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Abstract

The aim of this experimental study is to
identify differences in the evaluation of femininity
by individuals of different sexes, to determine
specific criteria for assessing femininity, and to
reveal the diversity in interpretations of feminine
traits. Methods. The primary data collection
method was a projective technique - an original
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AHoTania

MeToOr0 eKcllepMMeHTaJlbHOTO JOC/iJpKeHHs
€ BCTaHOBJIEHHS BiJMiHHOCTeH B OIiHIOBaHHI
»KIHOUHOCTI peICTaBHUKAMU Pi3HUX CTaTeH, BU-
sIBJIeHHSI crnequiYHUX KpUTepiiB OIliHIOBaHHSA
KIHOYHOCTI Ta pO3KPUTTSA Pi3HOMAHITHOCTI B iH-
TeprnpeTalil 03Hak xkiHo4HOCTi. MeToaHu. OCHOB-
HUM MeTOJI0M OTPUMAHHA JOCHIAHUIbKUX JAHUX
CTaJla IPOEKTUBHA MeTOAUKA — aBTOPCbKHUU Ha-
6ip cTUi30BaHUX 300paXKeHb apXeTUIIB KiHOU-
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set of stylized images representing femininity
archetypes, created using the Lexica Art neural
network service. Raw data were obtained through
semi-structured interviews using these stylized
archetypal images and a subjective scaling method.
The study involved a sample of 33 individuals aged
20 to 65, with an approximately equal number
of men and women. The collected data were
analyzed using content analysis (which allowed for
identifying additional criteria for the perception of
femininity, significantly expanding the information
found in the literature and enriching the semantic
depth of feminine images) and statistical analysis
(including frequency distribution, Mann-Whitney
U test, cross-tabulation, and analysis of variance).
Results. Statistically significant differences were
found in the evaluation of femininity criteria
between men and women. The traits of “maturity”
(rated more highly and valued more by women)
and “modesty” (more often emphasized by men)
showed statistically significant differences. The
archetypal image of the “Berehynia” (Guardian or
Keeper) was perceived as the most feminine by
men and the least feminine by women. Discussion
and Conclusions. The study confirms that widely
accepted qualities in evaluating femininity (e.g.,
beauty) remain relevant for both sexes. Among
the additional criteria identified, the traits that
most influence the perception of a woman as
feminine include confidence, maturity, wisdom,
self-sufficiency, modesty, and inner richness. A
notable contribution of this work is the trial use
of stylized archetypal images of femininity, which
opens the possibility of developing metaphorical
cards titled “Archetypes of Femininity” in the
future. Even at this stage, the image set has
demonstrated therapeutic potential.

Keywords: femininity archetypes, stylized
images, content analysis, subjective scaling, ranks.

Introduction

The phenomenon of femininity has received
considerable attention in literature, especially
in recent years. However, most studies take a
socio-cultural approach, reflecting the current
trend toward integrating gender equality
into politics, business, and sports (Hobbins
et al, 2022; Hrytsai, 2024; Kolomoyets, 2024;
Desjardins, 2025; Pleyers et al., 2025) or the fight
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HOCTi, CTBOpPEHHS SIKMX BiJ|0yJI0CS 32 A0OMOMO-
roto cepBicy Heillpomepexi Lexica Art. Cupi gani
JlOCJIiP)KEHHSI OTpPHMMaHO Miji 4ac MpOBeJeHHA
HaliBCTaH/apTU30BaHOI'0 iHTEpB’l0 i3 3acTocy-
BaHHSM CTHJII30BaHUX 300pa)keHb apXeTHIIIB XKi-
HOYHOCTi 1 MeTOy Cy6’EKTUBHOIO IIKAJII0BAHHS.
Y xopi gociimpkeHHsT onuTaHo BUOIpKY 3 33 ocio
BikoM Bizg 20 1o 65 pokiB, NpUOGIM3HO B OJJHAKO-
BOMY CHIBBiJJHOIIEHHI »IHOK 1 4oJi0BiKiB. OTpu-
MaHi JlaHi ompanboBaHO KOHTEHT-aHaJli3oM (Iie
JaJI0 MOXJIUBICTDb OZlep>KaTH J04aTKOBI KpuTepil
CIPUMHATTA )KIHOYHOCTI, 1[0 3HAaYHO PO3LINPHUIIO
OTpUMaHy 3 JIiTepaTypH iHopMalliro, J03BOJHUIIO0
no6y/lyBaTU CeMaHTH4YHe HACHYeHHS >KiHOYHUX
0o0pa3iB) i CTaTUCTUYHHUM aHaJi3oM (30KpeMa,
3aCTOCOBAHO 4YacTOTHUH po3nonin, U-kpuTepiit
MaHHa-YiTHI, Kpoc-Taby/nsAiiHUK Ta Auciep-
ciiHu# anHasisu). Pe3ysabTaTu. BcTaHOBJ/IEHO
CTaTUCTHUYHO JIOCTOBIpHY BiIMIHHICTb B OLIiHIO-
BaHHI KpUTepiiB KIHOYHOCTI NMpU NOPiIBHAHHI
pe3y/abTaTiB 4YO0JIOBIKIB 1 KiHOK. [lizTBepaeHO
CTaTUCTHUYHO JOCTOBIpHI BiZIMIHHOCTI JJi1 TaKO-
ro KpUTEPIir »KiHOYHOCTI, SIK “3pisicTh”, 1110 € BaK-
JIUBIIIMM i IiHHIIIWM 151 )KiHOK, Ta “CKpOMHICTB”,
SIKMW 4YacTillle NigKpecaoBald 40JIOBiKU. Buss-
JIEHO, 1110 apXeTUITOBUM 06pa3 “beperunsa” mocrae
HaNGi/bII )KIHOYHUM Y CIPUUHATTI YOJIOBIKIB i €
HalMeH1I )KiHOYHUM A1 KiHOK. JIMCKyCis i BUC-
HOBKM. [liATBep/»keHO: HasiBHI 3arajibHONpPUU-
HATI AKOCTI Ta pUCU B OI|iHIOBaHHI >KIHOYHOCTI
(HanpukIa[, Kpaca) 3aMIIAIThCS AKTyaTbHUMU
7151 060x ctaTtel. Cepe/; BUSABJIEHUX J,0AaTKOBUX
KpUTepiiB Halbi/ibllle BIJIMBAIOTb HA OLIiHKY 06-
pa3y KiHKHM {K >KIHOYHO1 BIIEBHEHICTb, 3PiJiCTh,
MYAPiCTb, CAMOAOCTATHICTb, CKDOMHICTB i 6araT-
CTBO BHYTpilIHBOrO CBiTy. OCOGJUBUU BHECOK
Halol pob6oTH MoJisirae B anpobarii cTumisoBa-
HUX 300pakeHHSX apXeTHUIIiB >KiIHOUHOCTI, 1110 J10-
3BOJIMTb HaJlajli CTBOPUTHU MeTapopHUYHi KapTu
“ApxeTunu xxiHo4HOCTi”. AJie BKe 3apa3 Lied Habip
NpOJIeMOHCTPYBAaB CBill TepaneBTUYHUH BIJIUB.

KU11040Bi c/10Ba: apxeTHUIX )KiHOYHOCTI, CTHJI-
30BaHi 300pa)KeHHs], KOHTEeHT-aHaJli3, Cy0'EKTUB-
He LIKaJIlDBaHHS, paHTH.

Bcryn

JocnigxeHHio GeHOMeHy >KIHOYHOCTI B Ji-
TepaTypi NpUJiJIeHO 3HAuyHy yBary, 0Co6JMBO
ocTaHHIM yacoM. OJjHaK Oi/IbLIICTh JOC/iKEHD €
COIia/IbHO-KYJIbTYPHOTO CIPSIMYBaHHS, OCKiJIbKU
BiZ06paXkaroTh CydacHUM TPEHJ, 00 iHTerpauii
re’jiepHoi piBHOCTi B MOJIiTHUKY, 6i3Hec Ta cropT
(Hobbins et al., 2022; I'puniait, 2024; Kolomoyets,

Creative Commons Attribution 4.0
International (CC BY 4.0)



Sex-Based Determination of the Perception of
Femininity: Qualitative and Statistical Analyses

against domestic violence (Druhova, 2024). The
discussion of gender stereotypes, femininity and
masculinity, their definitions, characteristics, and
components (Li, 2022; Brooks, 2023; Sabovchyk &
Popovych, 2025) highlights the complexity of the
phenomenon of femininity and the need to study
it specifically through the lens of psychological
aspects.

A detailed review of literature on the
phenomenon of femininity allows for certain
conclusions regarding its nature and essential
qualities. Femininity is a social construct, the
characteristic features of which vary depending
on cultural and historical conditions. For example,
in medieval culture (German or English), feminine
qualities were considered to include purity,
decency, submissiveness, spirituality, and humility.
The ideal was represented by the image of the
Virgin Mary (Pliuta, 2023). In Western European
chivalric culture, additional values attributed to
womenincluded physical attractiveness, eroticism,
and sensuality (Oryshchenko, 2017). In Ukrainian
culture, the image of the ideal woman reveals a
combination of care, warmth, and kindness with
authoritarianism and dominance (Kis, 2012).
Since the mid-20th century, femininity in society
has gained significant variability in norms of
expression and embodiment across diverse social
roles.

The commonly accepted qualities of femininity
that have remained unchanged and relevant
include physical attractiveness, the ability to
create beauty and comfort, tenderness, softness,
elegance, altruism, modesty, warmth, restraint,
sensuality, empathy, and kindness.

The idealized image of a woman in society
combines seemingly opposing values and traits
that many women now strive to embody. However,
society tends to label and stigmatize each of
these female archetypes, complicating a woman'’s
path toward her authentic self and hindering
broader acceptance and normalization of the
diverse expressions of femininity. Conforming
to standards and engaging in self-stereotyping
can be “beneficial” in the sense that it brings
comfort through social approval and support (Li
etal,, 2022). At the same time, gender stereotypes
can obstruct a woman’s development and self-
actualization, undermine her self-esteem across
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2024; Desjardins, 2025; Pleyers et al., 2025) a6o
60poTLOY 3 HAaCUIBLCTBOM B ciM'T ([lpyroBa, 2024).
[opyuieHHs1 npo6JyieM TeHJEepPHUX CTEPEOTHIIB,
>)KIHOYHOCTI ¥ doJioBiYyHOCTi, ¢eMiHHOCTI Ta
MAacKyJIIHHOCTI, iX BU3Ha4YeHHS, XapaKTEePHUCTHUK,
cknanHukiB (Li, 2022; Brooks, 2023; Ca60BYUK,
[TormoBuy, 2025) 3acBiuye ckyaJHIiCTL GeHOMe-
HY >KIHOYHOCTi Ta HeO6XiAHICTb HOTO BUBYEHHS
caMe Kpi3b NPU3MYy IICHUXOJIOTIYHOTO aCMeKTy.

