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Strategies of Student Youth's Self-Representations

in Choosing Behavioral Tendencies

Abstract

The aim is theoretical-empirical research of the dom-
inant strategies of student youth’s self-presentations
in the context of social desirability and actual behav-
ioral tendencies. Methods. The sample involved stu-
dents from three levels of higher education institutions
of Ukraine representing socionomic and technon-
omic profiles and numbered n = 142 participants. The
respondents’ age ranged from 18 to 28 years (M =
23.36; Me = 23.50; SD = # 6.12). Theoretical and empir-
ical research methods were used. Theoretical methods
included analysis, synthesis and generalization. Empir-
ical methods comprised a complex of valid and reliable
methods which ensured determination of the parame-
ters of self-representation, social desirability and behav-
ioral tendencies. Standard methods of mathematical sta-
tistics were applied to establish statistically significant
correlations and differences. Results and discussion.
We registered eleven statistically significant correlations
of self-representation strategies with the researched
parameters, all of them being direct at the level p<.050;
p<.010 and p=<.001. It was found that the assertive
self-presentation strategy “Wanting to be liked” (AWL)
(n=102; 71.83%; M = 4.03; SD = +.67) is dominant in
student youth. We revealed the dual nature of student
youth’s self-representation strategies and found that
the dominant approval motivation manifests itself
in constructive and destructive forms. It was estab-
lished and explained that high social desirability with
the behavioral tendency for dependence has a negative
impact on intellectual and physical activities of adoles-
cents. We warn that such a combination can be trans-
formed into respondents’ psychological dependence on
permanent self-approval, updating profiles in social net-
works and the desire to meet social expectations. Con-
clusions. We highlighted the danger which can be posed
by high levels of the formedness of social desirability
by the scales “self-deceit” and “managing impressions”
for the formation of a young individual, if no prevention
measures are taken to develop assertive self-presenta-
tion strategies. The findings of the applied research
should be implemented in educational process, used in
psychological theory and practice. The obtained scien-
tific facts possess novelty and value for everyone work-
ing with student youth.

Keywords: social desirability, self-deceit, managing
impressions, dependent behavior, sociability, commu-
nication, higher education institution, self-actualization.

Introduction

More and more attention is paid to
the idealized self-presentation in the modern
world. A considerable number of young people
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AHoTanis

MeTow € TeOpeTHUKO-eMIlipU4yHe JO0CJiPKeHHS [0Mi-
HYIOUMX CTpaTerii caMmonpeseHTAlill CTyJeHTCbKOI
MOJIOJIi B KOHTEKCTi coljjiaJbHOI GaKaHOCTI W aKTy-
aJIbHUX TeHJeHLiM moBexainku. Metoau. BubipkoBy
CYKYIHICTb CKJIQJIU CTYJEeHTU TPbOX DIBHIB 3akJaJiB
BUIIOI OCBITU YKpaiHWy, fKi NpeLCcTaBUJIU COLLIOHOMIY-
HUM | TeXHOHOMIYHUN Npodisi, 3arajJbHOI0 KiJbKICTIO
n = 142 oco6u. Bik pecrnoH1eHTiB 3HaX0IUBCS B MeXKax
Bix 18 gm0 28 pokiB (M = 23.36; Me = 23.50; SD = +
6.12). BUKOpPHCTAHO TeOpeTHUYHi U eMIipuiHi MeTOaU
pocaipkeHHda. TeopeTW4YHI MeTOAU CKJAJU aHali3y-
BaHH{, CHHTe3yBaHHA W y3arajJbHeHHA. EMmipuuni
METO/IM — KOMILJIEKC BasifHUX i HaAiMHUX METOUK,
SIKU 3a6€e3Me4nB 3’ sICyBaHHs TapaMeTpiB caMonpe3eH-
Tanil, couiajbHOl 0a*KaHOCTi W TEHAEHIiM MMOBeAiHKH.
[lis 3’icyBaHHSI CTATUCTUYHO JOCTOBipHUX 3B'f3-
KiB i BifMiHHOCTell 3acTOCOBaHO CTaHZAPTHI MeTOAU
MaTeMaTU4yHOI CTaTUCTUKU. Pe3yibraTh i AUCKycis.
3adikcoBaHO OAWHAALATH CTAaTUCTUYHO JOCTOBIPHUX
KOopeJsISiLiiHUX 3B'SI3KiB cTparteriii camomnpeseHTauii
3 0CJIi/PKYBaHUMU IapaMeTpaMy, 3 IKUX yci npsiMi Ha
piBHi p<.050; p<.010 i p<.001. KoHcraToBaHo, 1110 acep-
THUBHA CTpaTerisi camomnpeseHTarllii — “bakaHHs criozo-
6atucsa” (ABC) (n = 102; 71.83%; M = 4.03; SD = +.67)
€ JIOMIHYIOUOIO y CTyZeHTCbKOI MoJioAi. KoHcTaToBaHO
JAyaJbHYy IPUPOAY CTpaTerii caMonpe3eHTal il CTyAeHT-
CbKOI MOJIOZI i BU3HA4Y€HO, 110 JOMiHYIOYMM € MOTHUB
CXBaJIeHHd, SKUH peasi3yeTbCd Yy KOHCTPYKTHUBHIN
i ecTpykTuBHiM dopmax. 3'sscoBaHO U MOSICHEHO, 110
BHCOKa Collia/IbHa 6aXKaHiCTh i3 TEHAEHI[i€I0 TOBEAiHKU
J10 3aJIeX)KHOCTi HETaTHBHO O3HAYAETHCS HAa pO3YMOBiH
i isnuniit akTUBHOCTI 0Ci6 10HALIBKOIO BiKy. 3p06JieHO
3acTepexeHHs, 1110 TaKe MOEAHAHHS Moxe TpaHcdop-
MYBaTHUCSl Y ICHUXOJIOTIYHY 3a/IeXKHICTb PECHOHJEH-
TiB BiZj NepMaHEHTHOTO CaMOCXBaJIeHHs, MOCTiIHHOrO
OHOBJIEHHSI MPOdiNiB y colia/ibHUX Mepekax, Inpar-
HEHHSA BIJINOBIAATH O4iKyBaHHAM COLiiyMy. BUCHOBKM.
AKIeHTOBaHO yBary Ha He6e3Ielli, IKy MOXXYTb MaTH
BUCOKI piBHiI cpopMOBaHOCTI colia/ibHOI 6aXKaHOCTI 3a
HIKaJaMU “caMoo6MaH” i “ynpaBsiiHHS BpaXkeHHAMU” Ha
¢$bopMyBaHHS IOHOI 0COOUCTOCTI, SIKIIO He 3/1iHCHIOBATH
npodiJlaKTUYHUX 3ax0/liB, CIPSIMOBAaHUX Ha GOpPMY-
BaHHA aCepPTHUBHHUX CTpaTerii camonpeseHTalii. JlocJi-
JOKeHHS Ma€ NPUKJIAJHUN XapaKTep, KOro pe3yibTaTH
JOLIJIBHO BIPOBaIMTH B OCBITHIM MPOLIEC, 3aCTOCYBATH
y MCUXO0JIOTIYHIN Teopii i npakTuni. OTpUMaHi HayKOBI
baKTu MIiCTATh HOBU3HY i MpeNCTaBJSAIOThL LiHHICTH
[ BCiX, XTO MPALIOE 31 CTYZAEHTCHKOI MOJIOA/IO.
KiodoBi c/oBa: coliajibHa 6akaHiCTh, caMOOOMaH,
yIIpaBJiHHA BpaXXE€HHAMH, 3aJIe)KHa [0Be/jiHKa, TOBa-
PUCBHKICTD, CIIJIKYBaHHS, 3aKJ/aJ, BULLOI OCBITH, CaMO-
aKTyaJisalid.
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strive to present themselves, highlighting
their strengths and advantages, concealing

their weaknesses, thereby distorting objective
perception of them by the surrounding. Conscious
and unconscious process of positioning the “Self”-
image and maintaining self-esteem is referred
to as self-presentation in scientific literature
(Goffman, 1959; Schlenker & Leary, 1982). Young
people, presenting themselves, are partly involved
in the effect of social desirability, therefore, they do
theirbestto meetsocial expectations. Interestingly,
researcher E. Goffman (1959) considered
self-presentation to be an effective measure
of expanding an individual’s character. In his
opinion, each individual, presenting themselves,
observes and allows others to observe reactions,
functions of behavior and communication in
different life situations. It is important not only to
make an impression on the surrounding, but also
make corrections to one’s behavior. Researchers
B. Schlenker and M. Leary (1982) pay special
attention to such a characteristic as anxiety in
self-presentation. They consider anxiety to be
a predictor of social desirability, i. e. anxiety occurs
as a reaction in self-presentation when a desire
to make a good impression on the surrounding
dominates, but the reaction of the surrounding
does not meet a presenter’s expectations. It is
natural since anxiety is an individual’s reaction to
uncertainty (Popovych et al., 2020). Researchers
X. Xie (2018) traced and found the conditions
wherein real online self-presentation can cause
depressive states in Chinese teenagers. An
individual’s expectations play an important role in
construction of a social reality. Social desirability
is a value-based measure of the functioning
of the mechanism of social expectations (Helmes,
2000; Popovych et al, 2021). D. Crowne
and D. Marlowe (1960), A. Edwards (1963) made
attempts to measure the phenomenon of social
desirability. This scale in their methods is rather
designed for diagnosing approval motivation.
D. Paulhus (2002) measures the phenomenon
of social desirability in his method using two
scales - “self-deceit” and “managing impressions”.
Researchers D. Paulhus i O. John (1998) believe
thatstudentyouth, which is usually represented by
adolescents, is characterized by egoisticand moral
prejudices in self-perception. The researchers
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Bceryn

