4
(r = .294) no03BoOJIsIE TOBOPUTH PO BaroMui
BILIMB “iHILOrO, iHIIKMX” HA MPOTHO3YBaHHS BJIac-
HUX €KOHOMIYHUX IepCIeKTUB MOJIOAI. YBUpaA3-
HIOETBCsI 06pas “ychinrHoi o guHNU” Kpi3b MPU3MY
3HAYMMOCTi GiHAHCOBOIr'O CTATYCY, EKOHOMIYHUX
aMOili¥, I[IHHOCTI caMOCTiIMHMX €eKOHOMIiYHHUX
JOCATHeHb. [l miATBepZ)KeHHS pe3yJbTaTiB
KOpeJIALiHOro aHali3y CKOPUCTAEMOCH SIKICHUM
aHaJ1i30M CTAaTUCTUYHUX JaHUX. [lo yBaru B3€TO
pO3M00AiI BIANOBiAEN CTYAEeHTIB Ha IUTAHHS PO
BUSB IOBAaru 10 TUX JIOAEH, IKi B CBOEMY KHUTTI
BCbOT'0 AOCATHYJIN caMocTiiHo. Tak, 87.7% pec-
MOHJAEHTIB MaKCHMaJIbHO OLIHWJM BHUAB CBOEI
NOBary i 3axomJieHHd JIOAbMH, AKI CaMOTYXKH
JIOCATHY/IM €KOHOMIYHOTO YCHiXy, [IONOBHIO-
I04HM CBOI BiAIOBiAi Te€3aMU Ha KIITAJIT: “4ac Bif
yacy nepevyuTyto ny6Jikanii binia leiitca, CtiBa
[bxo6ca, [nona Macka”; “xuTTeBui i npodeciii-
HUN LJISX aBTOPUTETHHUX JIOJilel € [AJs MeHe
B3ipieM BJlacHOI eKOHOMIi4HOI cTpaTerii” ToIIO.
O3HaueHiI pe3yJbTaTH MOXEMO pO3IIAAATH,
3 OAHI€l CTOPOHH, AK MOTHBALiMHY CTpaTeTilo
3 LiHHICHOIO opieHTali€0 Ha ycnix B mpodecii-
Hill cdepi, kap’epHOMY poCTi, TBOPUiM peaJtizauii,
CaMOCTiHHOMY 37100y TKY, a 3 iHIIOI — K TaKi, 1110
Bij06paXkaloTh MCUXOJIOTIYHUN TUIN am6iliiHOl
MOJIOJi, sika NparHe 3400yTH BUCOKHUU ¢iHaH-
COBUH CTAaTyC y MaWbOyTHbOMY, ONTUMICTUYHO
HaJIallITOBAaHa 3 BipoI0 B yCHiX, IPOTe He BOJIOLIE
3HaHHAMU | iHAHCOBUMU IHCTPYyMEHTaMH, fK
OKpiM 3a011a/1>KyBaTH KOIITHU. [lifTBEpApKy€E Hallle
NpUNYIIEHHS] HACTyNHUH eMHOipuyHUN GakKT:
66.5% pecrnoHJEeHTIB [Jaju CTBEPAKYBajlbHY
BignmoBizpb (20.2% BianmoBisu “ckopimie Tak, YuM
Hi”) Ipo Te, 10 KOXKHA JIIOJUHA, HE3aJIEXKHO BiJl
CBOT0 PiBHS A,0XOAY, HOBUHHA PETY/ISPHO POOUTH
3a0LaKeHHs1 Ha MailloyTHE. CTBOpEeHHS TakKoi
cobi “¢piHaHcoBOi moayuikyd 6e3neku”, a BiA-
TaK - eKOHOMIYHOI cTpaTerii NoBeJiHKH, MOXKeMO
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to display an economic activity, and even risk,
invest in different economic projects (42.9% %
answered “yes”; 17.7% answered “yes and no”);
at the same time, young people hardly trust
economic institutions (45,4% answered “no”;
25.1% answered “yes and no”). The authors lean
toward the idea that the above empirical facts
reflect a certain perplexity, confusion of young
people under the volatile conditions of both
national and economic globalization processes;
thus, they can’t clearly perceive and outline
the strategies of their economic success.

Conclusions

The general level of economic attitudes in
the study sample is defined to be above-average
that confirms a sufficient level of the economic
optimism of Ukrainian students under modern
economic realities.

The research considers close correlation
relationships between the factor of “economic
orientation activity” and the factors of “economic
planning and financial optimism” and “socio-
economic comparison” as students’ potential
readiness and interest in economic knowledge,
learning economic literacy. The authors have
also drawn attention to a particular hierarchy
of the correlation relationship between
a subjective financial situation and presented
factors of economic attitudes - the factors
of economic orientation activity and economic
optimist are most closely associated with
the subjective economic situation.

It has been found out that students’ evaluation
of their financial status as sufficient/insufficient
does not depend on actual cash security but
closely correlates with economic attitudes. This
fact shows that not an amount of money, but
the very subjective assessment of their amount as
sufficient/ insufficient plays a key role regarding
economic issues. Therefore, financial optimism
turns to be a significant factor in the economic
attitudes of young people. Statistically significant
positive correlation, which has been established
due to the analysis of empirical data, between
the subjective financial situation of students
and their economic attitudes allows discussing
economicattitudesasacomponentofthe collective
(group) consciousness of young people.