JeTanbHUil ordaj JjaiTepaTypu 3 NUTAHHA
¢dbeHOMEHY KIHOYHOCTI /1a€ 3MOTry 3pOOUTH IEB-
Hi BUCHOBKHU LI0/I0 WOTO NPUPOAU U CyTHICHUX
sikocTel. JKiHOYHICTh - colia/IbHUU KOHCTPYKT,
XapaKTepHi pUCH FKOT0 3MiHIOIOTBbCA 3aJIEXKHO
BiJl KyJIbTYpHO-iICTOPUYHUX YMOB. Tak, y cepej-
HbOBIUHIN Ky/JIbTYpi (HiMEUbKiA Y¥ aHIIIHCbKiN)
KIHOUHMMHU SIKOCTSIMU BBaXKasIu YUCTOTY, NOPAL-
HICTb, HOCAYXJIUBICTD, JYXOBHICTb, CMUPEHHICTb.
Inean — o6pas Jlieu Mapii (Ilntora, 2023). Y 3axia-
HOEBPOMNENChbKIN JIMLAPChbKIA KyJbTYpi OCHOB-
HUMHU LIHHOCTSIMHU KIHKM J0JaTKOBO Ha3WBasu
$i3uyHy mpUBAGJIMBICTE, €POTHU3M i YYTTEBICTD
(Opumenko, 2017). B ykpaiHCbKil KyJbTypi B
o06pa3i imeasbHOI KIHKM MOXHa HPOCTEXHUTH
NOEAHAHHSA A6aNIMBOCTI, cCepAedHOCTi, JOOPOTH
3 aBTopuTapHicTio i BaagHicTio (Kich, 2012). Bix
cepejMHU MHHYJIOTO CTOJITTA B CyCIiJIbCTBI XKi-
HOYHICTb Habysia 3Ha4YHOI BapiaTUBHOCTI B HOP-
Max NpOosABY i BTUIEHHI B pi3HOMaHITHUX CoLjiaJib-
HUX POJIAX.

3araJbHONPUUHATHUMHU AKOCTAMH KIHOYHOCTI,
110 He 3a3HaJIU 3MiH | He BTPaTHJIU CBOIO aKTy-
QJIBHICTB, € TaKi: ¢pi3uYHa NpUBaAGJIUBICTb, YMiH-
HA CTBOPIOBAaTHM Kpacy Ta 3aTUIIOK, HIKHICTB,
M’SIKICTb, BUINYKaHICTh, aJIbTPYi3M, CKPOMHICTB,
CepAEeYHiCTh, CTPUMAHICThb, YYTTEBICTb, CHIBYYT-
TS i JO6GPO3UUITHUBICTD.

HasgBHUM y cycnmisibCcTBi imeanbHUN 06pa3
JKIHKH TOEHYE, 3/1aBaJIOCh OU, MPOTHUJIEXKHI LIiH-
HOCTi Ta fKOCTI, 0 AKHUX KIHKM 3apa3 Hepigko
NparHyThb. AJie COLiyM CXWUJIbHUM HaBilllyBaTH sIp-
JIMKY 1 CTUTMAaTH3yBaTH KOXKeH 3 06pasiB JKiHKH,
YCKJIAIHIOIOYH ii IIJISIX 710 ce6Ge-CIpaBXHbOi Ta 70
pO3IIUpEHHs CXBaJleHHS1 ¥ HopMaJiszalii Bapia-
THUBHOCTI MpOsIBY »KiHOYHOCTI 3arajioM. [Ipuii-
HATTA CTAHZAApPTIB, CaMOCTEpPeOoTUIli3alid MOXe
OyTH “KOPUCHOIO", a/i)Ke MPHUBHOCUTH Y KUTTH
KOMQOPT Bij cxBasieHHS W MiJTPUMKUA OTOYEHHS
(Li etal., 2022). BogHo4ac reHziepHi CTEPEOTHITH
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various life domains, and hinder her ability to
choose how she truly wants to be (Syzonenko,
2016; Gerdeman, 2019; Eagly & Koenig, 2021;
Vink et al., 2022; Buriachok & Kokhanova, 2023;
Howard, 2023). Gender stereotypes are closely
linked to manifestations of sexism and often serve
to justify physical and psychological violence
within families (Kuravska, 2018).

One example of toxic stereotypes is the
perception of women through the lens of
objectification - viewing them solely as potential
sexual partners and nothing more. This perception
is present not only in private interactions but is
also perpetuated by mass media (Kuravska, 2018;
Khodachuk & Maslova, 2021).

There are countless examples of the
stereotyping of women, femininity, and the
feminine, yet the question remains open: which
stereotypes, social attitudes, expectations,
and ideas about the forms and expressions of
femininity are more characteristic of women, and
which are more typical of men? Moreover, the
civilizational development of humanity has led to
an evident transformation of social stereotypes,
resulting in blurred boundaries between the
concepts of femininity and masculinity. To
address this question, we formulated the initial
hypothesis of our study: there is a statistically
significant difference in how men and women
evaluate the criteria of femininity. The primary
aim of the study is to identify the differences in
the perception and evaluation of femininity by
individuals of different sexes.

Methods

Procedures and Instruments. The study
employed the following methods: psychological
experiment, semi-structured interview with
content analysis, a stimulus set of stylized images
of femininity, and subjective scaling. The main
diagnostic tool was the stylized images of feminine
archetypes. These images, based on the principle
of projection, allowed access to respondents’
unconscious layers, revealing their deep-seated
values and needs (Koliadenko & Litiaha, 2022).

Participants. The study sample included 33
individuals (17 women and 16 men) representing
various professional fields - psychologists,
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MOXKYTb MepPEeUIKO/P)KaTU PO3BUTKY Ta CAMOAKTY-
aJtizariii »kiHKM, HeraTMBHO BIJIMBATH Ha il camo-
OL[IHKY B po3MaiTux cdepax >KUTTEJISIbHOCTI,
3aBaKaTU 3POOUTH BJACHUK BUOIp - sKOW iH
6yTtu (Cusonenko, 2016; Gerdeman, 2019; Eagly,
Koenig, 2021; Vink et al,, 2022; Byps4ok, Koxano-
Ba, 2023; Howard, 2023). l'enaepHi cTepeoTUnu
IIiIbHO MOB’si3aHi 3 BUSIBAMM CEKCU3MY U Hi6U
BUIIPaBAOBYIOTh (Qi3U4yHe Ta IMCUXOJIOTiYHe Ha-
CUJIBCTBO B poauHax (KypaBcbka, 2018).

OfHUM i3 NPpUKJIAJiB TOKCUUHUX CTEPEOTHUIIB
€ pO3IJIs[ KIHKM Kpi3b Npu3My 06’€KTHBi3allii,
TOOTO K NOTEHLIiNMHOI ceKCyaJlbHOI NapTHEp-
KU i He 6inbiie. Take COPpUHMHATTS TPAMJISAETh-
Csl He TIJIbKY y NIPUBATHOMY CIIIJIKYBaHHI, ane U
TPaHCIIOETbCA B 3acobax MacoBoi iHdopmauii
(KypaBcbka, 2018; Khodachuk, Maslova, 2021).

[lpuksiaziB cTepeoTunisarliii »iHKH, »KiHOYO-
ro M >KiHOYHOTO € 6e3J1iY, 0JHAaK 3aJUIIAETHCS
BiIKPUTHM NHWUTaHHSA: fKi CTepPEOTUNU CIPHUU-
HATTS, COLliaJIbHI HAacTaHOBJIEHHS, OYiKyBaHHS,
ysABJEHHS 100 GOopM MpOSABY Ta BUPAKEHHS
>KiHOYHOCTI OiJibIlle BJ1aCTHBI KiHKaM, a AKi — 40-
JoBikaM. Kpim Toro, uuBinizanilHuil po3BUTOK
JIIOZICTBA 3yMOBHUB 04eBUAHY TpaHcopMaliito co-
L[iaJIbHUX CTEPEOTHUIIIB, YHACIILOK 4YOTO MeXi MixkK
MOHSTTSM >KiHOYHOCTI ¥ YOJIOBIYHOCTI BUSIBUJIH-
cs1 po3aMuTUMU. [1[o6 BigmoBicTH Ha mocTaBJieHe
3alMTaHHs, 03HaUYeHO MOYaTKOBYy rimoTe3y Ha-
LIOr0 JOC/IiKeHHA: € CTATUCTUYHO I0CTOBipHA
Bi/IMIHHICTb B OL[iHIOBaHHI KpUTePIiiB ’KIHOYHOCTI
4yoJIOBiKaMH Ta »iHKaMH. [oJloBHa MeTa JocCia-
»>KeHHsI — BUSIBUTH BiIMiHHOCTI B OL|iHIOBaHHI Ki-
HOYHOCTI pe/iCTaBHUKAaMHU Pi3HUX CTATEN.

MeToau

IIpoyedypa ma incmpymenmu. Y ocJipKeH-
Hi BUKOPHUCTAHO TaKi MeTOJH: MCUXOJIOTIYHUHI
eKCIIepUMEHT, HalliBCTaHAAPTU30BaHe iHTepPB'I0
3 KOHTEHT-aHaJ/i30M, CTUMYJbHUH MaTepian i3
Habopy CTUJ1i30BaHUX 300paXkeHb 06pa3iB KiHOU-
HOCTi Ta Cy0G'€KTHBHE HIKaJIOBaHHSA. OCHOBHUM
JIarHOCTUYHUM IHCTPYMEHTOM CTaJId CTHUJi30-
BaHi 306pakeHHs1 06pa3iB XXiHOYHOCTI, OCKiJIbKU
BOHHM, 3aBJASAKW NPUHLUIY NPOEKLIl, JO3BOJIUIN
“3a3UpPHYTH” B HECBiJIOME PECIIOH/IEHTIB i BUSABU-
TH iXHi IMIMOUHHI LiHHOCTI ¥ noTpe6u (Konsgen-
ko, JliTsara, 2022).

YuyacHuku. BubGipKy HalIoro moc/ifKeHHs
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military personnel, artists, entrepreneurs, and
others. Participants ranged in age from 20 to 65
years.

Variables. A custom set of stylized images
representing archetypes of femininity was
developed for this research.

Organization of Research. The research
began with a description of the images and the
corresponding criteria that formed their content
components. The development of these criteria
was based on a modified version of Jung’s
classification of feminine archetypes: we created
our own typology by identifying polarities of
femininity that represent opposing orientations
(Sage, 2024). Each polarity reflects a specific
facet of femininity embodied in a distinct image.
Both poles share a common inner trait or unifying
character quality, yet each is expressed outwardly
in a unique way. The primary distinction between
the types lies in the dominant need manifested in
each particular image of femininity.

The first pair includes the archetypes of the
Princess and the Femme Fatale. They are united
by external attractiveness, beauty, and well-
groomed appearance. A shared dominant trait is
the desire for close relationships with men and for
their attention. However, the Princess seeks to be
indulged, entertained, and pleased by men, and in
return, she offers joy and gratitude, expressed with
sincere, childlike delight. In contrast, the Femme
Fatale satisfies her need to be desired as a sexual
object. Like the Princess, she craves admiration
and recognition as the most beautiful and
desirable, but achieves it through determination,
assertiveness, and striking presence, rather than
through tenderness and capriciousness.

The second pair reflects the altruistic and
sacrificial aspects of femininity through the
archetypes of the Mother and the Warrior Woman.
Both are driven by the need to care for and protect
others. The Warrior Woman fulfills this through
physical strength, action,and emotional toughness,
while the Mother expresses it through nurturing
daily needs and fostering close emotional bonds.

The third pair defines femininity in the
context of partnership: the Female Friend and

Creative Commons Attribution 4.0
International (CC BY 4.0)

ISSN 2664-6005

(G INSIGHT

INSIGHT

The Psychological Dimentions Py
of Society Sla:: =
University

ckjanu 33 ocobu (17 xkiHok i 16 4yosoBiKiB) -
npeJCTaBHUKK pi3HUX cdep aisabHOCTI (mcu-
X0JIOTH, BICbKOBOCAYXKOOBL, XY[A0XXHUKH, Mif-
npueMii Ta iH.). Bik yyacHukiB - Big 20 mo 65
POKIB.

3MiHHI. [Ins1 peasizallil Haloro A0C/iIKeHHS
CTBOpPeHO Habip cTU/i30BaHUX 300paXkeHb apxe-
THUIIIB )KIHOYHOCTI.