Y cydacHoOMy cBiTi Bce 6isiblle yBaru npupi-
JIIIOTh ifeasizoBaHid camonpe3eHTalii. 3Ha-
YHa YacTHHa MOJIOAUX JIIOJEeW IparHe IOKa-
3aTu cebe, NiKPECAMBIIU CBOI CUJIbHI CTOPOHH
i mepeBary, 3aJUIIMBIIM 6e3 yBaru CBOi HeJO-
JIiKM ¥ THM CaMHUM CIOTBOPUBILIM OG€KTHUBHE
COPUUHATTS cebe OTOYEHHSM. YCBiIOMJIIOBaHUU
i HeycBijoMJilOBaHUN NpolleC MO3UIIOHYBaHHSA
06pa3y “f1” Ta miATPUMKH CaMOOLIHKH, OTPUMaB
Ha3BY B HayKOBIH JiTepaTypi - caMmonpeseHTaLiq
(Goffman, 1959; Schlenker, Leary, 1982). Iloua-
CTHU MOJIOJA] JIIOAY, IPe3eHTYI04YU cebe, 3aX0IJIeHi
epeKTOM colliajibHOI 6aKaHOCTi, HaMararwTbCs
BCe 3po6UTH AJid Toro, o6 BigmoBizaTu oui-
KyBaHHAM couiyMmy. LlikaBui 3MicT y camornpe-
3eHTalil BkJaB jgocaifHuk E. Goffman (1959),
SIKUW BBa)kaB iI JiEBUM 3aco60M pO3LIMPEHHS
xXapakTepy ocobucrtocTi. Ha Horo aAyMmKy, KoxHa
JIIOZIMHA, Mpe3eHTYI4u cebe, camMa CIOCTepirae
i 1ae MOXJIMBICTh MOGAYHUTH OTOUYEHHIO peakIlii,
byHKLil noBeAiHKY i KOMYHIiKalil B pi3HUX KUT-
TEBUX CUTyaLifAX. BaXK/JIMBO He TIJIbKU CIIPaBAATH
NpaBUJbHE BpaXKEHHSI Ha OTOYEHHs, ajie ¥ BHO-
CHUTU KOPEKTUBH Y CBOIO MOBeAIHKY. [locaniHUKHU
B. Schlenker i M. Leary (1982) BigBoAsATb 0cCO-
6JIMBy poOJib Mif 4Yac caMollpe3eHTallil Takil
BJIACTUBOCTI, IK TPUBOXHICTb. BOHU BBa)KalOTb
TPUBOXHICTb MPEAUKTOPOM coLia/bHOI 6aka-
HOCTi, TOGTO TPUBOXKHICTb BUHUKAE SIK peakLis
i yac camMonpe3eHTalil B TOW 4ac, KOJH A0Mi-
HY€ NIparHeHHs CIPaBUTH XOpolle BpakeHHA Ha
OTOYEHH4, ajle peaKlid OTOYEeHHH He BiAIOBiJa€E
O4iKyBaHHSM Ipe3eHTaToOpa. lle npupoaHo, ajxe
TpPUBOTA € peakLiel JWOJUHA Ha HeBU3Hayde-
HicTb (Popovych et al,, 2020). Jocaiguuku X. Xie
(2018) 3’acyBanu i BigcTekuiu, 3a IKMX yMOB
peasibHa OHJIaWH-caMoIllpe3eHTallis 3/jaTHa ¢op-
MyBaTH JleIPECHUBHI CTAHU B KUTAWCbKUX MiAJIiT-
KiB. O4iKyBaHHS JIIOJAWHU BifirpaloTb BaKJIUBY
pOJIb Y KOHCTPYIHOBaHHI COLiaJbHOI peasbHOCTI.
ConjasbHa GakaHICTh BUCTYNAE CEHCOBO-IIiH-
HiCHUM MipujoM po6GOTH MexaHi3My colliaJib-
Hux ouikyBaHb (Helmes, 2000; Popovych et al,
2021). Cnpobu BuMipsATU deHOMEH colliajbHOI
6akaHoCTi HasiexkaTb gociaigHukaMm D. Crowne
i D. Marlowe (1960), A. Edwards (1963). ¥ ixnix
MeTOZMKaxX L0 LIKaJy pajlle MOXHa CXapakTe-
pHU3yBaTH {K JiarHOCTUKY MOTHBaLLii CXBaJIeHHS.
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established a statistically significant correlation
of self-deceit with the main characteristics
and motivations of the research participants in
the interaction of self-deceit styles.

The modern youth communicate much on
the Internet, using numerous communication
applications and messengers which are
continuously updated or change each other. An
individual can be an active participant of five-
seven social groups in real life, whereas in social
networks and communication applications
the number of social communities can be tens
or even hundreds. The desire to present oneself
becomes more large-scaled. It can instantly
cover a wide audience through the Internet.
Under such conditions, the phenomenon of self-
representation acquires new content features,
functions and characteristics which are actively
studied. In particular, S. Stern (2015) researched
students who described their Internet self-
presentations which made them regret. Such self-
representations included pictures and comments
from parties, personal feelings, beliefs
and negative comments concerning other people.
The motivation for making a self-presentation
showing their desire to resemble others and seeing
what will come of this was the most common
for the respondents. We should underscore that
not only social desirability motivates young
people, inquisitiveness can also contribute to
creation of such content. Young people were
disappointed when they realized that such self-
presentations did not reflect who they really were,
i.e. distorted their image or invested them with
untrue characteristics (Stern, 2015). Sometimes
people intentionally apply such technologies,
seeking benefits. The research on social norms
and self-representations of young Finns on
Facebook and Last.fm found that the participants
usually pursued the identical socio-cultural
objective — presentation of authenticity (Uski &
Lampinen, 2016). Another positive example is
the study establishing a statistically significant
correlation of honest presentation in social
networks with junior athletes’ self-esteem (Yang
et al,, 2024). Unlike the above studies, S. Balanji et
al. (2023) researched creation of another account
on “Instagram” with low rates for authentic
self-presentation which is usually called Finsta
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D. Paulhus (2002) y aBTOpCBKili MeTOoAMII dpeHO-
MeH colliaJbHOI 6a)XaHOCTi BHUMIpIOE JBOMa
mKajaMyd - “camoo6bmaH” i “ympaBiiHHSL Bpa-
*keHHSAMU”. CTyJIeHTChKIN MoOJIOZi, sika 3a3BUYat
Npe/CTaBJsE HOHAUbKWM BiK, NpUTaMaHHi, Ha
aymky pocaigaukiB D. Paulhus i O. John (1998),
€roiCTUYHI Ta MOpaJibHI ynepe/»KeHHA B CaMo-
COpUUHATTI. Y B3aeMoail cTuaiB camooOMaHy
JociiHKaMu 3apikCOBaHO CTATUCTUYHO JOCTO-
BipHUH 3B’I30K 3 OCHOBHHMH pUCAMH Ta MOTHU-
BaMU JlOCJIi 1KY BaHUX.

CydacHa MoJoAb 6araTo 4acy CHIJIKYETbCS
y BCeMepex:Ki, BUKOPUCTOBYIOUU 6e3/1i4 KOMy-
HiKal[ilHUX 3aCTOCYHKiB, MeceH/pKepiB, {Ki
MOCTIHO B/JOCKOHAJ/IIOIOThCSI ab0 3MiHIOIOTH
OJIUH OZIHOTO. {IKII0 B peaJIbHOMY KUTTI JIIOUHA
Moria OyTH aKTHBHUM Y4YaCHHUKOM ITSITU-CEMH
coljia/IbHUX Tpyl, TO B COL{jaJIbHUX Mepexxax
i KOMyHiKalilHHUX 3aCTOCYHKax TaKa KiJbKiCTb
CHIJILHOT MOe HapaxoBYBaTU He OJIUH JIECATOK,
a To ¥ gocaraTty coTHi. [[parHeHHs1 caMonpe3eH-
TyBaTU cebe HabyBae lie OisbLIOoro mMacmraby-
BaHH{A. Yepe3 3acTOCYBaHHSI BCEMEPENKS BOHO
MUTTEBO OXOIUJIFOE BEJIUKY ayAUTOpil. 3a TaKUX
yMOB peHOMeH caMollpe3eHTallii HabyBa€E HOBUX
3MiCTOBUX 03HaK, QYHKILiM i BAacTUBOCTEH, SKi
aKTUBHO JOCJIKYIOTbCA. 30KpeMa, y npaui
S. Stern (2015) cTygeHTH omucasu caMoIlpe3eH-
Talil y BceMepex:ki, 1po AKi BOHY MTOLIKOAyBaJIU.
Cepejs Takux camMonpe3eHTalil 6y/1M 306paXKeHHS
1 KOMeHTapi 3 Be4ipoK, 0COOMCTi MOy TT, BJIACHI
NepeKoOHaHHS Ta HeraTHUBHI KoMeHTapi mpo
iHmuMx. Hal4acTime 3By4yaB MOTHUB CTBOPEHHS
Takoi caMolipe3eHTaljii, sk G6axkaHHA OYTH CXO-
’KUM Ha iHIIKX i TOAMBUTHCS, 1[0 3 I[LOTO BUH/IE.
3a3HayMMo, 1110 He TiJIbKU colliajibHa OaXKaHiCThb
Kepy€e MOJIOJAUMH JIIOJIbMY, a e 1 MOTUB JIOMUT-
JIMBOCTi 3/]JaTeH MPUCKOPUTU CTBOPEHHSI TAaKOT0
pOAy KOHTEeHTY. Po3uapyBaHHS NPUXOAWUJO [0
MOJIOAUX JIIOJIEA TOJI, KOJM BOHHU YCBiJJOMJIIO-
BaJIY, 1[0 TaKi caMmonpe3eHTallil He Bi[o6paXkaloThb
TOTO, KUM BOHU € HaclpaB/ji, TOOTO CIOTBOPIOIOTh
iXHI0O CYTHICTb 260 HaJi/NSII0Thb HEOO'EKTUBHUMU
o3HakaMmu (Stern, 2015). [Hoai stoau BAAOTHCA
JI0 TaKUX TEeXHOJIOTIM CBiJOMO, Nepecifyo4u
AKYCb BUTOAY. ¥ JOCHI/PKEHHI cOoLiaJIbBHUX HOPM
i camompeseHTalii QiHCbKOI MoJIOAI B Mexax
3acTocyHkiB Facebook i Last.fm 3’scoBaHo, 1o
3a3BUYAl YYACHUKMU MeEpecliyBaau iAeHTUUYHY
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(combination of “Fake” and “Instagram”). The
sample involved females under twenty-five years.
The results showed that the users with Finsta
are not as pleased by photographing themselves
as the users without Finsta. Similar results were
obtained in the research by I. Tsartsapakis et al.
(2023) establishing a correlation of dissatisfaction
with one’s body with self-esteem and anxiety.
Another research N. Bij de Vaate et al. (2023)
involvingthe youth fromthe Netherlandsand Japan
found that creating and watching the content
have a correlation with the level of mental health
and with satisfaction with one’s body. In addition,
there are studies researching self-objectivation
of women which involved approval motivation
in self-presentations in the Internet (Chen et al,,
2022) and the impact of women’s self-esteem on
a self-presentation strategy in social networks
(Chen et al., 2023). The research by S. Demir et
al. (2022) found that orientation toward social
comparison determines a correlation between
an individual and self-presentation. C. You et
al. (2022) think that permanent improvement
of self-presentation in social networks can
cause psychological addiction. The researchers
demonstrated that an increase in the number
of offline contacts made respondents return to
online communication.