Creative Commons Attribution 4.0
International (CC BY 4.0)

insight.stateuniversity.ks.ua

INSIGHT

The Psychological Dimensions
of Society Bnne

State
University

pPO3LiHIOBATH fIK MeBHE BiAJIYHHSA apXeTHUIOBOI
(KOJIEKTHBHOI) CBi/IOMOCTi y MEHTaJIbHOCTi yKpa-
THIiB, a/i>xe “dOpHUX AHIB” B icTopil Hapoay 6y/10
JIOCTaTHBO.

OkpeMoO 3ayBaKMMO HU3bKUN KOpesslinHuN
3B’s130k Mixk ©2 i @3 (r = .209), wo Moxe BifJo0-
OpakaTu He3piJie, IEBHOW Mipoto iHGaHTHUIIBHE,
Cynepe4/iMBe CTaBJIeHHA MOJIOLAI O €KOHOMiy-
HUX peanid. Onuvparnyuch Ha SAKICHUM aHasi3
CTaTUCTUYHUX [JAHUX, MOXXEMO KOHCTaTyBaTH:
GipLIICTL CTYZEHTIB NepeKkoHaHi, 10 piBeHb
iXHbOr0 [JI0X0Jly HAWUOJIMKYKMM 4YacoM 3pOCTe
(59.1% - Bigmosinu “rak”; 23.2% - BignoBiau
“ckopille Tak 4YUM Hi”); CTYZA€HTU TOTOBI NPOSIB-
JIATA €KOHOMIYHY aKTHUBHICTb, HaBiTb PU3UKY-
BaTH, iHBeCTyBaTU KOWITH Y Pi3HI eKOHOMIiYyHi
npoekTH (42.9% - Bignosinu “rak”; 17.7% - Bif-
noBinu “i Tak, i Hi”); BoJHOYaC MoJIOJb HE 30B-
cimM JioBipsie ekoHOMiYHUM iHCcTUTyTaM (45.4% -
Bignosinu “Hi”; 25.1% - Bigmosinu “i Tak, i Hi").
CXUI1EMOCH 10 YMKH, 1110 OKpecJeHi eMITipu4Hi
dakTH Bij06paKalOTh MEBHY pO3ry06JIeHICTb,
CIAHTEJNYEeHiCTb MOJIOZ YV HeCcTabiIbHOMY IT0JITi
AK HalliOHa/JIbHMX, TaK i riiob6asisaljiiHuX eKOHO-
MiYHUMX NIPOLIECIB, @ BiTaK — HE34ATHY YiTKO yCBIi-
JIOMJIIOBATH Ta OKPECJI0BATU CTpaTeTii BJacHOT0
ycnixy B eKOHOMi4Hi# cdepi.

BHuCHOBKH

3araJbHUU piBeHb €KOHOMIYHUX aTHUTIOJIB
y JOCJHiPKeHid BUOIpIi BU3HAYEHO SIK BHIIUU
cepeJIHbOro, L0 y Cy4aCHUX €KOHOMIYHMX pea-
JIiSIX CBiIUUTH MPO AOCTATHIN piBeHb €KOHOMiy-
HOT'0 ONITUMI3MYy YKPAIHCHKUX CTYAEHTIB.

TicHi kopensiiiHi 3B’13kK Mixk dakTOpOM “opi-
€EHTYBaAJIbHOI aKTUBHOCTI B ekoHOMili” Ta ¢pakTo-
paMu “eKOHOMIYHOTI0 IJIaHYBaHHs Ta GiHAHCOBOIO
onTHUMi3My” Ta “colia/lbHO-eKOHOMIYHOTO MOpiB-
HSIHHS” PO3MJISIAAEMO SIK NMOTEeHLiHy rOTOBHICTb
i 3alIUT CTYZAEHTIB 10 3HaHb €KOHOMIYHOIO Clps-
MyBaHH$, HaBYaHHIO (¢iHAHCOBIA TPaMOTHOCTI.
Tako 3BepTAaEMO yBary Ha IIeBHY l€papxXi4yHicTb
KOPEJIALIINHOTO0 3B’ 13Ky Mi>K Cy6'EKTUBHUM (iHaH-
COBUM CTaHOBHILIEM i NpeJcTaBJeHUMHU (aKTo-
paMU eKOHOMIYHUX aTUTIOZIB — HAWOUIbILI TiCHO
NoB’si3aHi 3 CYO'EKTUBHUM €KOHOMIYHUM CTaHOM
dbakTOpU OpiEHTYBANbLHOI aKTUBHOCTI B EKOHOMIIIi
Ta EKOHOMIYHOTO OIITUMI3MY.

BusBseHo, 10 OLHIOBAaHHA CTyAeHTaMH
BJIacHOTO piHAHCOBOro CTaHy, K JAOCTAaTHbOI0/
HeZIOCTaTHbOr'0, He 3aJIeXKUThb BiJ, peasbHOTO
rpolIoBOro 3abe3rnedyeHHs, ajle TiCHO KOpeJloe
3 €eKOHOMIYHUMM aTUTIOAAMHU. lle CBIAYUTHL Npo
Te, 10 NPOBiJHY POJIb y CTaBJIEHHI [0 €KOHO-
MiYHUX MUTAHb Bifjirpae He KiJAbKIiCTh rpoliew,
a caMe Cy6'eKTUBHe OIiHIOBaHHS IX KiJIbKOCTI fIK
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