Opeanizayisa docaidxnceHHs. CrnoyaTKy MU
omvcasii 06pasu U BifnoBigHi kpuTepii, o cTamu
IX 3MICTOBUM KOMIIOHEHTOM. B 0CHOBI cTBOpeHHA
KpUTepiiB — ki1acudikallis apXeTUIiB }KiHOUHOCTI
IOHra 3 yactkoBoio Mozaudikalier: MU chopmy-
BaJ/I¥ BJIACHY THIIOJIOTiI0 apXeTHIIiB, BHOKPEMHB-
X IOJIIOCH KIHOYHOCTI, 110 MalTb NPOTUJIEX-
Hi cripssmoBaHoCTi (Sage, 2024). IleBHUI moJI0C
penpe3eHTye crnenudiyHy TIpaHb KiHOYHOCTI,
BTiJIEHYy B KOHKpeTHOMY 06pasi. 061/iBa moJiocu
MarTh CIiJIbHY BHYTPILIHIO pUCy ab0 XapaKTepo-
JIOTiYHY 06’€/JHaBUY SIKiCTh, ajie BOAHOYAC i CBOE
0C00JIMBe BTiJIeHHd 330BHi. ['0J10BHa BiMiHHiCTb
KO»KHOT'0 THUMAXy — MPOBiJjHa NOoTpe6a, 10 aKTy-
asizyBaJsiacsl B OKpecjJeHOMY 06pa3i >KiHOUHOCTI.

[lepwa napa - apxerunu [lpunuecu ta XKin-
ku-Bamm. Ix 06'eqHy€ 30BHILIHA PUBa6IUBICTD,
Kpaca #u pomaHyTicTh. IlpuTamanHa 060M
JloMiHaHTa - 6a*kaHHS 6JIM3bKUX CTOCYHKIB i3 4o-
JIoBiKaMHM Ta ixHA yBara. OgHak [IpuHieca xoue,
11106 Y0JIOBIKHM NOTypaJid ii 6axkaHHSM, BUKOHYBa-
Ji1 3abaraHky, po3Bakasly, a BOHa, 3aB/isIKU BJac-
Hill IMpOCTi ¥ 6e3mocepeHid AUTAYINA pagocCTi,
3 JIETKICTIO BiJJla€e CBOW BiApazy Ta BAAYHICTb
yos10BiKy. [loTpeboto, 1o Moxe 6yTH 33/ 0BoJIe-
Ha 4epe3 o6pa3 XKinku-Bawmi, € nparHeHHs1 6y TH
6akaHO0 B 04Yax Y0JIOBIKiB caMe sIK CeKCyaJIbHUU
06'ekT. [, Ak i [lpuHLeci, HeO6XiAHO OTpUMaTH
3BeJIMYEHHS 1 BU3HAHHA cebe HallKpacHUBilOO
Ta HakbaxaHimoro. [I[pote Bamm, Ha BiaMiHYy Bif
[IpuHLlECH, 33[0BOJIbHSIE MOTPe6bU He NPUMX-
JIUBICTIO ¥ HIXKHICTIO, a pilly4icTi0, HaNOJerIuBI-
CTI0, AICKpaBiCTIO.

Jlpyra napa pO3KpHBAa€E KEpPTOBHICTb 1 aJb-
Tpyi3M KiHKU B 06pa3ax Martepi Ta XKinku-BoiHa,
SIKUX 00’€IHy€e noTpeba B MiKJyBaHHI ¥ 3axucTi
KOrochb abo 4orock. BiaMiHHICTB moJisirae B ToMmy,
mo Kinka-BoiH peasnisye 1o notpeby depes ¢i-
3U4YHY CHUJY W aKTHUBHICTB, KOPCTKICTh XapaKTe-
py, HaToMicTb MaTu - 3aBJAKHU 3aZ,0BOJIEHHIO 110-
6yTOBUX NOTPeO i besnocepeJHLOMY GJIU3IbKOMY
eMOLiTHOMY 3B’SI3KY.
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the Business Lady. The Friend shares a heartfelt,
warm, and trusting connection with a man-based
on friendship rather than romantic attraction.
This archetype reflects the need for support,
communication, acceptance, and emotional
openness. The Business Lady is also non-
sexualized in her interactions with men, which
are instead rooted in professional and business
relations. She embodies the need for dominance,
leadership, authority, professional fulfillment, and
career advancement.

The fourth pair includes the Muse and the
Goddess - archetypes that inspire personal
growth, the unlocking of potential, and the
fulfillment of higher creative and self-actualizing
needs. The Goddess is a self-sufficient ideal, a
model of self-actualization to be admired and
emulated. In contrast, the Muse inspires others
not by personal example, but through her ability
to create an environment where the creative
potential of another can thrive.

The fifth pair includes the Socialite and the
Berehynia (Guardian). Both seek to organize
life and space with aesthetic value and care. The
Berehynia (Guardian) focuses on creatingdomestic
warmth, comfort, and order, characterized by a
calm and gentle temperament - she is a homebody.
The vibrant and demonstrative Socialite lives a
bohemian lifestyle, emphasizing luxury, high-end
events, and the cultivation of prestige.

The stimulus materials were developed
using the Lexica Art neural network service. We
generated and selected femininity images based
on specific criteria - appearance, character
traits, and symbolic attributes - with associative
and cultural relevance. To ensure equal starting
conditions for each archetype, the images were
standardized with shared features: all women
were depicted seated and with their hair tied back.
A constant criterion across all images was beauty,
while distinctive criteria were represented by the
specific characteristics described above.

The Princess archetype is characterized by a
trusting gaze and pleasant, charming appearance,
with a gentle and calm expression of sexuality. Her
look includes delicate accessories and soft, subtle
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TpeTs napa *KiHOYOCTi OKpPECJHETHCA Y CTaB-
JIeHHi /10 mapTHepcTBa B o6pasax Kinku-Iloapy-
ru Ta bisnec-Jlegi. 3 [logpyroio 4doJioBika 06'ex-
HY€E CcepAleYHUN 3B’A30K, TEIIi APYKHI CTOCYHKH,
asie He noTAT. B 06pasi [logpyru xinka peanisye
noTpebdy B NiTPpUMIL, CHIJIKYyBaHHI Ta NPUNHAT-
Ti, foBipi, BifgBepTocTi (korock i cebe 3 6OKYy iH-
moro), y apy»x6i. Crocynk# i3 bizHec-Jlesii Takox
no3baBJieHi ceKCyasbHOCTI, 60 40J0BiK MOB’'s13a-
HUM i3 Hero mnpodeciiiHO-AiNMOBOI B3aEMOJIEL0.
lle# Tumaxk peasisye noTpedy B JJOMiHYBaHHI, JIi-
JlepCTBi, BjaAi, npodeciliHili peanisalii Ta kap’ep-
HOMY 3POCTaHHI.

YeTBepTa mapa TUHAXIB - 06pasu Mysu Ta
JKinku-boruni, gKi [apyloTb HaTXHEHHS [Jis
PO3KBITY 0COGMCTOCTi, PO3KPUTTA II MmoTeHLia-
J1y, 33JI0BOJIEHHSI HAUBUIIUX NTOTPed TBOPUOCTI U
caMmoakTyaJiisauii. [IpoTte BifMiHHICTb moJsArae B
TOMY, 1110 caMmogocTaTHA KiHka-boruHs - eTanoH
caMoOaKTyaJlizalil /il OTOYeHHs, i1 X04eTbCs Ha-
CJIilyBaTHU Ta NMPUCBAYYBaTH cebe . HaTomicTb
Kinka-Mysa pgomnomara€e poO3KBITHYTHU JIHOAUWHI
IIOpyY He BJIACHUM IPUKJIAZO0M, 2 BMIHHIO CTBO-
pIOBaTHy COPUATIUBI YMOBHY, B AKUX iHIlIA TBOpYa
0COGHCTICTh 3MOKe TBOPUTH.

[I'aTa mapa - o6pasu CBiTchbkoi JleBuili Ta be-
peruHi, fiki mparHyTh 6J1aroyCcTpor, eCTETUYHOI
oprasisauii *uTTA 1 npocropy. beperuHa xode
CTBOpIOBATU ¥ 3abe3neyyBaTH J[AOMAlIHE TeIl-
JIO, 3aTHULIOK i KOMQOPT, 06J1alITOBYBATH AiM,
NiITPUMyBaTHU NMOPAJ0K, MAa€ CIOKIMHUM Ta Jia-
rifHUN xapakTep, € JoMociakomw. fickpaBa U Jie-
MOHCTpaThBHa CBiTCchbKa JIeBULISl aKTyali3yeThCsl
yepes BeJleHHsI 60TeMHOT0 CTHJII0 XKUTTS, POOUTh
aKIEHT Ha PO3KIlIHO 06JIallITOBAHOMY IPOCTOPI,
HaCU4YeHOMy NPOBEJEHHI Yacy, opraHisanii 1opo-
IMX 3aXO0/IB, MIKJIYETbCSA PO IPECTUXK.

Po3po6ka cTuMysbHOTO MaTepiany Bifoyacs
3a [J0NIOMOroI0 cepBicy HelipoMepexi Lexica Art.
Mu 3reHepyBaJiu i iAi6pasin 06pa3u )KiHOUHOCTI
3a BiANOBIJHUMU KpUTepiAMU 30BHIIIHOCTI, Xa-
paKTepy, CHMBOJIIYHUMH aTPUOyTaMH, 1110 MAIOTh
acoliaTUBHUN Ta KyJbTYpOJIOTIYHUN 3B'SI30K.
3aaJiga piBHOCTI MOYAaTKOBUX YMOB [JIJISI KOXKHOTO
TUNAXKY 33/1aHO CHiJbHI JleTasni 06pasis, a came:
BCi *iHKM cufisiv, Maau 3i6paHe Bosioccs. KoH-
CTAaHTHUH KpHUTepill KOXXHOro o6pa3y - Kpaca,
npoTe cneludivYHUMHU KPUTEPIiMHU CTaJIU Mo1aHi
HUWXKYe XapaKTEPUCTUKU.

O6pa3 IlpuHyecu BUPi3HAETHCS LOBipJIUBUM
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makeup without bold accents (interestingly, the
neural network enhanced the “cuteness” of the
type by adding a collar-like accessory resembling
one worn by a pet).

The Femme Fatale features bold, saturated
makeup and is seated in a chair adorned with
dragon figures - symbolizing dominance - and
snakes, representing cunning and feminine power

(Fig. 1).

Fig. 1. Archetypes of the Princess and the Femme Fatale

Puc. 1. Apxetunu [Ipunnecu ta XKinku-Bamn

The main criteria of the Mother archetype -
motherhood and care - are emphasized through
the archetypal symbol of a cat. The woman is
dressed in a white gown, symbolizing kindness,
purity, and maternal care.

The Warrior Woman is distinguished by a
strong, toned physique, a bold and determined
(vet non-aggressive) gaze, and specific attributes
such as weapons, military attire, and armor
complemented by feminine elements like jewelry

(Fig. 2).
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MOrJISAZIOM i MUJIOBHUHOI 30BHIIIHICTIO, HXKHOIO
Ta CIOKIMHOI ceKCyasbHiCcTI0. 3-MOMiX JleTanel
11 30BHIIIHBOI0 BUIVIAAY NIPUCYTHI aKypaTHI IpU-
KpacH, JIerKUH HDKHUM MakKisk 6e3 BUKJIUYHUX
akieHTiB (LiKaBo, 1[0 HEHpoMepexa J0/IaTKOBO
nigkpecauaa “mMuaoTy” TUHAXKy, AOLABLIM ICY
NPUKpPACY-OUIUHHUK).

XKinka-Bamn Mae HacU4eHU N MaKisK, CUIUTh
y Kpicai, 03106/1eHOMY dirypamMu ApakoHa, SKUN
CUMBOJIi3y€ BJAAIHICTh, Ta 3MiH, IKi BTIJIOI0Th XU-
TpicTh i kiHOYy cuay (puc. 1).

losoBHI kpuTepii 2KiHku-Mamepi - wMarte-
PUHCTBO Ta MiKJyBaHHS - MiJJKpecJeHO B apxe-
TUIIHOMY CUMBOJII MaTepUHCTBA — Kimui. KiHka
BASATHYTa B OiJly CyKHIO, OJHUM i3 CUMBOJIIYHUX
3HAYEeHb SKOTrO0 € ,0OPOTA, YUCTOTA | MATEPUHCh-
Ka Typ6oTa.