The problems of self-development (Popovych
et al., 2022; Radul et al., 2022) and self-efficacy
(Halian et al., 2023a; 2023b) remain important for
adolescents in the context of the discussed issues.
Psychological characteristics of adolescence,
youthful idealism and dedication in achieving
a desirable result sometimes incentivize student
youth to act carelessly or adventurously (Pryor,
2019; Tett, Simonet, 2021). Safety of workspace
(Blynova et al., 2022b), open corporate culture
of a university (Blynova et al., 2020), realization
of professional expectations (Blynova et al,
2022a) can also affect behavioral tendencies
of student youth.

Research on self-presentation strategies
of student youth as a factor of choosing
behavioral tendencies aimed at self-expression
and demonstration of one’s own individuality
means finding the impact of real and socially
desirableintentions,thedesiretocreateasuccessful
image in public opinion.
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COLIIOKYJIbTYPHY MeTy - Mpe3eHTallil0 aBTeH-
tuyHocTi (Uski, Lampinen, 2016). Takox mno3su-
TUBHUM NPHUKJIA/JOM € 3’sICYBaHHS CTAaTUCTUYHO
JIOCTOBIPHOTO 3B’sI3Ky YeCHOI ITpe3eHTallii B CoIli-
aJIbHUX Mepeax i3 caMOOL[iHKOI HHHUX CIOPTC-
MmeniB (Yang et al., 2024). Ha Bigminy Big npef-
CTaBJIeHUX JocaimKeHb, S. Balanji et al. (2023)
BUBYaJIU CTBOPEHHS JIPyroro 06J1iKoOBOT0 3aMUCY
“Instagram” i3 HU3bKKMMHU CTaBKaMH [Jis aBTEH-
THUYHOI caMonpe3eHTalil, AKAM 3a3BUYaill Ha3U-
BatoThb Finsta (kom6iHauis “Fake” Ta “Instagram”).
Bub6ipKoBy CyKyIHICTh CKJIQ/JIM >KIHKH BiKOM [0
JBaJUSATH I'SITH pOKiB. Pe3ynbTaTu mokasasy,
110 KopucTtyBaui 3 Finsta He OTpUMYIOTb Takoro
K 3aJloBoJIeHHS MiXK ¢oTorpadyBaHHsAM cebe,
siK kKopucTyBadi 6e3 Finsta. CxoxKHUX pe3y/bTaTiB
nocarHyTo B gocaimkenHi . Tsartsapakis et al.
(2023), y saxomy 3a¢ikcoBaHO 3B’I30K He3a/0-
BOJIEHOCTI CBOIM TiJIOM i3 CaMOOL|IHKOIO Ta TPH-
Boroio. B iHmomy pocaimxkeHHi N. Bij de Vaate
et al. (2023), y axkoMy B35/ y4acThb HifiepaaH/-
CbKa i IMOHCbKA MOJIO/Ib, TAKOXK 3’sICOBAHO, 1110 fIK
CTBOPEHHS, TaK i neperyisa/; KOHTEHTY Ma€ 3B’ 130K
sIK i3 piBHEM IICHUXIYHOTO0 37J0pOB’s, TaK i 3 3a,0BO-
JIEHHSIM CBOIM TijsioM. Llel mepeJiik JOMOBHIOIOTH
JlOCJIiIPKEHHS, Y AKUX BiZICTEXYIOTh CAMOOO EKTH-
Ballilo KiHOK, 1110 Nepei6ayaia MOTHBAILil0 CXBa-
JIeHHS1 B caMornpe3eHTalligsx BceMepexksa (Chen
et al.,, 2022) Ta BIJIMB XiHOYOi CAMOOI[IHKK Ha
CTpaTerito caMmonpeseHTalil B COLjia/IbHUX Mepe-
»kax (Chen et al., 2023). ¥ mocaimxkenHi S. Demir
et al. (2022) 3’sacoBaHo, 1110 Opi€HTallisl Ha COIli-
aJibHe MOPiBHSHHSI ONOCEPEKOBYE 3B’SI30K Mix
ocobuCTicTI0O Ta camomnpeseHTali€to. [locTiliHe
B/IOCKOHAJIEHHA CaMoIlpe3eHTalil B coLjia/IbHUX
Mepexkax MoXke BUKJIUKATH ICUXOJIOTIYHY 3aJ1ex-
HicTb, Ha AyMKYy C. You et al. (2022). locrigHuku
NpPOAEeMOHCTPYBaJIH, 10 3POCTAaHHS KiJIbKOCTI
odJylallH KOHTAKTIiB 3MYylLIyBajJO pPeCNOH/JEHTIB
MOBEPTATHCS JI0 CIIiJIKYBaHHS OHJIAMH.
BaxxsimBor mpobJieMor0 AJs 0Ci6 HHALBKOTO
BiKy B KOHTEKCTi MOpYIIeHUX NMUTAaHb 3aJIMIIa-
€TbCA MpobJieMa caMopo3BUTKY (Popovych et al.,
2022; Radul et al., 2022) Ta camoedeKTHUBHOCTI
(Halian et al., 2023a; 2023b). [IcuxoJsioriuni oco6-
JIMBOCTI IOHALBKOI'O BiKYy, MakKCUMaJi3M i camo-
BiiIaHICTh y AOCATHEHHI Ga)KaHOTO pe3yJbTaTy
CIIOHYKAIOTh CTY/IEHTCbKY MOJIOJIb iHOZi /10 HEO6-
JlyMaHUX i aBaHTIOpHUX YYUHKIB (Pryor, 2019; Tett,
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Hypotheses. 1. Dominant self-presentations
of student youth have a correlation with
the parametersofsocial desirabilityand behavioral
tendencies. 2. Comparison of groups with high
and low levels of social desirability will have
differences by the parameters of dominant self-
presentation strategies.

The aim. Theoretical-empirical research
of dominant self-presentation strategies of student
youth in the context of social desirability and actual
behavioral tendencies.

Methods

Methodology of the research comprises
fundamental principles of the concept of self-
presentation by E. Goffman (1959), positioning
the image “Self” aimed at maintaining self-
esteem by B. Schlenker and M. Leary (1982),
modern empirical studies about young people’s
self-presentation and positive and negative
consequences of this phenomenon (Markowitz,
2023; Nitschinsk et al., 2022). Sociable desirability
isregarded as an important phenomenon of social-
psychological and virtual reality of student youth
which is closely related to self-presentation.
Studies focusing on positive and negative
consequences of social desirability in certain areas
of human activity (Messick et al., 1957; Simunovi¢
et al., 2023) were also considered.

Participants. The sample involved
students from three levels of higher education
institutions of Ukraine representing socionomic
and technonomic profiles and numbered
n = 142 participants. The participants were
students of four higher education institutions
of Ukraine: Taras Shevchenko National University
of Kyiv (Kyiv, Ukraine), Interregional academy
of Personnel Management (Kyiv, Ukrain), Vasyl
Stefanyk Precarpathian National University
(Ivano-Frankivsk, Ukraine), Kherson State
University  (relocated to  Ivano-Frankivsk,
Ukraine). A small number of respondents (n = 10;
7.04%) pursued a degree in two areas of study.
Student youth represented a capital university
and regional universities, temporarily relocated
higher education institutions and those which
were not relocated. There were respondents who
took only online courses and respondents who
combined a mixed format and offline education.
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Simonet, 2021). be3neyHicTb po6040ro MNPoOCTOpPy
(Blynova et al., 2022b), BigkpuTa KoprnopaTHBHA
KyJbTypa yHiBepcuteTy (Blynova et al, 2020),
peasizalisi o4iKkyBaHb Bif oTpuManoi mnpodecii
(Blynova et al., 2022a) 3gaTHi Tako> BIVIMHYTH Ha
TeH/IeH1lil IOBeIiHKU CTYJIEHTCbKOI MOJIO|.

JocnipkeHHss cTpaTerid  camomnpe3eHTarlii
CTYAEHTChKOI MOJIOZIi SIK YMHHHUKA BUOOpY TeH-
JeHLil MOoBeJiHKH, 3 MEeTOK CaMOBUPAKEHHS
Ta JAeMOHCTpauil BJacHOI IHAUBIAYa/IbHOCTI,
nepepbayae 3’siCyBaHHS BIJIMBY peaJibHUX i colyi-
aJIbHO 6XKAHUX IHTEHLiH, TparHeHHS1 CTBOPEHHS
ycninHoro o6pasy B o4ax OTOYEHHS.

linore3u. 1. /loMmiHytoui caMmonpeseHTallii CTy-
JeHTCbKOI MOJIO/Ii MalOTh KOpeJsiliiHUM 3B’S130K
i3 mapaMeTpamu collia/ibHOI 6aXKaHOCTi ¥ TeH/leH-
nigaMu nosefiHKU. 2. [lopiBHAHHA Trpyn i3 Buco-
KUM | HU3bKMM DIiBHSIMHU coljiasibHOI 6Ga)KaHOCTI
MaTHMe BiZJMIHHOCTI 32 napamMeTpaMu JOMIiHYIO-
YUX CTpaTerii caMmonpeseHTallil.

MeTta. TeopeTHKo-eMnipudHe JOCTiJKEHHS
JOMIHYIOUYUX CTpaTerid camonpe3eHTalill CTy-
JEeHTChbKOI MOJIOZIi B KOHTEKCTI coliia/JIbHOI 6aka-
HOCTI 1 aKTyaJIbHUX TeHJIEHIil TOBE/iHKHU.