Ocob6suBicTio 2KiHKU-BoiHa € MinHe Ta mif-
TATHYTe TiJlo, CMIJIMBUM, HAIMOJIEIVIMBUH, ajie
HearpecUBHUM morsj, cneuudidyni aTpubyTu -
36pos, BiliCbKOBUU OfAT i 06J1alyHKU 3 eJIeMeH-
TaMH »KiIHOUHOCTI — mpuKpacamu (puc. 2).
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Fig. 2. Archetypes of the Mother and the Warrior Woman

Puc. 2. Apxetunu Marepi ta XKinku-Boina

The Female Friend is distinguished by her
posture and gaze, which convey a readiness to
listen and offer support. A dog - symbolizing
loyalty and friendship - appears in the image. Her
clothing is simple and casual, with no intention of
drawing attention through appearance.

The Business Lady conveys authority and
restraint, with a calculating look that suggests
self-interest. A predatory bird nearby symbolizes
fierceness, superior power, and strength of
character. Her outfit is businesslike, but the choice
of a bright color rather than the traditional dark
suit highlights her femininity (Fig. 3).

BigMminnHicTe Ilodpy2u - mnosa U morjisj, 1o
BUPaXKAIOTh FOTOBHICTh BUCJAYXaTH, NiATPUMATH.
Ha 306paxkeHHi € cMMBOJI BipHOCTi Ta ApyX06U —
nec. JKinka-Ilogpyra ojirHyTa NpocTo 1 NMOBCAK-
JleHHO, 6e3 HaMipy 30BHILIHIM BUIJISA0M IPUBEP-
HYTH 10 cebe yBary.

Bi3Hec-/ledi Bupa)kae BJAJHICTb i moMmipko-
BaHICTbh, CBOEKOpUCAUBICTE y noraagi. [opsg
XWXKAM NTaX, AKUA CHMBOJII3YE XWXKICTb, BUILY
BJaJly Ta cuay xapaktepy. CTU/Ib ofasary - aino-
BUM, ajie BUGIp KOJILOPY KOCTIOMY MiJIKPECIOE
YKIHOYHICTB — ICKpaBUH, a He KJIaCUYHUN TeMHUN

Fig. 3. Archetypes of the Female Friend and the Business Lady

Puc. 3. Apxetunu Ilogpyru ta bisHec-Jleni
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The Muse is marked by the absence of distinct
personal attributes or symbols, embodying a kind
of “facelessness”, calmness, and attentiveness
to others. She is seated in a modest, reserved
posture, reflecting her nature - to serve and
support another in their creative pursuits.

The Goddess is accompanied by an owl, a
symbol of wisdom and self-sufficiency. Her image
is distinguished by a floral crown, representing
perfection, divinity, and purity. A golden dress
accentuates the Goddess’s key qualities: life-giving
energy, spiritual richness, and inherent self-worth

(Fig. 4).
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My3a BUPI3HAETBCA BiJCYTHICTIO BJIACHUX
YHIKaJIbHUX aTPUOYTIB i CAMBOJIIB, Il MpUTaMaH-
Ha “6e3JIMKiCTB”, CIOKIH Ta yBaXKHICTb [0 iHIIIOTO.
JKiHka cuauTh Y CKPOMHIM Ta CTpUMaHi# mo3si, 10
BiZiNOBiZa€ 1i XapakTepy — CJAyTryBaTH iHIIOMY B
J0ro TBOPYMX NOPHBAX.

bo2uHl0 CcynpoBOJXKyE COBa — CHUMBOJ MYy-
JApocTi ¥ camomoctaTHOCTi. 06pas BiJIpi3HAETHCS
KBITKOBUM BiHILIEM, 11O CUMBOJII3Y€ JOCKOHAJICTB,
00XKeCTBEHHICTb i YuCTOTy. CyKHSI 30JI0TOTO KO-
JIbOPY MiJAKPeCa0e 0CoOIUBI aTpubyTH Borusi:
KUTTEBY CHUJIY, IKOI0 BOHA HA/JIUXAE, [yXOBHEe 6a-
raTCTBO ¥ caMOIliHHiCTb (pHc. 4).

Fig. 4. Archetypes of the Muse and the Goddess Woman

Puc. 4. Apxetunu Mysu Ta )KiHku-boruHsi

The defining feature and key criterion of the
Socialite is style. The main visual marker is a blue
dress - an emblem of elegance and luxury - yet
without the sensuality of the Femme Fatale or the
sweetness of the Princess.

The Berehynia (Guardian) is depicted against
the backdrop of a cozy, tidy interior. Her defining
trait is hospitality: she holds a cup of tea, and a
beautiful tea set in the background emphasizes
her readiness to welcome guests. The traditional
embroidered blouse (vyshyvanka) reflects
conventional views of the woman as the keeper of
the home and hearth (Fig. 5).
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[osi0BHA BiAMIHHICTB i KJIIOYOBUH KpUTEpin
Ceimcukoi Jlesuyi - ctuib. OCHOBHUUM MapKep Ha
300pakeHHI — CYKHSI CHHbOTO KOJIbOPY — €TaJIOH
eJIETaHTHOCTI Ta pO3Kolili, ajie 6e3 CeKCyaJabHOCTI
Bamn i MunoBugHoOCTI [IpuHLIecH.

®oHoM Ha 306pakeHHi bepe2uHi € 3aTUITHUI
Ta oxaliHMH iHTepep. [i BiZpi3HAE rOCTHHHICTD:
y pPyKax — 4yalllka 3 Ya€EM, a Ha 3aJHbOMY IJIaHi -
KpacuBUH CepBi3, 1110 MiAKPECHI0I0Th TOTOBHICTh
3ycTpiyaTy rocteil. BumvBaHka BUKa3ye Tpaju-
LiliHI morssau Ha *KiHKy siK beperusio jJomati-
HbOT'0 BOoTHHUIIA (pucC. 5).
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Fig. 5. Archetypes of the Socialite and the Berehynia (Guardian)
Puc. 5. Apxetunu CeiTcbkoi JleBuuli Ta beperuni

When a woman loses the traditional markers of
femininity - such as beauty, softness, and aesthetic
taste — she ceases to be perceived as feminine.
Therefore, as a contrast to the ten feminine
archetypes, we also identified and generated
ten anti-femininity images, each corresponding
to a specific feminine archetype. Not all of these
counter-images currently have precise or witty
titles; this aspect will be refined in future studies.
For now, the femininity vs. anti-femininity pairs
are as follows (Fig. 6):

- Tomboy (anti-Princess) - Black Widow (anti-
Femme Fatale);

- Stepmother (anti-Mother) - Butch Fighter
(anti-Warrior Woman);

- Spinster (anti-Female Friend) - Misandrist
(anti-Business Lady);

- Servant (anti-Muse) - Grey Moth (anti-
Goddess);

- Vulgar Woman (anti-Socialite) - Slovenly
Woman (anti-Berehynia/ anti-Guardian).
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3a BTpaTHM 3BUYHUX KpUTEPIiB KIHOYHOCTI
(kpacu, M’'IKOCTi, €CTETHYHOrO CMaKy TOlI0)
KiHKa nepecTtae 6yTH xiHouHo10. ToMy, Ha npo-
TUBAry JAecsTH >KIHOYHUM o0pasaM >XiHKH, MU
BUOKPEMUJIU i 3reHepyBa/iv JecATb 06pa3iB aH-
TH-KIHOYHOCTI, SIKi TaK0>X MalOTh CBOI BiJNOBI/-
HUKU B apXeTUIIHUX o6pa3ax. He B ycix Bunaakax
BJla/10CA Nii6paTH 3a3HaYeHUM 06pasaM BJIYYHY
I 0TeNHy HasBY, 1[0 CKOPEryeEMO B NOJAJIbIINX
cTyzisax. Hapasi napu »xKiHOYHOCTI — aHTU-KiHOY-
HocTi Taki (puc. 6):

- [Mananka (auTtu-Ilpunyeca) - Yopua Bposa
(anTU-XKinka-Bamn);

- Mauyxa (aHTu-Matn) - bili-ba6a (anTu-KiH-
ka-BoiH);

- Ctapa [liBa (auTu-Iloapyra) - My>keHeHaBHUC-
HUld (aHTU-bi3Hec-Jleni);

- CayxHung (aHtu-Mysa) - Cipa Minb (aH-
Tu-boruus);

- Byabrapha xinka (antu-CsiTcbka JleBuns) —
Heuenypa (anTu-bBeperuns).
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Black Widow

utch Fighter

Fig. 6. Archetypes of anti-femininity
Puc. 6. ApxeTunu aHTU-KIHOUHOCTI

The generation of these images followed the
same prompts used for the femininity archetypes,
with one key exception - the attribute “beautiful
woman” was removed. In some cases, it was
necessary to adjust the prompts by adding strictly
visual descriptors such as “furrowed brows”
or “downturned corners of the mouth,” as the
artificial intelligence had difficulty interpreting
abstract descriptions like “tired face” or “tense
gaze”.

Step one: respondents were asked to arrange
the ten generated femininity archetypes in
descending order, thereby creating their own
hierarchy of feminine images. During the interview,
they explained their choices and supplemented
the list of femininity criteria.

Step two: participants then performed
subjective scaling by rating, on a 10-point scale,
how well each of the identified femininity criteria
matched the feminine archetypes shown in
the images. The procedure continued until the
respondent confirmed the hierarchy and agreed
with the assigned scores.

Statistical Analysis. For the creation,
execution, and analysis of the study, the following
tools and software were used: the Lexica Art
neural network (https://lexica.art/aperture),
SPSS for statistical data processing, Zoom for
online interviews, and MS Word for building
tables, charts, and visualizations. Each femininity
image received a rank based on the hierarchy
created by the respondent. The femininity criteria
were also ranked according to how frequently
they were mentioned in individual interviews.
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Vulgar Woman

Slovenly Woman

lenepanisgs uux o6pasiB BifOysacs 3aBAsSKU
THUM CaMHUM IPOMIITAM 3a BUHSITKOM XapaKTepu-
CTUKMU “KpacuBa »xiHka”. [loyacTu moBojusiocs
KOperyBaTU MNpPOMIT, [0[aluu CyTO Bi3yaJibHi
PUCH Ha KIITAIT “3CyHYTi O6poBH’, “omyleHi Ky-
TOYKH T'y6” TOL[O, 60 MTYYHHUU iHTEJEKT HE Mir
3p03yMIiTH HU3KY ONMCIB (HampukIaj, “BTOMJIE-
He 06s1M4us”, “HANPY>KeHU N NOTJIsAA”).

[lepminii KpoK: pecrnoHZJEHT PO3MillyBaB Je-
CATb 3TE€HEepPOBAaHUX THUNAXKIB KIHOYHOCTI 3a
CHajlaHHSIM, TOOTO CTBOPIOBAB CBOIO i€papxito
06pa3iB KIHOYHOCTI, MOSICHIOIOYMU Tij 4Yac iH-
TepB'l0BaHHS BUOIp i [OMOBHIOIOYU CIUCOK KPU-
TepiiB KIHOYHOCTI.

Jlpyruii KpoK: OMUTYBaHU U 3/1iHCHIOBAB Cy 0 EK-
THUBHe LIKaJOBaHHA (onjiHIOBaB 3a 10-6aybHOI0
LIKaJIO, HACKIJIBKU KOXKEH i3 BU3HAYE€HUX HUM
KpUTepIiB KIHOYHOCTI BiANIOBifA€ THUMAXKaM XKi-
HOYHOCTi Ha 306pakeHHsx). [Ipouenypa TpuBa-
Jla IOTH, IOKU JOCJiP)KyBaHUU He MOT0/>)KyBaB
CTBOPEHY iepapxilo Ta BUCTaBJIEH]I OLIiHKH.