MeTtoau

Memodo.a102iuHy  OCHOBY  JOCJiIKEeHHS
CKJIAJIM BUXIJIHI IIOJIOXKEHHSA KOHLeILii caMonpe-
3eHTanii E. Goffman (1959), nosuuioHyBaHHS
o6pa3y “A” 3 MeTOWw MATPUMKH CAaMOOILIHKH
B. Schlenker i M. Leary (1982), cy4yacHi emmi-
pUYHI Tmpani 0Opo caMoIpe3eHTalil0 MOJIOAI
1 NO3UTHBHI Ta HEraTUBHI HACIIIKU [OTO PpeHo-
Meny (Markowitz, 2023; Nitschinsk et al., 2022).
ConjanbHy 6akaHiCTb PO3MISIHYTO SIK Ba)KJIUBE
ABULLE COLia/IbHO-IICUXO0JIOTIYHOI 1 BipTya/sIbHOI
peasibHOCTI CTYLEeHTCbKOI MOJIOAI, fKe 3Haxo-
JWUTbCS B OpraHiuHiM €HOCTi 3 caMomnpeseHTa-
niero. B3ATo 10 yBaru npatui, B AKUX JOCHIJKEHO
MMO3UTHUBHI W HeraTUBHI HaCHiAKH coliaJbHOI
6akaHOCTI B OKpeMUX chepax JIACbKOI AisfibHO-
cti (Messick et al,, 1957; Simunovi¢ et al., 2023).

YyacHuku. BuGIpKOBY CYKYIHICTb CKJIAJU
CTYJIEHTHU TPbOX PIiBHIB 3aKJaZiB BUIOI OCBITH
YKpaiHy, ki npeACcTaBUIU COL[IOHOMIYHUH i Tex-
HOHOMIYHUH mNpodisi, 3arajbHOI KiJBKICTIO n
= 142 ocob6u. 3706yBayi HaBya/sUCAd B 4YOTH-
pbOX 3aKJaZax BUIOI OCBiTH YKpainu: Kuis-
CbKHU HalioHa/JbHUH yHiBepcuTeT iMeHi Tapaca
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A rigorous approach to selecting the sample
and a random choice of respondents had to ensure
representativeness and objectivity of the obtained
data. An equal number of the respondents’
questionnaires by gender were used: males’ (n =
71; 50.00%) and females’ (n = 71; 50.00%). The
respondents’ age ranged from 18 to 28 years (M =
23.36; Me = 23.50; SD =+ 6.12).

Variables. Dominant self-presentation
strategies are those variables which were
researched by the strategy of comparison.
The rest of the parameters can be regarded as
independent and additional variables which
allowed establishing correlations and performing
comparison.

Procedures and Instruments. A toolkit
of psycho-diagnostic methods relevantly reflecting
the researched variables was used. We preferred
the methods which were adapted or tested
on the Ukrainian sample. The method “A self-
presentation tactics scale” (Lee et al.,, 1999) was
the basic one. In accordance with this method,
self-presentation tactics were regarded as short-
term behavioral acts of self-presentation. The
method combines twenty tactics belonging to
one of the two groups: “assertive behavior” or
“self-aggrandizing behavior”. Sometimes self-
aggrandizing behavior is called a defense strategy.
The method has sixty-four statements to be
answered by respondents using a nine-point scale,
where “1” - very seldom, and “9” - very often. The
tactics of assertive behavior: wanting to be liked,
an example for imitation, request, justification
with taking responsibility, rejection, apologizing.
The tactics of self-aggrandizing behavior or
a defense type: exaggerating one’s achievements,
inhibiting oneself, attributing achievements to
oneself, justification without taking responsibility,
negative evaluation of others, forceful impact.
Social desirability was regarded as two-factor
space, therefore the method “Balanced inventory
for desirableresponding” (“BIDR” Version 6 —- Form
40A) D. Paulhus (2002) tested by A. Shevchenko
(2019) was relevantly applied. This method was
used to determine socially desirable responses
which were measured by the two scales: “self-
deceit” and “managing impressions”. The
respondents who demonstrated the tendency for
self-aggrandizementand excessive self-confidence
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IlleBuenka (KuiB, Ykpaina), Mi>kperioHasibHa aka-
JleMis ynpaBJiHHA nepcoHasnoM (KuiB, Ykpaina),
[IpukapnaTcbKUi HaliOHAJbHUN YHIBEPCUTET
imeHi Bacunsg CredanHuka (IBaHO-PpaHKIBCHK,
Ykpaina), XepcoHCbKUU JepKaBHUM yHiBep-
cuteT (pesiokoBaHuW [0 IBaHO-PpaHKIBChKa,
YkpaiHa). MaJsia yactuHa pecnoHzeHTiB (n = 10;
7.04%) HaBYasucA 3a [BOMa CHeliaJbHOCTIMU.
CTygeHTCcbKa MOJIOAb TMpeACTaBUJIA CTOJIUY-
HUM YHIBEpCUTET | perioHajJbHi Ta THUM4YacoOBO
peJioKoBaHi 3akJaJU BUILOI OCBITHM H Taki, 110
He 3a3HaJil NepeMillleHHA. bylu pecnoHJeHTH,
dKi HaBYAlOTbCA TiJIbKKM JMCTAHLIiHHO Ta IOEJA-
HYIOTb 3MilllaHy W ayUTOPHY GOPMU HaBYaHHS.
PeTesibHUN miAXii /10 KOHCTPYHOBaHHSA BUOIip-
KOBOI CYKyNHOCTi ¥ paHJOMHUH BUOIp pecnoH-
JIEHTiB MaJii 3a6€e3MeYUTH penpe3eHTaTHBHICTD
Ta 06’EKTUBHICTh OTPUMAHOTO MAaCHUBY AAHUX. 3a
CTaTEeBOI0 03HAKOW OyJI0 BifjibpaHo piBHY Kijb-
KiCThb aHKeT peCcnoHeHTIB: doJioBivyoi (n = 71;
50.00%) i »xkinoyvoi crareit (n = 71; 50.00%). Bix
pPECNIOH/EHTIB 3HAXOAUBCA B Mexax Big 18 1o
28 pokiB (M = 23.36; Me = 23.50; SD = + 6.12).
3minHi. JloMiHytoui cTpaTerii camomnpeseH-
Tauii € TUMM 3MiHHUMH, Ki Oynu gocaigxeHi
3a cTpareriew 3icrtaBieHHd. Pemrty napameTtpis
MOXKHa BBaXKATHU He3aJIeXXHUMHU U J0AaTKOBUMU
3MiHHUMH, $IKi [03BOJIUIW 3'ICyBaTH KopeJis-
[ilHi 3B’I3KH 1 3/[IHCHUTU MOPIBHAHHS.
IIpoyedypa ma incmpymenmu. BukopuctaHo
baTapelo MNCHUXOJ[IaTHOCTUYHUX METOAUK, SKi
pesieBaHTHO BiJIo6pa3uIu AOCHiKyBaHi 3MiHHI.
[lepeBary BigmaHo MeToAMKaM, sKi Oy/d ajar-
TOBaHi 4M anpo6oBaHi Ha yKpaiHCbKiA BUOIpI.
bazoBow 6Gysia Meroguka “lllkasa BUMIpy Tak-
TUK camornpe3eHTalii” (Lee et al, 1999). 3a
Li€I0 METOAUKOW TaKTUKU caMollpe3eHTallil
OyJI0 PO3TJISHYTO SIK KOPOTKOTPUBAJi MOBE/[iH-
KOBi aKTH IMpe3eHTyBaHHs ceGe. MeTOAMKOIO
00’'eAHAHO JBaHAAIATL TAKTUK, AKI HaJeXXaTh
o onHiel 3 ABOX rpym: “acepTHBHA MOBejiHKA”
yu “moBeAiHKa caMo3Besn4yeHHsa”. IHoAI moBe-
JIIHKy caMO3BeJIMYeHHSI HAa3WBalOTb 3axHCHOM0
cTpareriero. MeTtoarka Ma€ IICTAECAT YOTHUPU
TBEp/PKEHHs, Ha AKi pecrnoHJeHT Jae Bifno-
BiZib 3a Z1eB’ATHOAIBHOIO HIKAJIOM, Jie “1” - myke
pigko, a “9” — pyxke 4acTo. TAKTUKH acepTHUBHOI
NOBEJIIHKU: Oa)kaHHA Ccrojo6aTucs, NpUKJIAL
JJIs.  HacJiJlyBaHHSl, NPOXaHHs, BUIpPAB/AAHHSA
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had high scores by the first scale. The respondents,
who strove for making an “appropriate”
impression and embellished their image in public
opinion, had high scores by the second scale.
Generally, high levels by the scales testified to
self-deceiving or deceiving the surrounding, i.e.
deceiving others. The method contained forty
statements and a seven-point direct assessment
scale where “1” - absolutely agree, “7” — absolutely
disagree. The questionnaire “Q-sort” (Stephenson,
2014) was used to diagnose the respondents’
notions of themselves and allowed identifying
six main behavioral tendencies which have a dual
nature: dependence and independence, sociability
and unsociability,acceptingastruggle and avoiding
a struggle. The value of this questionnaire consists
in the fact that, while filling it out, respondents
demonstrate their real “Self”, without comparing
themselves with others. The level of homogeneity
of the responses by all the psycho-diagnostic
instruments was determined by the coefficient
of Cronbach and these levels were within
satisfactory and medium values (.721-.801).
Organization of research. Empirical data were
collected in October of the academic year 2023-
2024. The university administrations were informed
about the subject and purpose of the research. The
relevance to the research theme of the specialized
laboratories and departments was confirmed. The
ethical committees approved the research. The
research findings were processed and accomplished
in November - December of the current
academic year Voluntariness and anonymity
of responses were ensured, that allowed receiving
a high percentage of completed standard
forms of the methods and expecting objectivity
and reliability of the obtained data. Google-forms
were used at the higher education institutions with
online education. Paper forms of the methods were
used at the universities with offline education.
Statistical Analysis. The empirical data were
processed manually at the initial stage. Then “MS
Excel” was used for creating a matrix of empirical
data. Descriptive frequency characteristics
and statistical coefficients were determined
by means of the computer software “SPSS”,
version 24.00.00.01. The levels p<.050; p<.010;
p<.001 were considered to be statistically