Cmamucmuy4He aHai3ye8aHHsL. I1if 4ac cTBo-
peHHs, IpOBe/leHHs 1 aHaJ1i3y pe3yJIbTaTiB Hallo-
ro JOCHiKeHHs] BUKOPUCTAHO TaKi 3aCTOCYHKH
Ta nporpamu: HelipoMepexa Lexica Art (https://
lexica.art/aperture), mnporpaMa CTaTUCTHUYHOI
06po6ku JaHux SPSS, 3aCTOCYHOK NpoBeJeHHS
KoHepeHI[ill Zoom JJisl iHTEpPB IOBaHHS-OHJIANH,
TeKkcToBUM npouecop MS Word a5 nobyaoBu Ta-
6s111b i rpadikiB Ta Bidyasizanil oTpuMaHux pe-
3ysbTaTiB. Ko>kHUN 06pa3 »kiHOYHOCTI OoTpuMaB
paHr 3a cpopMOBaHOIO PeCIOH/EHTOM iepapxi€to.
KpuTepil »kiHOYHOCTI po3MO/iJIeHO 32 paHTaMH.
PaHr nprcBOOBaBCSA KpUTEPIIO 3aJIEXKHO BiJl KiJib-
KOCTi 4aCTOTH HOro 3a3HaueHb Y KOHKPETHOMY
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Thus, we conducted a ranking analysis not only
of the femininity archetypes but also of the traits
by which a woman is perceived as feminine. The
semantic content of these traits was derived
through content analysis of the interview data.

Results

A generalized rank distribution was applied
to each archetype to determine the hierarchy
of femininity archetypes within the sample. In
justifying their choices, participants identified
a total of 52 femininity criteria, each of which
received a ranked distribution. In addition to
commonly accepted traits of femininity - such
as beauty, softness, and tenderness - the study
revealed additional influential criteria in how a
woman is perceived as feminine. These include
confidence, maturity, wisdom, self-sufficiency,
modesty, and inner richness. Participants
demonstrated a very broad range of femininity
criteria, with 29 of them mentioned only once,
highlighting the highly individual interpretation of
the femininity phenomenon. The rank distribution
of femininity archetypes by sex is presented in
Tabl. 1.

Iuliia Lanovenko
Emma Yehorova
Liudmyla Shkrebtiienko

iHTepB’t0. TOXK MM MPOBEJIM PAHTOBUN PO3MOJiJ
He JIMIle TUNaXiB *KIHOYHOCTI, a ¥ KpuTepiiB —
3aBJAKH AKUM AKOCTAM KIHKY OLIIHIOOTBH fK XKi-
HOYHY (CeMaHTH4YHe HAaNOBHEHHS 3/iHCHEHO 3a
JIOIIOMOT' 010 KOHTEeHT-aHaJli3y iHTepB’10).

PesynbraTn

Jlnst BcTaHOBJIEHHA iepapxil TUMaXIB KiHOY-
HocTi y BUOIpIi 3acTocOBaHO y3arajbHEHUH
PaHTOBUH DPO3NOAIJT KOXKHOIO THUNaxy. OOrpyH-
TOBYIOYU BHUGIp, AOCTIKyBaHI BUOKPEMUJIN 3a-
rajoM 52 KpuTepii *KiHOYHOCTI, 10 OTpUMaIH
paHroBui posnofin. KpiM 3araJbHONPUUHATUX
sKocTel 1 puc xkiHo4HOCTI (Kkpaca, M'IKicTb, HiX-
HiCTb), Hallle OCJi/P)KeHHS BUSBUJIO JOJATKOBI
KpHUTepii, 1110 BIVIMBAIOTh Ha OI[iHKY 06pasy *KiH-
KU 4K KIHOYHOI, a caMe: BIIeBHEHICTb, 3piJIiCThb,
MYJIpiCTb, CAMOJIOCTATHICTb, CKPOMHICTb i 6araT-
CTBO BHYTpIlIHBOTrO CBiTYy. JlocaifpKyBaHi npoze-
MOHCTPYBaJ/IM Ay»Ke IUMPOKUN CIeKTP KpUTepiiB
»KIHOYHOCTI, BHACJIiIOK 4yoro 29 kpurepiiB 6y/10
3a3HaY€HO B OJMHUYHMX BUIQJKaAX, L0 IMiJ-
KpEeCJ/I0€ iHAMBiAyalbHe TiyMayeHHsI GeHOMEeHY
YKIHOYHOCTI. PAaHrOBUI pO3MOAiI TUITAXKIB XKIHOY-
HOCTI 3a CTaTTIO IpPe/cTaB/IeHo B TabJ1. 1.

Table 1. Percentage distribution of ranks among women and men across all femininity archetypes

(n=33)
Ta6auns 1. BincoTkoBUM pO3N0Ai paHTiB cepe/] )KiHOK i HOJIOBIKiB 32 BCiMa apxeTUNaMH »KiHOYHOCTI
(n=33)
Archetypes/ Ranks (Women / Men)/ panru (kiHkHu / 4o/108iKu)
Apxerumnu 1 2 3 4 5 6 7 8 9 10
Princess/ 11.8/ 176/ | 11.8/ 11.8/
Mprsneca e3 [35/25 517 12¢ |11.8/0(59/63/59/0| 570 |0/63| 0/0
Femme 11.8/ | 17.6/
Fatale/ Bam 0/0 63 126 | 0/0 |0/125/0/125[29.4/25 0/63 [17.6/2511.8/0
‘é‘ggwr/ 59/0|0/63| 0/25|11.8/0| 0/0 | 0/0 | 0/63 111285/ 17.6 / 0/52.9 / 50
Mother/ 235/ | 59/
Maru 156 | 174 |176/0[17.6/2511.8/2511.8/0|59/63|59/0|0/12.5/0/63
Friend/ 235/ | 176/ 59/
Hoapyra 0/63(59/63 75 63 [94/250/63| T 5 |118/0/59/0|0/63
Business
11.8/ 118/ | 11.8/ | 17.6/ | 235/ | 59/
Lady/ — — 10/125/ 59701 150 (118701 “g3" | "63" | 63 | 313 | 125 |0/12%
biznec-Jleni
Goddess/ 235/ | 294/ 118/ | 11.8/ | 11.8/
Boruus 125 | 188 |>°/%] 313 125 | 188 | °/0 | 0/0 |59/0]0/63
356/ | 59/ 235/ | 11.8/ | 11.8/
Muse/ Mysa 125 125 0/631|59/63/59/0|0/25 6.3 125 188 0/0
Berehynia
: 23.5/ 11.8/ | 23.5/ | 29.4/

(Guardian)/ |0/31.3|0/12.5|59/0| 0/63|0/125) “ 2/ |59/63| ~ 63 63
Beperuns
Socialite/

) 118/ | 176/ | 235/ | 59/ | 11.8/ | 118/ | 59/
jCIBe;T;Zga 07631118701 0/0 | 155 | 63 188 | 125 | 125 | 188 | 125

Note: Italicized values in the table represent data from male participants.

IIpumiTKa: kypcusom B TabJuLi IpeACTaBJIEHO AaHi Y0I0BIKiIB.
m

Creative Commons Attribution 4.0
International (CC BY 4.0)

ISSN 2664-6005 insight.stateuniversity.ks.ua

82



Sex-Based Determination of the Perception of
Femininity: Qualitative and Statistical Analyses

The Princess archetype most frequently ranks
second in the women’s hierarchy and third in
the men’s (Tabl. 1 and 2). This image holds high
rankings and appears in nearly the same position
in both groups’ hierarchies, as respondents
perceive it to embody universally accepted and
valued feminine traits - gentleness, softness,
tenderness, and sexuality - while also being
exceptionally beautiful.

None of the participants identified the Femme
Fatale as an ideal of femininity (Tabl. 1 and 2). Both
women and men tended to view this archetype as
lacking in femininity due to its hypersexualized
nature, perceived manipulativeness, and
dependence on male attention. However,
some women saw this image as representing a
dimension of femininity they wished to develop -
specifically confidence and sexuality. Men, on the
other hand, often described the Femme Fatale as
arrogant, cold, and dangerous - someone difficult
to build a relationship with. Still, the men who
ranked her highly emphasized the importance of
sexuality as an essential component of femininity.

The Warrior Woman archetype ranks last
in both hierarchies - for both men and women
(Tabl. 1 and 2). This image of femininity was the
most stereotyped throughout the study, often
automatically perceived as “not tender,” “not
gentle,” or “not well-groomed” due to her attire
and posture. Nonetheless, some respondents
recognized and appreciated the Warrior’s beauty,
inner strength, wisdom, calmness, and confidence
- traits they considered valuable aspects of
femininity.
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Tunax [IpuHnecy B iepapxii kiHOK HaivacTi-
1e nocifae gpyre Micue, a B iepapxil 40J10BiKiB -
Tpete (Tabsa. 1iTabsa. 2). 06pa3 Mae BUCOKi paH-
Iy 1 Mailke O/lHAKOBE pO3TalllyBaHHS B iepapxii
000X Ipy1, aJiKe, Ha NOIVIAJ, PeCIIOH/IeHTIB, 3pas-
KOBO BOJIOZI€ 3araJIbHONPUHHATUMH Ta LiHHUMU
J1J151 060X CTaTel prucaMU )KiHOUHOCTI (J1arifHiCTB,
M'SIKiCTb, HXKHICTb, CEKCYa/IbHICTB) i MOCTaE 0co-
6JIMBO KPacUBOIO.

KopeH i3 gocaiPKyBaHUMX He BHU3HA4YUB 00-
pas XKinku-Bamn etasoHoM xkiHo4yHOCTI (TabJ. 1
i Tabus. 2). I xiHKHY, i 4o/IOBIKM OLiHIOBa/M Bamn
paZile He-)KIHOYHOIO 4yepe3 HaAMipHY ceKcyaJli-
30BaHICTh, CTEPBO3HICTb, 3a/IeXKHICTh BiJ 40JI0BI-
yoi yBaru. [IpoTe A xkiHOK 1iell 06pa3 Hepigko
BUCTYINaB yOoCOGJeHHSM Ti€l rpaHi »KiHOYHOCTI,
Ky 6 BOHM XOTIJIM PO3BUHYTHU B C0Oi - ynes-
HeHICTb 1 cekcyasibHicTb. HaToMicTh 4o0Js10BiKY,
KPUTHUKYIOUYM HAAMIpHY CEKCyasli30BaHIiCTb TH-
Naxy, YacTille NPUNMUCYBaJd HOMY 3BEpXHICTb,
XOJIOAHICTDb, Hebe3NeuHiCTb, onucyBaayd Bamn gk
KIHKY, 3 IKOI0 CKJIaJJHO 6yyBaTH CTOCyHKHU. Of-
HaK Ti 4Y0JIOBIKY, fAKi cTaBUJIU 11 HA Ieplui Micugd,
TaKO0X BiJiMiya/ HeO6XiIHICTb CEKCYyaJIbHOCTI fIK
CKJIQJJHUKA >KIHOYHOCTI.