significant.
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i3 NpUUHATTAM BiJINOBIAA/NbHOCTI, 3peYeHHs,
BubayeHHs. TaKTUKW TOBEJiHKU CaMO3BeJIU-
yeHHs ab0 3axXxHMCHOrO THIY: MepebisblleHHs
CBOIX JIOCATHEHbD, MEPEIIKOXKaHHS caMoMy co06i,
NPUINIMCYBaHHS €061 JOCSATHEHb, BUIpPaBJAHHSA
6e3 TPUHHATTS BiANOBiAANBHOCTI, HeraTHUBHA
OI[iHKa iHIIKX, CUJIOBUM BILUTUB. ColjiasibHY Gaka-
HICTb PO3TJISSHYTO SIK ABOQAKTOPHUH MPOCTIip,
i ToMy foLisibHO 3acTocoBaHo MeToAUKY “lllkasa
coniasibHOl GarkaHocTi” “Balanced inventory for
desirable responding” (“BIDR” Version 6 - Form
40A) D. Paulhus (2002), anpo6oBany A. Illes-
4yeHko (2019). Lliero MeToAMKOIO 3’ICOBAHO COIli-
aJIbHO GakaHi BIiJMOBiZi, IKi BUMipsHO JBoMa
IIKaJlaMU: “caMmoo6MaH” Ta “yIpaBJ/IliHHS BpaXKeH-
HAMU". PecnioH/IeHTH, fIKi |eMOHCTpYyBaJu TeH-
JIeHIlil0 caMO3BeJIMYeHHsl Ta HaAMipHOI caMOB-
NeBHEHOCTi, OTpUMaJI BUCOKi 6a/id 3a MepLIoto
mKasaor. PecioH/ieHTH, siKi mparHy/jad o CTBO-
peHHs “Heob6Xi/JHOT0” BpaXKeHHSsI Ta MpUKpallalu
cebe B o4yax iHLIKX, MaJIM BUCOKIi 6aJiu 3a APYTrok0
LIKaJIOK0. 3araJioM BUCOKI pPiBHI 3a 1IKaJlaMHU CBiJi-
YUJIU PO 06MaH ce6e Y 06MaH OTO4YEeHHS, TO6TO
o6MaH iHmuX. MeTo/Ka MicTU/IAa COPOK TBEp-
JOKeHb | ceMubaibHy NMpPsSIMy LIKaJy OLiHIOBaHHS,
zie “1” - MOBHICTIO MOTOKYI0Cs, “7” — aGCOJIIOTHO
He TMOTO/KyHCs. 3a JO0IOMOrol OINUTYBaJb-
HUKa “Q-copryBaHHsA” (Stephenson, 2014) nmia-
FHOCTOBAHO YSIBJIEHHSl PECHOHJEHTIB Mpo cebe
Ta BU3HAY€HO LIICThb OCHOBHUX TeHJEHIi noBe-
JiHKH, fIKi MalOThb AyaJbHUN XapaKTep: 3aex-
HICTbh i He3aJIeXXHiCThb, TOBAPUCHKICTb i HETOBA-
PUCBHKICTh, TPUUHATTA 60POTHOU U YHUKHEHHS
60opoTb6u. LliHHiICTIO 1LbLOro ONUTYBaJbHUKA
€ Te, 110 Mif, Yac 1oro Mpoxo/P)KeHHSI PeCIOHJEHT
JIEMOHCTpPYE peasibHe “f”, yHHKa4YX NOPiBHAHHSA
ce6e 3 iHIMMU. PiBeHb 0JTHOMIpHOCTI BiinoBigeH
3a BCiMa NCUXOAIarHOCTUYHUMU IHCTPYMEHTaMU
BU3Ha4yeHo 3a koedilieHToM Kponbaxa i 1i piBHi
3HAXOJIUJIUCA B MeXaX 3aJ0BiJIbHOTO W cepej-
HbOTO NMOKa3HUKIB (.721-.801).

OpzaHizayis docaidzceHHs. 36ip eMIipUuIHUX
JaHUX BUKOHAHO B »KOBTHIi 2023-2024 HaBYa/b-
Horo poky. IlpoiHdopmoBaHO ajMiHicTpalii
yHiBEpCUTETIB NpPO TeMATHUKy KW MeTy MAOCJi-
JDKEeHHs, YTOUYHEHO HaJIeXKHICTb [0 HayKOBO-/0-
caniiHOl TeMaTUKH MNpodinodyux JabopaTopii
Ta Kade/ip, OTPUMAHO CXBaJIeHHSI eTUYHUX KOMi-
TeTiB Ha NpPOBeJleHHsS JOCJi/PKeHHS. Y JIUCTO-
naji - rpy/iHi NOTOYHOrO HaBYaJbHOIO POKY
3/lilicHeHO 06pPO6KY U 0dOpMJIEHHSI pPE3Y/IbTATIB
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Since the purpose of the research was to
determine dominant self-presentations of student
youth, the dominant self-presentations of the sample
were given by the results of the method “A self-
presentation tactics scale” (Lee et al, 1999). The
method contained two scales: “assertive behavior”
and “self-aggrandizing behavior” Three self-
presentation strategies having the largest number
of the students’ choices were selected by each scale.
Tabl. 1 presents the dominant self-presentation
strategies, three by each scale.

It was found that the dominant self-presentation
strategies of the student youth by assertive behavior
are:wantingtobeliked (n=105;71.83%); anexample
for imitation (n = 50; 35.21%) and justification with
taking responsibility (n=47; 33.10%). The dominant
self-presentation strategies by self-aggrandizing
behavior or defensive behavior are: exaggerating
one’s achievements (n = 85; 59.86%); justification
without taking responsibility (n = 66; 46.48%)
and inhibiting oneself (n = 52; 36.62%).

Tabl. 2 gives empirical results through
descriptive frequency characteristics by the method
“Balanced inventory for desirable responding”
(“BIDR” Version 6 — Form 40A) D. Paulhus (2002)
and the questionnaire “Q-sort” (Stephenson, 2014).
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JoCJiIKeHHs. 3abe3neyeHO JA0OPOBIJIBHICTD
i aHOHIMHICTb BiANOBiZENW peCNnoHJEHTIB, IO
JI03BOJINJIO OTPUMAaTH BUCOKHUH BiJICOTOK MOB-
HICTIO0 3alIOBHEHUX CTAaHJAPTHUX OJIaHKIB MeTO-
JIUK 1 po3paxoByBaTH Ha 0G'€EKTUBHICTB i J0CTO-
BipHicTb oTpuMaHUX AaHUX. 36ip opraHizoBaHO
3a gonoMmoroto Google-forms y 3aksagax BuIoi
OCBITH, fIKi HaBYAJIUCA JUCTAHLIKAHO. Y THUX YHIi-
BEPCUTETAX, ie HAaBYaHHS OY/JI0 OYHUM, BUKOPU-
CTaHO MarnepoBi NPUMiPHUKU 6JIAHKIB METO/IUK.
Cmamucmuy4He aHaaizyeaHHA. Ha nodyaTko-
BOMy eTalli eMNipyu4Hi JjaHi 06po6JIeHO BPYYHY.
[Jani Buxkopucrtano “MS Excel” gns dopmyBaHHSA
MaTpHULi eMnipvuyHUX JaHuX. ONMMUCOBI 4YacTOTHI
XapaKTEePUCTUKH 1 CTaTUCTUYHI KoedillieHTH 3's-
COBaHO 3a JOMOMOT0I0 KOMIT'IOTEPHOI MporpaMu
“SPSS”, Bepciss 24.00.00.01. CTaTUCTUYHO JOCTO-
BipHUMMU BBaXkasiucs piBHi p<.050; p<.010; p<.001.

PesyinbraTn
OckinbKU MeTO0 JJOCIiIKEHHS 6YJI10 3'sICYBaHHS
JIOMIHYIOUMX  CaMONpe3eHTallil  CTYJEeHTCbKOI

MOJIOZi, TO 3a pe3yjabTaTaMu MeToguku “llkana
BUMIpy TakTUK camoripe3eHTalii” (Lee et al., 1999)
MOJIaHO JIOMiHyIOUi caMompe3eHTallii BUOipKOBOi
CyKynHOCTi. MeToguka MicTuia ABi mKaau: “acep-
THBHA NOBeiHKA” 1 “ITOBe/liHKa cCaMO3BeJIMYeHH .

3a KOXXKHOI0 IIKaJIO O6paHO IO TPH CTpaTerii

Table 1. Dominant self-presentations of the sample (n = 142)
Ta6uusa 1. Jominyroui camonpesenTauii BubipkoBoi cykynHocTi (n = 142)

. Number
Self-presentation strategy KibKicTh M SD
Crparerisa camonpeseHTanii I | Y
(V]
Assertive behavior
AcepTHBHa NOBeJiHKa
Wanting to be liked (AWL)

Baxkanua cnogo6atucs (ABC) 102 71.83 .03 67

Example for imitation (AEI) 50 3521 212 +35

[puknaz ass HacaigyBaHHs (AITH) ' ' -
Justification with taking responsibility (AJTR)
BunpaBaaHHs i3 npuiHATTAM BiAgnosigaabHocTi (ABIIB) 47 33.10 2.78 +:46
Self-aggrandizing behavior
IoBeaiHKa caMoO3Be/IMYEHHS
Exaggerating one’s achievements (SEOA)
[lepe6inbiieHHs cBoix gocsarueHs (CIIC/) 85 59.86 3.62 +60
Justification without taking responsibility (SJTR)
BunpaBpaHHs 6e3 NpuHHATTs BignosigaabHocTi (CBIIB) 66 46.48 3.04 51
Inhibiting oneself (SIO0)

[epewkomkanHs camomy co6i (CIICC) 52 36.62 2.21 37

Note: n - the number of respondents; % - percentage of respondents; M - mean; SD - mean squared deviation.