Tunaxx »Kinku-BoiHa mocizae ocTaHHE Micle
B 000X iepapxifxX - K AJis XKiHOK, Tak i JJs 4o-
JIoBiKiB (Tab6J1. 1 i Ta6u. 2). [lornsa Ha Lel obpas
KIHOYHOCTI NpPOTArOM [AOCJIIIPKeHHS BUABUBCA
Halbisbll CTepeoTHIII30BAaHUM, aJKe aBTOMa-
TUYHO CTaBaB “He HiKHUM”, “He JlarifHuUM”, “He
JOTJITHYTUM” 4epe3 BifgmoBigHUN ofdar i mosy.
Ane cepej, peCliOH/IeHTIB TpPaIJISJIMCA Ti, XTO Bij-
MidaB Kpacy BoiHa, ii BHyTpILIHIO CUJY, MYZPICTb,
CIIOKil, BIIEBHEHICTD, 1110 € IIIHHUMU KpUTepiiMHU
»KIHOYHOCTI.
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Table 2. Combined rank distribution of femininity archetypes among men and women (n = 33)
Ta6uns 2. 36ipHUN paHTOBUH PO3MO/AiI apXETHIIIB }KiHOYHOCTI JIJIs1 YOJIOBIKIB i KiHOK (n = 33)

Rank Position/ Panrose micie
Archetypes/ Apxerunu Women/ Men/
JKIHKH Y0JI0BiKH
Princess/ [Ipunieca 3 2
Femme Fatale/ Bamn 7 9
Warrior/ Boiu 10 10
Mother/ Matu 4 5
Friend/ ITogpyra 5 7
Business Lady/ biznec-Jleni 8 8
Goddess/ boruns 2 4
Muse/ My3a 1 6
Berehynia (Guardian)/ beperuns 9 1
Socialite/ Csircbka JleBuis 6 7

The Mother archetype was most frequently
viewed as the ideal by both sexes (Tabl. 1 and
2). Among women, it held the top rank, with
respondents emphasizing her beauty, grace,
elegance, self-sufficiency, harmony, charm, and
naming her the most sexually appealing. No female
respondent ranked the Mother at the bottom. Men
also rated her self-sufficiency highly and noted
a strong sense of confidence, but assigned lower
scores for tenderness and modesty compared to
women.

For women, the Female Friend was not
considered an ideal of femininity but was still
seen as feminine (Tabl. 1 and 2). She was often
placed in the top three, with women highlighting
her kindness, beauty, gentleness, and tenderness,
though they felt she lacked wisdom and maturity
and often noted she was less distinct or noticeable
compared to the other archetypes. Men found her
harmonious but pointed out a lack of confidence
and ranked her among the lowest in terms of
inner strength.

The Business Lady received the same rank from
both women and men - second to last (Tabl. 1 and
2). This archetype sparked the most contradiction:
some participants felt her businesslike qualities
enhanced her femininity and saw them as
important traits, while others argued these traits
made her less feminine. At the same time, she was
rated as self-sufficient, confident, harmonious, and
intelligent, though lacking in kindness, gentleness,
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Tunax Martepi 34€6i/bIIOr0 BUCTYNAB eTa-
JIOHHUM AJig1 060X crated (Tabs. 1 i Taba. 2).
Cepep, xiHOK 06pa3 MaTepi MaB nepuIvi paHT,
OCKIJIBKM 0CO6JIMBO TiJKpecitoBaau ii Kpacy,
rpaLliO3HICTDb, eJIEraHTHICTb, CaMOJOCTAaTHICTB,
rapMoHilo, MUJIOBUAHICTh i BU3HAUYa/Id HaWCeEK-
cyasbHiluM. KoJHa *KiHKa-peCcrnoH/JeHT He BiJ-
nasa ik octaHHi Micusa. Yos0BiKM TakoK BHCOKO
OL[iIHWJIK CaMOJOCTaTHicTb MaTepi, nob6ayuiu B
Hill Gi/ibIlle BIEBHEHOCT], aJie 3a iHIIi pyucu mocTa-
BUJIM MeHIi 6a/Ii Ta HMKYe OLiHWUJIM HIKHICTD i
CKPOMHICTb.

Jlns xxiHok o6pa3 [logpyru He MOCTA€E 3pa3Ko-
BO KIHOYHHMM, Ta BOJHOYAC, HAa iIXHI0 ;[YMKY, BOHA
»)KIHOYHOCTI He mo36aBJieHa (Tabs. 1 i Tabu. 2).
Tomy obupasu ii B TpiliKy HepuInx, yKa3ymuu Ha
J06POTY, Kpacy, JarifHicTb, HiXKHICTb, ajle BBa-
»auy, mo [loapysi 6pakye MyapocTi Ta 3pisocTi,
4acTO BKa3yBasIM HA MEHLIY BUpPa3HicTh (MOMIT-
HiCTb) 3-TOMiXK pelITH 06pa3iB. HoJIOBiKM BU3HA-
JIM 11 Jiy>Ke TapMOHIMHOM0, X04a TaKOX BiAMidaiu
HEeJIOCTaTHIO BIEBHEHICTb i MalKe HalHWXK4Ye
ouiHWIM BHyTpimHIO cuay lloapyru cepepn ycix
TUIIAXKIB.

Panr bizHec-Jlefi a4 KiHOK i Y0JIOBIKIB ifleH-
TUYHUH. [l/1s1 060X cTaTel BiH MOCiB epeaocTaH-
Hi micug (Ta6s. 1 i Tabsa. 2) Ta MaB HaWbijblle
NPOTHUPIY: OAHI JOC/HIKYBaHI BKa3yBaJiH, L0
OIUJIOBUTICTb LbOr0 THUMAXKY IIOCUJIOE KIHOY-
HICTb 1 BUCTYNa€ HOro BaXXJIMBOK PUCOI0, a iHIII
pEeCloOH/IeHTH IepeKOHYBaJIM B He-)KIHOYHOCTI
3a3HadeHol pucu. BogHouac biznec-Jlexi oninu-
JIY SIK CaMOZ,0CTATHIO, BIEBHEHY, TAPMOHINHY, po-
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and softness.

The Goddess archetype was one of the most
valued by women, explaining her placement in
the top two positions in the hierarchy (Tabl. 1
and 2). Women described her as wise, mature,
beautiful, well-groomed, creative, spiritual, kind,
harmonious, and self-sufficient - embodying the
full spectrum of qualities and abilities that many
women aspire to. However, she was perceived to
lack softness, charm, and sexuality. Men viewed
the Goddess as stately, calm, and rich in inner
depth but rated her significantly lower in terms of
beauty, inner strength, and sexuality.

The Muse archetype was ranked highest by
women (Tabl. 1 and 2). She was seen as radiating
wisdom and maturity, beauty, grooming, charm,
sexuality, and modesty. Women perceived her as
combining spirituality, maturity, and creativity -
qualities already valued in the Goddess archetype.
Men, however, rated the Muse lower in beauty,
intellect, and naturalness, although they also
acknowledged her wisdom and sexuality.

The hierarchy of the Berehynia (Guardian)
archetype showed a striking contrast: women
ranked her second to last, while men placed her
first (Tabl. 1 and 2). Women were put off by her
perceived immaturity and gave her low scores in
grooming, wisdom, confidence, inner strength,
and self-sufficiency. Some explicitly noted they
would not want to resemble this archetype. Men,
on the other hand, gave slightly higher ratings
across those same dimensions and emphasized
her modesty and charm.

Among all archetypes, the Socialite was
considered the feminine ideal by only one male
respondent. Overall, men rated her as less well-
groomed, beautiful, graceful, and harmonious
compared to women (Tabl. 1 and 2). Both groups
described the Socialite as wise, confident, self-
sufficient, and the most business-oriented, placing
her in the top three for elegance. However, her
practicality was seen to diminish her tenderness.

In conclusion, women and men in the study
sample largely disagreed in their evaluations of
femininity archetypes. To statistically confirm
these differences and generalize the results, we
applied the Mann-Whitney U test for independent
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3yMHYy 0co0y, Kili He BUCTa4va€ AO0OPOTH, Jarij-
HOCTIi Ta M’SIKOCTI.

Tunaxk boruHi AJis )KiHOK BUSIBUBCS OJHUM i3
HaUI[iHHIIIMX, YUM MTOSICHIOIOThCS Meplli ABa Mic-
s B iepapxii Tunaxis (TabJu. 1 i Tabu. 2). XKinku
ONUCYBa/IX BOrMHIO MyZpOl0, 3pi/Ioto, KPacuBOIo,
JOTJIIHYTOM0, 3[JaTHOI0 0 TBOPiHHS, AYXOBHOIO,
06pol, TapMOHIMHOI Ta CaMOAOCTATHBOIO.
BoHa yoco6JII0€ CIEeKTp SKOCTEeH, puc i 3/1i6HO-
CTeH, IKUX NparHyTh xkiHKU. [IpoTe i1 6pakye M's1-
KOCTI, MUJIOBUJJTHOCTI ¥ CeKCya/IbHOCTI. Yo10BiKHK
Bbavasu B BoruHi craTHicTbh, cloKilHicTb, 6a-
raTuil BHYTPILIHIN CBiT, 0JHaK HabaraTo HUXKYe
OLIHMJIM II Kpacy, BHYTPIILIHIO CHUJIY Ta CEKCyaJlb-
HICTb.

Tunaxx My3u cTaB HaULiHHIIUUM JJi8 KIHOK
(ta6u. 11 Taba. 2), ajke BUNPOMIHIOE MYAPIiCTh
i 3pisicTh, Kpacy, AOVISHYTICTb, MUJIOBUAHICTB,
CeKCYaJIbHICTb Ta CKPOMHICTB. Y HIM MOHa Npo-
CTEXXUTU NOEAHAHHA JAYXOBHOCTI, 3pijoCcTi Ta
TBOpPiHHS, AIKi BXKe 6Yy/10 BU3HAYEHO LiiIHHUMH /151
»KiHOK B 00pasi boruni. Yos10BiKM HUXKYe OIiHU-
JIM Kpacy, po3yM, NIpupoAHicTb My3H, xoua TaKoX
BiZAMITUJIU Il MYyAPICTb I CEKCYyaIbHICTB.

lepapxia Tunaxy beperuni mMae sckpaBy Bif-
MiHHICTBb: KIHKY NIOCTAaBUWJIM il HA NepejoCTaHHE
Miclle, a 4YoJIoBikM — Ha mnepile (Tabs. 1 i Tab6J.
2). B o6pasi beperuHi xkiHok BifgmToBxyBaja ii
He3piJIiCTh, HU3bKO OILjiHEHO 11 JOVIAHYTICTb, My-
JApIiCTb, YIIEBHEHICTb, BHYTPILIHIO CUJY, CAaMOJ0-
cTtaTHicTh. JKiHKHM iHOAI mifKpec/aBa/y, 10 HE
XOTi/IM 6U 6YTH CXOKOH0 Ha Ilei 06pa3. HaToMicTb
YOJIOBiKM CTaBUJIM TPOXH BUILi 6au 32 TUMHU Ca-
MUMU KpUTEPIAMH, NiJKPECAI00YU CKPOMHICTb |
MUWJIOBUAHICTb beperuHi.

3-nomix ycix obpasiB CiTcbka JleBulsd cTa-
Jla eTaJIOHOM >KIHOYHOCTI TiJIbKH AJiI OJHOTO
YOJIOBIKa, X04Ya 3arajioM 4YOJIOBIKM BU3HA4YWJIU
I MeHI JOIVIAHYTOI0, KpacHUBOIO, IPaLiiO3HOO
Ta rapMoHilHOW0, HiX kiHKHU (Tabs. 11 Tabs. 2).
Jlnsa o6ox rpyn pecnoHfeHTiB CBiTcbka JleBUns
BUCTYIIAE MY/I[pOI0, BIEBHEHOW, CaMOJOCTaT-
HbOIO Ta HAUOUIBII AIJTIOBUTO, BXOAUTD /10 TPiii-
KW HallesieraHTHIIIKX, OAHAK Yyepe3 AiJIOBUTICTh
yTpa4daE HIXKHICTB.

OTxe, >KIHKM ¥ 4YOJIOBIKM B AOCJI/PKyBaHIil
BUOIpLI NepeBaXKHO He MOTO/PKYIOTbCS B OI[iH-
i TUnaxiB »kKiHOYHOCTI. 3aAJid CTAaTUCTUYHOIO
NiATBEpP)KeHHS1 BiAMIHHOCTI U eKcTpamoJanil
BUCHOBKY Ha reHepaJlbHy CYKyIHICTb MU 3aCTO-
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samples, cross-tabulation, and one-way ANOVA.

The U test revealed statistically significant
differences for only two femininity criteria:
maturity (U = 104.000, p =.042), which was more
valued by women, and modesty (U = 135.500, p
=.029), more frequently chosen by men (Tabl. 3).

The Mann-Whitney U test comparing archetype
hierarchy differences by sex showed a high level
of significance only for the Berehynia (Guardian)
archetype (Tabl. 3).

Iuliia Lanovenko
Emma Yehorova
Liudmyla Shkrebtiienko

cyBanu U-kputepiii MaHHa-YiTHI A5 He3asex-
HUX BUOGIPOK, KPOC-TaOY/IAILiI0 Ta OAHO(AKTOP-
HUU aucnepciiHui aHasis. U-KpuTepid BUSIBUB
CTaTUCTUYHO 3HAYYyLly BiAMIHHOCTI JiMlle MIDX
kpuTepieM “spinicts” (U = 104.000 mpu p =.042),
IO € OiJIbII BaXXJIMBUM i LIIHHUM JIJIS »KiHOK, Ta
“ckpomHicTs” (U = 135.500 npu p = .029), akuii
yacrinie o6upasu 4oJ0Biku (TabJ1. 3).

3acTocyBaHHS KpuTepito MaHHa-YiTHI 33714
MOPIBHSAAHHA Pi3HHUL i€papXil TUNAXKIB AJI KOX-
HOI cTaTi BUSBUJIO BUCOKUH piBeHb 3HAYUMOCTI
auie g Tunaxy beperusi (ta6.1. 3).

Table 3. Statistically significant sex-based difference for the Berehynia (Guardian) femininity

archetype (n = 33)

Ta6auna 3. 3Hauy1a BiIMiHHICTb 3a CTAaTTIO 3a TUIIAXKOM KiHO4YHOCTiI Beperuns (n = 33)

Statistical Indicators/ CraTucTHYHi NOKa3HUKH Berehynia (Guardian)/
BepervHs
Median/ MeniaHa 7.00
Maximum Rank/ MakcuMasilbHUH paHT 1
Minimum Rank/ MinimMasibHUM paHT 10
Mann-Whitney U Test / U-kpuTtepiti ManHa-YiTHi 50.000
Asymptotic Significance (2-tailed)/ AcumnToMm. 3Ha4. (2-CTOPOHHSA) .002

A frequency analysis of ranks for the Berehynia
(Guardian) archetype across sexes showed that
men ranked this image as the most feminine,
while women considered it the least feminine.

For the most important male criterion -
modesty - the Berehynia (Guardian) received
the highest average score: 9.7 out of 10. For the
primary female criterion - maturity - the highest
average score was given to the Muse at 9.3 out of
10. According to frequency distribution, the Muse
ranks first in the women’s archetype hierarchy
and sixth in the men’s.

Cross-tabulation and variance analysis not
only confirmed these differences but also revealed
trends at the significance level of p <.010. Among
all archetypes, only the Berehynia (Guardian)
showed a statistically significant association with
sex, with a strong measure of association (¢ and
Cramér’s V =.723), indicating a high effect size. At
the trend level, a sex-based link was also observed
with the Warrior Woman archetype: men selected
her more frequently due to the positive perception
of inner strength and confidence (Tabl. 4).

Among femininity criteria, sex correlations
were statistically confirmed for maturity and
modesty. Additionally, trends were observed for
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YacToTHUN aHaJi3 paHriB AJis Tunaxy bepe-
TMHI M)XK IBOMa CTaTsAMU IMOKa3aB, 1110 Lield 06pas
[0CiZja€e B 4OJI0OBIKIB Ileplie MicLe 3-IOMIXK peLuTH
3a ’KiHOYHICTIO, a JIJid »KiHOK € HaMMeHII >KiH0Y-
HUM.

3a HaWBaXKJIUBIIIKM J1J151 YOJIOBIKIB KpUTEpPieM
“CKpoMHicTh” HaWBUIIMHK cepenHii 6an y bepe-
ruHi—9.7 13 10. 3a npiopUTETHUM 14 &KIHOK KpHU-
TepieM “3piyicTh” HaUBUILUHK cepeIHIN 6aJ1 OTpU-
MaJsia My3a - 9.3 3 10. 3a 4aCTOTHUM pO3MOJIJI0M
Mysa nocizjae nepiie Miclie B kiHO4il iepapxii TH-
IakiB, a B YOJIOBIUil — IIIOCTE Miclie.

3acTocyBaHHSI KpoC-TaOyJsLiHHOrO Ta Juc-
nepciiHOro aHasi3iB He TiJIbKA MNiATBEPAUJIO
3a3HayeHi BigMiHHOCTI, ajle 1 BUSIBUJIO BiJMiH-
HocTi Ha piBHi TeHzaeHnil (p < .010). Tak, cepen
yCiX TUNaxiB Julle bepernHsa Mae CTaTUCTUYHO
3HAYYIMH 3B’I30K 3i CTAaTTIO 3 JJOCUTh BUCOKUM
3HaueHHAM Mipu 3B’s13Ky (¢ i V-Kpamepa gopis-
HIOE .723, 0 NOTpaIJI€ Y BUCOKUHA KOPHUZOP
Mipu 3B’s13Ky). OZiHaK Ha piBHI TeHJeHIii TOMIT-
HUU 3B’130K cTaTi ¥ BUGOpy Tunaxy Boina: 4o-
JIOBiKM 006HpaJsu ob6pas yacTilie, 60 BHyTpillIHSA
CWJla Ta BIEBHEHICTb BHUKJMKala NO3UTHUBHY
OLiHKY (Tab1. 4).

Cepepn, KpuTepiiB KIHOYHOCTI MiATBEpAUBCH
3B’s130K cTaTi 3i “3pinicTio” i “ckpomHicTIO”, J10-
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aesthetic taste (more important for women) and
openness (more important for men).

The analysis of variance showed that the
statistically significant influence of sex on the
assessment of femininity manifests in the same
indicators as in previous analyses: sex determines
32% of the variance in the assessment of the
Berehynia (Guardian) type as feminine, which
is due to the choice of men specifically (Tabl. 4).
The high assessment of the femininity criterion
“maturity” is 13% determined by sex itself, as
is “modesty” - 15%. At the trend level, there is
an influence of sex on the selection of criteria
“aesthetic taste” (9% of variance determined by
sex) and “openness” (7% of variance determined
by sex). It is clear that such a low indicator is
not a basis for thorough conclusions regarding
differences in the assessment of femininity, but
we could not ignore the emergence of trends in
statistical indicators.
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JIATKOBO HasIBHUU 3B'S30K HA piBHI TeHAeHNil 3
“ecTeTUYHHUM cMakoM” (Bak/IMBille JJis >KiHOK)
Ta “BikpuTicTI0” (Bak/IUBille 17151 400BiKiB).
JvcnepciiHui aHa/i3 1OKasaB, 10 CTaTH-
CTUYHO 3HAYyUIM# BIJIUB CTATi HA OLiHKY »KiHOY-
HOCTI MPOSIBJASETBCA B THUX CAMUX IOKa3HHUKaX,
AK y TONepeJiHIX aHa/i3ax: cTaTb BU3Ha4a€E 32%
Jucnepcii B oniHni Tunaxy beperusi sk »iHo4-
HOTO, 1[0 3yMOBJIEHO BUOOPOM caMe 4O0JIOBiKiB
(Tabus. 4). Bucoka omiHKa KpUTepito KiHOYOCTi
“3pinicts” Ha 13% BH3HAYAETHCS BJACHE CTaT-
TI0, IK i “ckpoMHicTh” - 15%. Ha piBHi TeHaeHL i
HasIBHUM BIUIUB CTaTi HA BUOGIp KpuTepiiB “ecTe-
TUYHUN cMak” (9% pucnepcil geTepMiHyeTbCsa
craTtTio) i “Bigkpuricts” (7% pucnepcii fetep-
MiHY€ETbCS CTATTIO0). 3p0O3yMiJIO, 1110 TAKUH HEBU-
COKHH NOKA3HUK He € MiJ[CTaBOIO [JIJ151 [PYHTOBHUX
BHCHOBKIB 1110/10 Bi/MiHHOCTE! B OLliHFOBaHHI Ki-
HOYHOCTI, ajle IpOirHOPYBaTH MOSIBY TEH/EHLIIN ¥
CTAaTUCTUYHUX MOKA3HUKAX MU HE MOTJIU.

Table 4. Significant indicators of cross-tabulation and analysis of variance of sex influence on

femininity assessment (n = 33)

Ta6smug 4. 3HauyLi TOKa3HUKHK Kpoc-TabysisLii Ta AuciepciiHOTO aHaTi3y BIJIMBY CTATi Ha OIiH-

Ky >kiHo4yHOCTi (n = 33)

Statistical Bere- Warrior/ Maturity/ Modesty/ Aesthetic | Openness/
Indicators/ hynia Boin 3pinicTe CkpoMm- Taste/ Biaxpu-
CraTucTu4Hi (Guardi- HicTb EcreTnu- TIiCTB
NMOKa3HUKU an)/ HUI cMakK
Bepe-
THHSA
Asymptotic
Significance (2-
tailed) Pearson’s
x? / Acumntom. | .045 .099 .038 .026 .085 133
3Hau. (2-
CTOPOHHS) X?2-
ITipcoHa
@ and Cramér’s
V/@iV- 723 .604 .360 .387 300 262
Kpamepa
Analysis of
Variance
Significance/ .001 327 .039 .026 .090 141
3Ha4YUMiCTh
puci. AHanisy
n? 318 .031 130 .149 .090 .069

Note: Pearson’s x* (chi-square) - goodness of fit test for grouped data distribution; ¢ and Cramer’s
V - measures of association between two categories; n* (eta-squared) - measure of the effect of the
independent variable (sex) on the dependent variable.

Ipumirtka: x*>-Ilipcona (xi-kBagpaTt-IlipcoHa) — KpUTePiil y3roKeHOCTi po3MoAiNly rpynoBaHUX Ja-
HUX; @ i V-Kpamepa (¢i-i-Be-Kpamepa) - mipa 3B’s13Ky Mixk JjBOoMa KaTeropismu; n? (eTa-kBajpar) — Mipa

BIIMBY He3aJIeXKHOI 3MiHHOI (CTaTh) Ha 3aJIeXKHY.
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Thus, statistical analysis showed that for men,
a feminine woman is the Woman-Berehynia
(Woman-Guardian), while for women, it is the
Woman-Muse. The most important criterion of
femininity for men is modesty, while for women
it is maturity. The remaining types of femininity
and evaluation criteria proved to be different for
men and women, but these differences are not
statistically significant.

Discussion

Our study confirmed the existence of generally
accepted qualities and traits used in assessing
femininity. The obtained results align with
findings from theoretical and experimental
research on femininity (Akimova, 2019;
Moskalenko & Puhach, 2020; Demchuk, 2024).
Additional criteria influencing perceptions of
feminine imagery were also identified. Besides
previously mentioned traits such as “trustfulness”,
“cheerfulness”,  “capriciousness”,  “sincerity”,
and “need for protection” (Akimova, 2019),
our study specifically highlighted confidence,
maturity, wisdom, self-sufficiency, modesty, and
inner richness. The combination of these distinct
traits is most fully embodied in the images of the
Muse and the Goddess. It is also noteworthy that
psychological literature provides other typologies
of femininity, based on images of goddesses or
archetypes (Moskalenko & Puhach, 2020).

Art therapy methods have proven effective for
therapy aimed at developing women'’s femininity.
We support this conclusion, as our experimental
use of a set of stylized images was successful: they
were sensitive not only to conscious individual
experiences but also to unconscious attitudes, the
identification of which had therapeutic effects for
the participants. For instance, female respondents’
interactions with the images demonstrated that a
woman can embody various, even opposing traits,
without restricting herself to a fixed identity.