[IpuMiTKa: n - KiJIbKICTb pecioH/JeHTiB; % — BiICOTOK pecnoHeHTiB; M - cepefHe po3noginy; SD - cepeiHe KBagpaTHUYHe

po3mnoginy.
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Table 2. Descriptive frequency characteristics by “BIDR” Version 6 - Form 40A (Paulhus, 2002)
i “Q-sort” (Stephenson, 2014)
Ta6auns 2. OnucoBi yacToTHI XxapakTepuctuku 3a “BIDR” Version 6 - Form 40A (Paulhus, 2002)
i “Q-coptyBanHs” (Stephenson, 2014)
Scales
xanu M SD
“BIDR” Version 6 - Form 40A (Paulhus, 2002)
Self-deceit (SD)
Camoo6MmaH (CO) 97.44 +15.12
Managing impressions (MI) 9123 +15.01
YnpaBJsiHHS BpaxkeHHsIMU (Y B)
“Q-coptyBanHs” (Stephenson, 2014)
Dependence (D) 11.06 +1.92
3asexHicTb (3)
Independence (ID)
Hezanexwnicts (H3) 912 +1.64
Sociability (S)
ToBapucbkictsb (T) 11.95 +1.99
Unsociability (US)
HeToBapucekictb (HT) 7.12 +1.41
Accepting a struggle (AcS)
[IpuituaTTa 60poThbu (I15) 8.84 *1.52
Avoiding a struggle (AvS)
YHuKHeHHs 60poThoU (YB) 10.93 172

Note: M - mean; SD - mean squared deviation.

[IpumiTka: M - cepefiHe po3noginy; SD - cepe/jHe KBaJlpaTU4YHe PO3NOALIY.

It was found that the student sample
demonstrated = medium indicators ~ with
the tendency for high indicators by the scales
SD (M = 97.44; SD = + 15.12) and MI (M =
91.23 SD = # 15.01). Comparison by Student’s
t-test with the data obtained by I. Popovych et
al. (2021) did not show statistically significant
differences by any scale. The questionnaire
“Q-sort” (Stephenson, 2014) allowed stating that
the constructive behavioral tendency “sociability”
expectedly dominates (M = 11.95; SD = + 1.99).
The following tendencies were “dependence”
(M =11.06; SD = *+ 1.92) and “avoiding a struggle”
(M=10.93;SD=+1.72).Such tendenciesin student
youth’s behavior demonstrate a peaceful attitude
aimed at constructive friendly relationships
and compromise.

Then, according to our research strategy,
correlations between the dominant self-
presentation strategies and the scales of sociable
desirability, behavioral tendencies of the sample
were established by Pearson’s correlation
coefficient (R). Tabl. 3 gives a correlation matrix
of the research.

International (CC BY 4.0)
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caMornpe3eHTaljl, ki OTpUMaIX HAUOGLIBLIY Kijlb-
KiCTb BUOOPIB CTy/IeHTiB. ¥ Tabs1. 1 mogaHo TiJIbKU
Ti camonpe3eHTallii, Ki BijHECEHO |0 JOMIHYI0UHX,
0 TPH 32 KOXKHOIO 1IKAJIOH0.

3’scoBaHO, 1[0 AOMIHYIOYUMU CTpaTerisiMu
caMoIlpe3eHTallil CTYyJeHTCbKOI MOJIOZI 3a acep-
THUBHOIO MOBEJiHKOIO €: OaKaHHS CroA06aTHCs
(n = 105; 71.83%); npukJaA A5 HACAIAYBaHHSA
(n = 50; 35.21%) i BunpaBJaHHs 3 NPUHHATTAM
BignoBiganbHocTi (n = 47; 33.10%). /loMinyto-
YUMHU CTpATETiAMU caMollpe3eHTallil 3a oBeJiH-
KOI0O CaMO3BeJIMYeHHsI abo 3aXHCHOW MOBeJiH-
KOI0 €: TIepebisbllIeHHS CBOIX AoCATHEHD (n = 85;
59.86%); BunpaBaaHHs 6e3 NPUHHATTS BiJiNOBi-
JanbHOCTI (n = 66; 46.48%) i nepemkoKaHHA
camoMy co6i (n =52; 36.62%).

Y Tabs. 2 momaHo Yyepe3 OMUCOBI YaCTOTHI
XapaKTepPUCTUKU eMIIipUYHI pe3y/bTaTH 3a METO-
nukoto “lllkana comiasbHOi GakaHocti” (“BIDR”
Version 6 — Form 40A) D. Paulhus (2002) i onuty-
BaJIbHUKOM “Q-coptyBaHHs1” (Stephenson, 2014).

3’sicoBaHoO, 10 CTy/leHTCbKa BUOipKa mpo/e-
MOHCTpyBaJla CepeJHi MMOKa3HUKU 3 TeHJeHIi€
1o BUCOKHX 3a mkasamu CO (M = 97.44; SD = +
15.12) i ¥B (M =91.23 SD = + 15.01). [lopiBHsIHHA
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Table 3. Correlation matrix of the research on dominant self-presentation strategies of student youth (n = 142)
Ta6auna 3. KopessuiiiHa MaTpuIs A0CTiKeHHS JOMIHYIOYUX CTPATerii caMonpe3eHTalii CTyIeHTChKOI

moJioai (n = 142)

Scales K::;f;;’g"m AWL AEI AJTR SEOA SJTR SI0
llikaa ABC ATH ABIIB CIIC/L CBIIB CIiCC
KopeJidanll

sD R 047 068 042 | CHCA283* | 101 113+
Co o 359 845 068 <001 057 041
MI R 117 094 051 261 121* 094
VB » 045 401 831 <001 041 401
D R -087 029 -088 109* 122+ 102

3 » 567 899 561 049 040 056
D R 101 -078 101 -087 - 044 094
H3 o 057 598 057 567 677 401

S R 181+ 121 153 ~043 ~048 067

T » 008 041 019 861 805 849
Us R 041 ~043 030 084 035 029
HT » 863 861 887 759 834 899
ACS R 093 101 110 ~101 101 093
1B P 343 057 048 057 057 343
AVS R 023 058 099 091 089 049
VB » 518 812 312 408 336 354

Note: SD - self-deceit; MI - managing impressions; D - dependence; ID - independence; S - sociability; US - unsociability; AcS -

accepting a struggle; AvS - avoiding a struggle; R - Pearson’s correlation coefficient; p - nominal value of a correlation level;
AWL - wanting to be liked; AEI - example for imitation; AJTR - justification with taking responsibility; SEOA - exaggerating
one’s achievements; SJTR - justification without taking responsibility; SIO - inhibiting oneself.

[IpumiTka: CO - camoo6MaH; ¥YB - ynpaB/iiHHA BpaxkeHHSMU; 3 — 3aiexHicTb; H3 - He3anexHicTh; T - ToBapuchbkicTb; HT -
HeTOBapHUChKicTh; [1B - mpuiHATTS 60poTHOH; YD - yHUKHEHHs 60poTh6H; R - KoedinienT [lipcoHa; p - HoMiHanbHE 3HAYEeHHS
piBHa kopesnanii; ABC - 6axanHs cniofo6aTtrcst; AIIH - npukaaz ais HacnigyBaHHs; ABIIB - BunpaBAaHHA i3 NpUHHATTAM
BignoBiganbHocTi; CIIC/L - nepebinbuieHHs cBOix fJocsirHeHb; CBIIB - BunpaBaHHs 6e3 npuitHATTA BianosiganbHocti; CIICC -

NnepenKo>KaHHa CaMOMy co6i.

We can state that the respondents’ self-
presentation strategies have eleven statistically
significant correlations with the scales of social
desirability and behavioral tendencies. It allows
stating that the first hypothesis is confirmed. The
largest number of correlations was registered in
the self-presentation strategy “exaggerating one’s
achievements” - three with SD (R =.283; p <.001),
MI (R=.261; p<.001) and D (R =.109; p =.049). We
should also note that the strategy “exaggerating one’s
achievements” has the strongest direct correlations
withthescalesofsocial desirability. Assertivestrategies
have the largest number of statistically significant
correlations with “sociability” - three: AWL (R=.181;
p=.008), AEI (R=.121; p=.041) and AJTR (R=.153;
p =.019). Two assertive self-presentation strategies
have two statistically significant correlations for each:
“wanting to be liked” with MI (R =.117; p = .045)
and S (R =.181; p = .008); “justification with taking
responsibility” with S (R = .153; p =.019) and AcS
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3a t-kpuTepieM CTblOZiIeHTa 3 JAaHUMU, OTpUMa-
HumH . Popovych et al. (2021), He mokasaJio cTa-
THUCTUYHO JIOCTOBIPHHUX BiIMIHHOCTEH 3a K0/IHOI0
3i wkaa. 3a onuTyBaJbHUKOM “Q-copTyBaHHS"
(Stephenson, 2014) kKoHCTaTYEMO, 1110 ¥ CTYJEHTIB
O4iKyBaHO [JIOMIHYE KOHCTPYKTUBHA TeHJeHI|id
noBeAiHkU — “ToBapuchbkicTs” (M = 11.95; SD = +
1.99). Jlani posTaulyBaiucs TeHAeHLil: “3asex-
Hicte” (M = 11.06; SD = + 1.92) i1 “yHUKHEHHS
oopote6u” (M =10.93; SD = £ 1.72). Taki TeHaeH1ii
B IIOBEJHIIi CTYIeHTCbKOI MOJIOJI IeMOHCTPYIOTh
MUPOJIIOOUBY MO3ULLiI0, CIPSIMOBAHY Ha KOHCTPYK-
THUBHI TOBAPUCBHKI CTOCYHKH 1 KOMIIpOMIc.

Jauni, 3rifHO 3i cTpaTeri€rd HaIWOro JOCJi-
JDKeHHS, 3's1COBaHO KOpeJIsilifiHI 3B'13KH 3a Koe-
dinienToMm kopessanii [lipcona (R) Mk oMiHyO-
YHMMHU CTpaTerisIMU caMolnpe3eHTallii Ta HKaJdaMU
conjiaJibHOI 6aKaHOCTi, TeHJEeHLiIMU MOBeAiHKH
BUOGIpKOBOi cyKynHoOCTi. ¥ TabJ. 3 nojaHo Kope-
JIILIAHY MaTPULIIO AOC/iP)KEHHSI.
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(R =.110; p = .048). Such behavioral tendencies as
“independence”, “unsociability” and “avoiding
a struggle” do not have any statistically significant
correlation with self-presentation strategies.

The final step of our research was comparison
of the researched parameters of the groups with high
and low levels of sociable desirability performed by
two scales. The researched groups were distributed
by the scale “self-deceit” by the median (Me =97.50)
into Group 1 (a high level) and Group 2 (a low level).
Group 1 comprised n = 87 (61.27%) respondents
and Group 2 - n = 55 (38.73%). Tabl. 4 gives
the results of comparison of self-presentation
strategies in Groups 1 and 2. Comparison was
performed by the Mann-Whitney U-test.

It was found that Group 1 (a high level of self-
deceit) has a statistically significant advantage
by two self-presentation strategies: SEOA
(U =1385.500; p <.001) and SJTR (U = 1244.000;
p <.001). Group 2 (a low level of self-deceit) has
an advantage in one self-presentation strategy -
in AWL (U =1720.000; p =.039).

Then the researched groups were distributed
by the scale “managing impressions” by
the median (Me = 91.00) into Group 3 (a high level)
and Group 4 (a low level). Group 3 comprised
n = 76 (53.52%) respondents and Group 4 - n = 66
(46.48%). Tabl. 5 gives the results of comparison of self-
presentation strategies in Groups 3 and 4. Comparison
was performed by the Mann-Whitney U-test.
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KoHncratyemo, 1o [pgoMiHyw4i crTpareril

caMonpe3eHTallil peCllOH/IeHTiB MalOTb OJUHA/-
IATh CTAaTUCTUYHO JOCTOBIPHUX KOpPeJSLiNHUX
3B’43KiB 3i lIKaJIaM U collia/IbHOI 6a)KaHOCTi ¥ TeH-
JeHLigMu mnoBeliHKU. lle no03BoJsisse KOHCTaTy-
BaTH, 110 Mepily rinoresy AokasaHo. Halbinbiy
KiJIbKICTb KOpeJssI[iiHUX 3B’13KiB 3adiKcoBaHO
y crparerii camomnpeseHTalii “nepebisiblieHHS
cBOix gocsarHeHp” - Tpu 3 CO (R =.283; p <.001),
YB(R=.261;p<.001)i3 (R=.109; p =.049). Takox
3a3HAYUMO, L0 CTpaTeris “nepebiiblieHHs CBOIX
JIOCATHEHb” BOJIOZi€ HAWUMINHIIIMUMU TPAMHUMU
3B’A3KaMHU 3i IIKajJaMH coljiaJIbHOI 6a)KaHOCTi.
AcepTuBHIi cTpaTterii MaloTb HaWbisbIlle cTaTHUC-
TUYHO [JOCTOBipHUX KOpeJssliiHUX 3B’SI3KiB i3
“roBapucbkicTio” - Tpu: ABC (R =.181; p =.008),
AllH (R = .121; p = .041) i ABIIB (R =.153; p =
.019). /IBi acepTuBHI cTpaTerii camonpe3eHTaIllii
MaloTh MO ABa CTaTUCTUYHO JOCTOBipHi 3B’ A3KHU:
“6akaHHs cnogobaTucsa” 3 YB (R=.117; p =.045)
iT (R =.181; p =.008); “BunpaBjianus i3 npu-
wHATTAM BignoBiganabHocTi” 3 T (R = .153; p =
.019) i 1B (R = .110; p = .048). Taki Tengenuii
MOBEJIIHKH, SIK “He3asIeXXHicTb”, “HeTOBapHCh-
KicTp” i “yHUKHEHHSI 60pOTHOH”, He MAKOThb KO/
HOT'0 CTaTUCTUYHO JJOCTOBIPHOTO KOpeIALiHHOTO
3B’s13KYy 3i CTpaTerisiMu caMmomnpe3eHTallii.
3aKJIYHUM KpPOKOM HALIOro JOCJiJpPKeHHH
Oy/s10 MOPiBHSAHHA [AOC/IiPKYBaHUX MapaMeTpiB
rpyI i3 BUCOKMM i HU3bKUM PiBHAAMM COLjiaJIbHOI

Table 4. Comparison of the groups with a high level (Group 1) and a low level (Group 2) of self-deceit (SD)
Ta6smus 4. [lopiBHsIHHA Tpyn i3 BUCOKUM (rpyna 1) i Hu3bkuMm (rpymna 2) piBHsiMU camoo6Many (CO)

) Mann-Whitney U-test
Self-presentation strategy Koedinjent Manna-YiTHi
Crpareris camonpeseHTanii U T
Wanting to be liked (AWL) «
BaxkanHs cnogo6aTtucs (ABC) 1720.000 039
Example for imitation (AEI)
[Mpuknaz aas HacaigyBaHHs (AITH) 1890.000 241
Justification with taking responsibility (AJTR)
BunpaBaaHHs i3 TpURHATTAM BignoBifanbHocTi (ABIIB) 1785.500 098
Exaggerating one’s achievements (SEOA) o
[lepe6inbiieHHs cBOiX gocsarHeHb (CIIC/) 1385.500 <001
Justification without taking responsibility (SJTR) 1244.000* <001
BunpapzaHHs 6e3 npuiHATTA BignosiganbHocTi (CBIIB) ) )
Inhibiting oneself (SI0)
[lepemkomkanHs camomy co6i (CIICC) 1911.000 372

Note: U - the Mann-Whitney U-test; p - the level of significance by the Mann-Whitney U-test; * - the level of significance p<.050
and ** - the level of significance p<.010, the data is given in bold type.

[Ipumitka: U - kputepiit ManHa-YiTHi; p - piBeHb AocToBipHOCTI KpuTepito ManHa-YiTHi; * - piBeHb JocToBipHOCTI p<.050
i ** - piBeHb gocroBipHOCTi p<.010, AaHi NoJaHO XKUPHUM WIPpHUPTOM.
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Table 5. Comparison of the groups with a high level (Group 3) and a low level (Group 4) of managing impressions (MI)
Ta6mmug 5. [lopiBHAHHSA rpyT i3 BUcOKUM (rpyna 3) i Hu3bkuM (rpyna 4) piBHAMU yIpaB/iiHHS BpaxeHHs MU (YB)

Self-presentation strategies sz)r;zig{l;iﬁl:gﬂl;t;is:ﬂi
Ctpareris camonpeseHTanii U U
Bacann cnopoammcs (ABC) 1765500 043
pionag s Hacainysarsis (ATH) 1768.000 045
Buunpanarnn i npiaT it aAnOR RS OCH (ABITE) 1885.000 187
Mepegunpierna caoi socren (CTCA) 1690.000 036
Buunbanansn Gea npmiatn sitnostaAmact! (CAITE) 1220.500 <001
Hepemligl;:;ﬁﬁi (c)gfasoel\}[;(scl)gg (CI1CQ) 2025.500 412

Note: U - the Mann-Whitney U-test; p - the level of significance by the Mann-Whitney U-test; * - the level of significance p<.050
and ** - the level of significance p<.010, the data is given in bold type.

[TpumiTtka: U - kpuTepit MaHHa-YiTHi; p - piBeHb AocTOBipHOCTI KpuTepito MaHHa-YiTHi; * - piBeHb gocToBipHOCTI p<.050
i ** - piBeHb mocToBipHOCTI p<.010, AAHI MTOJJAHO KUPHUM IWIPHUPTOM.

[twas found that Group 3 (a high level of managing
impressions) has a statistically significant
advantage by two self-presentation strategies: SEOA
(U =1690.000; p = .036) and SJTR (U = 1220.500;
p < .001). Group 4 (a low level of managing
impressions) also has an advantage by two self-
presentation strategies: AWL (U = 1765.500;
p <.043) and AEI (U =1768.000; p =.045).

Discussion

In scientific literature there are numerous
studies which conceptually outlined
methodological fundamentals of self-
presentation (Goffman, 1959; Schlenker & Leary,
1982), theoretically substantiated topical
tendencies, regularities and determinants of self-
development (Ketler-Mytnytska & Shevchenko,
2022; Lopez et al., 2023), elucidated the current
state of the problem sweeping social networks
and the Internet (Kleinman at al., 2023).

The  obtained quantitative  indicators
and descriptive frequency characteristics (see
Tabl. 1) of the sample showed that the parameter
“Wanting to be liked” (AWL) (n = 102; 71.83%; M
=4.03; SD = +.67) in student youth takes the first
place among all self-presentation strategies. This
is an assertive self-presentation strategy,
and it expectedly dominates. Self-presentation
embodies wanting to be liked through a flexible
and constructive impact in real or virtual
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OaXkaHOCTI, IKe 3JIiiCHEHO 3a JBOMAa ILIKaJIaMU.
Toxx mocaigpkyBaHi rpyny 6y/s0 pos3mnofijieHo 3a
IKaJior “‘camoo6MaH” 3a MeaiaHow (Me = 97.50)
Ha rpyny 1 (Bucoku#l piBeHb) i rpyny 2 (HU3b-
KUl piBeHb). ['pyny 1 ckyanu n = 87 (61.27%)
pecroHieHTiB i rpyny 2 - n = 55 (38.73%).
Y Tabs1. 4 nofaHo pe3yJabTaTH MOPIBHSHHS CTpa-
Terid camomnpe3deHTtanii y rpymax 1 i 2. [lopis-
HAHHA 3/ilicHeHo 3a U-kpuTepia ManHa-YiTHI.
3’sicoBaHo, o rpymna 1 (Bucokui piBeHb caMo-
06MaHy) Ma€e CTaTUCTUYHO JJOCTOBIpHY MepeBary
3a ABoMa cTparteriamu camonpesenTtauii: CIIC/]
(U=1385.500; p<.001) i CBIIB (U =1244.000; p
<.001). I'pyna 2 (Hu3bKUH piBeHb caM0O0OOMaHYy)
Ma€ InepeBary 3a OJHIEI CTpaTeri€lo caMmonpe-
3eHTanii - B ABC (U =1720.000; p =.039).

Jauti mocnipkyBaHi rpynu 6yJ10 po3mno/iijieHo 3a
IKaJIOK “yHpaBJiHHS BPaKEHHSIMU” 32 MeJiaHO0
(Me = 91.00) Ha rpyny 3 (BUCOKHH piBeHB) i rpymy
4 (uu3bkuii piBenb). [pymy 3 ckinannn =76 (53.52%)
pecrioHieHTiB i rpynmy 4 - n = 66 (46.48%).
Y Tab.1. 5 nofaHo pe3ysibTaTy NOPiBHSAHHS CTpaTerin
camornpe3eHTalil y rpynax 3 i 4. [lopiBHAHHA 37ikC-
HeHo 3a U-kputepieM MaHHa-YiTHI.