The study revealed that, for women, the most
valuable characteristic of an ideal femininity is
maturity. Consequently, the Muse archetype ranks
highest according to the typology hierarchy (see
Tabl. 2). Conversely, men view the Berehynia
(Guardian) as the ideal femininity archetype, with
modesty being the key distinguishing quality (see
Tabl. 2). The experimentally established trend
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OTKe, CTATUCTUYHUU aHaJIi3 NOKa3aB, [0 AJId
YOJIOBIKIB KiHO4YHa »iHka - JKiHka-beperuns,
aJis xkiHok - XKiHka-Mysa. HalBaxkiuBiluui Aist
YOJIOBIKIB KpPUTEPIN >KIHOYHOCTI - CKPOMHICTb,
AJI KIHOK — 3pisicTb. PewiTta THUnaxiB KiHOY-
HOCTI Ta KpUTEPII OL[IHOK BUSABUJIMCA PISHUMH B
YOJIOBIKIB 1 )KiHOK, ajie CTaTUCTUYHOI 3HAaYMMOCTI
1Ii BiAMIHHOCTI He MalOTh.

JAuckycisa

Hawe pociigpkeHHd NiATBEPAMJIO HASABHICTb
3araJibHONMPUKHSATUX IKOCTEeH i puc B OlliHIOBaHHI
»kiHoyHOCTi. OTpuMaHi AaHi 36irarThcs 3 Hampa-
[[I0BaHHSIMH, ONIMCAaHUMHU B po6OTax aBTOPIB, SAKi
TEOPEeTUYHO Ta eKCIIEPUMEHTAIbHO CTYAiI0BaIN
deHoMeH xkiHOouHOCTI (AkimoBa, 2019; Mocka-
seHko, [lyray, 2020; Jlemuyk, 2024). Takox 6y/10
BUSABJIEHO [AOJATKOBI KpuTepil, 1[0 BIJIMBAIOTh
Ha OLiHKYy 06pa3y *iHKHU sK iHo4yHoi. KpiM onu-
CaHUX paHillle JOAATKOBUX PUC — “OBIipJIUBICTD,
“YuTtTepagicHictp”, “BepeasnuBicTh”,  “wupo-
cepAHicTh”, “moTpeba y 3axucti” Touo (AkimMOBa,
2019), - oco6GMBUMU BH3HA4YEHO Taki: BIEB-
HEHICTb, 3piJiCcTh, MYApiCTh, CaMOJOCTATHICTB,
CKPOMHICTb i1 6araTcTBO BHYTPIlUHbOTO CBITY.
[loefHaHHA BHOKpeMJIEHUX pHUC HaWNOBHille
BTiJlIeHO B 06pasax My3u Ta boruHi. [lopeyHo 3a-
YBaXKUTH, L0 MICUXOJIOTIYHA JIiTepaTypa MiCTUTh
iHmi TumoJiorisanii >KiHoYHOCTI, 3aCHOBaHi Ha 06-
pasax 6oruHb a6o apxetumnax (MockasieHko, [ly-
ray, 2020).

[l Teparii »KIHOK y KOHTEKCTI PO3BUTKY IX-
HbOI KIHOYHOCTI ePeKTUBHICTb JOBEJU aApPT-Te-
paneBTUYHI MeTOAU. MU IPUESHYEMOCS [10 LIbOTO
BUCHOBKY, OCKiJIbKU anpoballis CTBOpeHOTro HaMH
Habopy CTUIi30BaHUX 300pakeHb Oysa ycmimi-
HOIO: BOHM CIpaBAi € YyTJIMBUMU He JMlIe [0
YCBiJOMJIEHOTO iHAMBIAYyaJbHOr'O AOCBiAy, ane U
J10 HEYCBIIOMJIEHUX YCTAHOBOK, BUSIBJIEHHS IKUX
A CaMUX JOCHIPKYBaHHUX MaJlo TepaneBTHY-
HUM edekT. Hanpukiajg, po6oTa KiHOK-pecrnoH-
JIeHTOK i3 300paKeHHSIMU IpPOJEMOHCTPYBAJa,
1110 MOXKHa Oy THU pi3HOI0, NOEAHYBATH B CO6i pi3Hi
pHYcH, HaBiTh NIPOTHUJIEXKH], He YB'sI3HIOBATU cebe
B [IEBHOMY 006pasi.

[IpoBeseHe mocaifKeHHA MOKasaJo, W0 AJd
»KIHOK HaWIliHHiIIA puca ifeaabHOro ob6pasy xi-
HOYHOCTI - 3pimicTb. 3BiAcH, 3a iepapxi€r TH-
naxis, Mysa nocizae nepiie micie (AuB. TadJ1. 2).
HaToMmicTb AJis 40J/IOBIKIB €TaJlOHHUM 06pa3oM
»KIHOYHOCTI € bepervnHs, a BaKJIMBOIO BiIMIHHOO

Creative Commons Attribution 4.0
International (CC BY 4.0)



Sex-Based Determination of the Perception of
Femininity: Qualitative and Statistical Analyses

indicates a fundamental difference between men’s
and women’s perceptions of femininity ideals
and the role of women. Men prefer the roles of
the homemaker and the Berehynia (Guardian);
however, women resist conforming to this
archetype (as revealed in interview responses),
instead defining the ideal femininity as personal
maturity and creative expression, embodied by
the Muse archetype.

Therefore, men’s perceptions of femininity
are more traditional and align closely with
historical stereotypes regarding femininity
and women's roles. Men emphasized feminine
traits such as tenderness, modesty, calmness,
kindness, innocence, and restraint, highly valuing
these qualities in the Berehynia (Guardian),
consistent with past generations’ views on
femininity (Kis, 2012). Conversely, women'’s views
reflect contemporary societal trends, blurring
conventional distinctions between feminine and
masculine characteristics.

Additionally, interviews revealed femininity is
nota decisive criterion for partner selection: while
femininity is valued, it is not paramount. Instead,
feelings of safety and comfort with a partner were
found to be more important and meaningful.

Conclusions

Throughout the research, we encountered
that the assessment of femininity, like other
phenomena of reality, has individual differences
in perception for each person, since even when
coinciding with the generally accepted view, there
are specific deviations that complicate statistical
data processing.

Comparison of hierarchies of femininity
types for each sex showed the following: women
revealed a descending hierarchy: Muse — Goddess
— Princess — Mother — Friend — Socialite —
Femme Fatale — Business Lady — Berehynia
(Guardian) — Warrior Woman; men formed the
following hierarchy: Berehynia (Guardian) -
Princess — Goddess — Mother - Muse — Friend
— Socialite — Business Lady - Femme Fatale —
Warrior Woman.

Therefore, the hypothesis regarding the
presence of statistically significant differences in
the assessment of femininity between respondents
of different sex was confirmed only for one type,
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SIKICTIO — CKpOMHICTBb (UB. TabJ1. 2). 32 BCTAHOB-
JIEHOIO eKCIlepUMEeHTaJIbHO TeHJeHLIE€w foBeje-
HO HasIBHICTh KJIIOUOBOI BiIMIHHOCTI MOTJISZIB
»KIHOK 1 40JIOBiKiB Ha ifeasin »KiHOYHOCTI ¥ 0a-
YeHHA PoJli )KiHKU: YOJIOBIKH BiJalOTh IepeBary
pouJii rocioinHi Ta BeperuHi, oaHak kiHKY He 6a-
’KaIoTh BiJMOBiaTH IbOMYy 006pa3y (B3sTO 3 Bij-
noBiZiell yyacHUKIB iHTepB’I0) i B6aUaloTh ijean
>KIHOYHOCTI B JOCATHEHHI 0COBGUCTiCHOI 3pisocTi
Ta TBOPiHHI, yoco6eHUX y TUNAXi My3u.

Toxk morJisiA, YOJIOBIKIB Ha »KiHOYHICTD € GiJIbII
TpaJULiMHUM i 36ira€Thbcs 3 ysABJIEHHSAM PO ife-
/1Y )KIHOYHOCTI Ta poJIb KIHKH 31 cTepeoTUnamMu
MUHYBIIWHU. Y0JI0BIKM NiJAKPECI0BAIH KIHOYHI
pucu (HDKHICTb, CKpPOMHICTb, CHOKiH, A06GPOTY,
HEBUHHICTb, CTPUMAaHICTb), BHUCOKO OI[iHUBIIU
ix y beperuni, o Bignosizgaso Bi3il »KiHO4YHOCTI
nomnepe/iHix nokousiHb (Kice, 2012). HaTtomicTb
NOIVIA], XKIHOK penpe3eHTye TeHJeHIil Cy4YacHUX
UBii3al[ilHKX POIECIB, 1110 PO3MUBAIOTh YCTa-
JIeHI ysIBJIEHHA IIPO Te, AKi pUCH BiANOBIJAIOTH
»)KIHOYHOCTI, a IKi — 40JIOBIYHOCT!I.

JlojlaTKoBO Mij yac iHTepB’10 BCTaHOBJIEHO, 1110
»KIHOYHICTh He € KPUTEPIEM /1 BUOOPY MapTHe-
pa: xKIHOYHICTDb — LjiHHA AKICTb, ajle He BU3HAYHA,
Oi/IbII I[IHHUM i 3HAUMMUM y MTAPTHEPCTBI MocTae
MOYyTTs Ge3MeKu Nopsij i3 MapTHEPOM Ta MOYYT-
Ts1 KOMOpTY.

BucHOBKHU

[IpoTsiroM JocCiifgKeHHA MU CTHUKHYJUCH 3
TUM, IO OI[IHIOBAaHHSI >KIHOYHOCTI, K i 1HIIHUX
dbeHOMEHIB peasbHOCTI, Ma€ iHAUBiAyasbHY
BiAMiHHICTh COPUUHATTS AJIST KOXKHOI JIOAWHU,
OCKiJIbKH, HaBiTh y pasi 36iry i3 3arajbHONpPU-
HATUM GayeHHSM, HasABHI cneyudivyHi BigxuieH-
Hfl, 1110 YCKJIAJHIOIOTh CTaTUCTUYHY 06POOKY [Jia-
HUX. [lopiBHAHHSA i€epapXill THUMaXIB KIHOYHOCTI
JJIsT KOKHOI CTaTi MOKas3a/lo HACTyIHEe: XiHKU
BUABUJIA CNIAAHY iepapxito: Mysa — boruna —
[Ipunueca — Martu — Ilogpyra — CsiTcbka Jle-
Bulsl — Kinka-Bamn — bisHec-Jleni — Beperu-
Ha — JKiHka-BoiH; 4os0Biku chopmyBaid TakKy
iepapxiro: beperuna — IllpuHueca — boruna —
Matu — Mysa — [loapyra — CBiTcbka JleBuysga —
bisnec-Jleni — XKinka-Bamn — JKinka-BoiH.

OTxe, rinoresy W0/10 HAABHOCTI CTATUCTUYHO
3HA4YMMOI BiJJMiHHOCTI B OLIiHFOBaHHI »KIHOYHOCTI
MiXK pecrioHZileHTaMU pi3HUX CTaTel MiATBepaKe-
HO JIMIIE 3a OJHUM THUIAXKOM, XO4da 3arajom
iepapxif TUNaXiB BUABMJIACA BiIMIHHOIO B 4O-
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although overall the hierarchy of types proved to
be different for men and women in the studied
sample. Prospects for further research are, firstly,
the experimental testing of stylized images of
femininity to establish their diagnostic and
therapeutic value and to form a set of metaphorical
cards; secondly, since no phenomenon can be fully
studied without considering its reverse, shadow
side, we plan to investigate the perception
of anti-femininity images; thirdly, given the
modern civilizational processes that cause the
blurring of the usual boundaries of the concepts
of “femininity” and “masculinity”, it is necessary
to similarly investigate the phenomenon of
“masculinity” in modern actual interpretation.
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