3’sacoBaHo, 1o rpyma 3 (BUCOKUH piBeHb ynpaB-
JIIHHS1 BPaXXeHHSIMM) MAa€ CTATHUCTUYHO JOCTO-
BipHy mepeBary 3a JBOMa CTpaTerisiMu caMolipe-
3enTanii: CIIC/ (U =1690.000; p=.036) i CBIIB (U
= 1220.500; p < .001). I'pyna 4 (HU3bKUH piBEHb
yIpaBJiHHS BPaXKEHHSIMU) Ma€ IepeBary TaKOX
3a ABoMa ctpaTeriamu camonpe3eHnTarnii: ABC (U =
1765.500; p <.043) i AIIH (U =1768.000; p =.045).
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interaction. At the same time, an advantage
of the self-presentation strategy “Exaggerating
one’s achievements” (SEOA) which also involves
an intention to be liked was registered by a defense
strategy (n = 89; 59.86%; M = 3.62; SD = +.60).
However, the basis of this self-presentation is
a defense mechanism which is often accompanied
by destructive intentions and actions. The next
dominant pair of assertive behavior and self-
aggrandizing behavior, “Justification with taking
responsibility” (AJTR) (n = 47; 33.10%; M =
2.78; SD = +.46) and “Justification without taking
responsibility” (SJTR) (n = 66; 46.48%; M = 3.04;
SD = +.51), also has a similar aim, but different
mechanisms of achieving it. Respondents can
justify themselves by means of self-presentation,
but, as shown in the results of our study, they do
not want to take responsibility. Assertive behavior
of the self-presentation “Example for imitation”
(AED) (n=50; 35.21%; M = 2.12; SD = +£.35), whose
aim is to attract attention, through an example
for imitation, traditionally offers valuable
constructive advice (life hacks), whichis self-tested
and efficient in a student environment. This is also
kind of self-approval. Such a design of empirical
data by the method “A self-presentation tactics
scale” (Lee et al, 1999) showed a dual nature
of student youth self-presentation strategies
and the dominant approval motivation which
is realized in different forms. The dual choice is
explained by the fact that in adolescence there
is a narrow boundary between constructive
and destructive components in achieving
a desirable result and this boundary is sometimes
overstepped. Self-regulation, processes of a future
professional’s personal growth, formation of their
worldview place too high demands on a young
individual in a short life period. It puts pressure
which is difficult for young people to deal with
since hedonistic motivation and aspiration to
achieve a quick result can dominate as shown in
the research by 1. Popovych et al. (2021).

We obtained an expected distribution
of the empirical data by the descriptive
frequency characteristics of the parameters
of social desirability and behavioral tendencies
(see Tabl. 2). The prevalence of medium
and high parameters of self-deceit and managing
impressions in combination with sociability,
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Y HaykoBil siTepaTypi € 6e3J1i4 J0oCTiIKeHb
AKi KOHLENTYyaJlbHO OKPECJWUJH METOJ0JI0-
riuHi ocHoBU caMomnpe3eHTalii (Goffman, 1959;
Schlenker, Leary, 1982), TeopeTH4YHO OGIDYH-
TYBa/IM aKTyaJIbHi TeHJeHIl i 3’sicoBaHi 3aKo-
HOMIPHOCTI Ta JAeTepMiHaHTU CaMOPO3BUTKY
(Ketler-Mytnytska, Shevchenko, 2022; Lopez et
al,, 2023), BUCBIT/IM/IM Cy4aCHUH CTaH MPoG6JieMH,
SIKMW OTOPHYB COlliaJibHi MepexKi Ta BceMepexiKs
(Kleinman at al., 2023).

OTpuMaHi KiJbKiCHI MOKa3HMKU W OMUCOBI
YaCTOTHI XapaKTepUCTUKHU (AuB. TabJ. 1) BUOIp-
KOBOI CYKYIHOCTI pOAeMOHCTPYBaJIy, 1110 Napa-
MeTp “bakanHsa cnogo6atucs” (ABC) (n = 102;
71.83%; M = 4.03; SD = +.67) y CTyAeHTCbKOIi
MOJIO/Ii IOCIIa€ eplly CXOAMHKY cepeJ, yCiX cTpa-
Teriii camonpeseHTallii. lle acepTuBHA cTpaTeris
camormnpe3eHTalil i MOKa30BoO, 1110 BOHA JOMIHYE.
CaMomnpe3eHTallid peaJidye NpPardHeHHdA CIOJ0-
b6aTuCs yepe3 rHYYKUH | KOHCTPYKTUBHUH BIIJIMB
y peasibHill 4yu BipTyasbHil B3aeMmojii. BogHo-
yac 3a 3axUMCHOI CTpaTeri€lo KOHCTAaTOBAHO
nepeBary crparterii camomnpeseHTanii “Ilepe-
oisbmeHHs1 cBoix gocsarHenb” (CIICA) (n = 89;
59.86%; M = 3.62; SD = +.60), sika TaK0> MiCTUTb
HaMip cnofo6aTucs iHUM. TiIbKU y OCHOBY L€l
npeseHTalil MNOKJaZeHO 3aXWUCHUU MeXaHi3M,
SIKUHM CYyIIPOBO/PKYIOTHCS YaCTO AeCTPYKTUBHUMU
HaMmipaMmu i gigamu. HactynHa pgoMiHyroo4a napa
acepTUBHOI MOBEJIHKU i MOBEJiHKU CaMO3BeJIH-
YeHHs - lLle “BunpaBjaHHs i3 NpUHHATTAM Bij-
noBiganbHocTi” (ABIIB) (n = 47; 33.10%; M =
2.78; SD = +.46) i “BunpaBiaHHs 6e3 MPUHUHSTTS
BignosiganbHocTi” (CBIIB) (n = 66; 46.48%; M =
3.04; SD = +.51), TakoX Ma€ CX0XKy MeTYy, ajie pi3Hi
MeXaHi3MHU i JocArHeHHs. PeClIOHEHTH MOXYTh
BUIIPaBJOBYyBaTHCA 3acobaMH caMoOIlpe3eHTa-
1ii, ajie K MOKa3ylOTb pe3yJbTaTU MOTOYHOTO
JOCTiP)KeHHsl, 6paTH BiANMoOBiJalbHICTL Ha cebe
He NOCIIIaTb. ACepTUBHA IOBEJiHKA caMollpe-
3eHTauil “‘[Ipuknag guaa HacaigyBanua” (AIH) (n
=50; 35.21%; M = 2.12; SD = +.35) MeTo10 sIKOi
€ 3BepHEeHHs Ha cebe yBary, uepes NpUKJIaj JJs
HacailyBaHHS, TPaAULiMHO NPOMOHYE IiHHI KOH-
CTPYKTUBHI nopajau (s1aiidxaku), ki nepesipeHi
Ha co6i i mpaITh ¥ CTYAEHTCbKOMY cepesio-
BUIli. Lle TakoXX CBOEpPiAHUN crocib cxBasieHHS.
Takuil fU3aiiH eMNipUYHUX JaHUX 32 METOJUKOIO
“llIxana BUMipy TakTHUK caMmornpe3eHTalii” (Lee et
al, 1999) nokasaB AyasbHy NpPUPOAY CTpaTerii
camomnpe3eHTalil CTYyLeHTCbKOI MoJioLi i JoMi-
HYIOUUH MOTHB CXBaJIEHHS, KU peasi3yeTbcs
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dependence and avoiding a struggles are the key
characteristics of student youth by the applied
methods. By the results of correlation analysis
(see Tabl. 3), the self-presentation strategy
“Exaggerating one’s achievements” has the largest
number of statistically significant correlations -
three. Correlations with “self-deceit” (R =.283; p
<.001) and “managing impressions” (R =.261; p <
.001) are the strongest of them. The combination
of these two regularities with the behavioral
tendency “dependence” (R = .109; p = .049), is
the most dangerous one. We can explain it by
the fact that a high level of social desirability
with the behavioral tendency for dependence has
a negative impact on young people's intellectual
and physical activity. We assume that this
combination can transform into respondents’
psychological dependence on permanent self-
approval, their profile updating in social networks
and desire to meet social expectations. We should
underscore that the self-presentation strategy
“Exaggerating one’s achievements” belongs to
defensive strategies.

The obtained results of comparison
of the parameters of social desirability
(see Tabl. 4 and 5) showed the relationship
of self-deceit and managing impressions on self-
presentation strategies. We did not identify such
an impact behavioral tendencies since it is beyond
the research subject. The advantage of Group
1 (a high level of self-deceit) by two defensive
self-presentation strategies SEOA (U = 1385.500;
p < .001) and SJTR (U = 1244.000; p < .001)
demonstrates strength and testifies to a danger
which high levels of social desirability by the scale
“self-deceit” can pose. The situation is somewhat
different by the scale “managing impressions”, but
the advantage of Group 3 (a high level of managing
impressions) is also dominant by the defensive
self-presentation strategies: SEOA (U = 1690.000;
p =.036) and SJTR (U = 1220.500; p <.001). The
obtained results have a prognostic component
and rather demonstrate what can be caused by
an increase in the average data (M; SD; Me) if
no prevention measures aimed at the formation
of assertive self-presentation strategies are taken.

Our research has a number of limitations
which should be emphasized. The empirical data
were collected under martial law. Therefore,
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y pisHux ¢popmax. [lyasbHUN BUGIp MOSCHIOEMO
THUM, 1[0 Mi>K KOHCTPYKTHUBHOIO i I6CTPYKTHUBHOIO
CKJIaJIOBUMH Yy JIOCATHEHHI 6Ga)XaHOTro pe3yJib-
TaTy, B OHALbKOMY Billi, iCHy€e By3bKa MexXa, AKa
iHOZ1 Moxe nopymyBaTucs. CaMmoperysisuis, npo-
[leCU CTaHOBJIEHHS 0COOUCTOCTI MaW6yTHHLOTO
daxiBis, opMyBaHHS HOro CBITOTJISAAY, CTABJASTh
Ha/ITO BUCOKi BUMOTH Ha KOPOTKOMY KUTTEBOMY
Bifipi3Ky nepen 0HOI0 ocobucTicTo. lle cTBOpIOE
CBOEPIAHUIN TUCK, IKUW MOYACTHU CKJIAJHO Jl0Jia-
€ETbCS MOJIOAWMU JIIOAbMH, 60 MOXKYTb JOMiHY-
BaTU relOHICTUYHI MOTUBU 1 MparHeHHdA WBUJ-
KOTO pe3y/abTaTy, SK Il MPOJEMOHCTPOBAHO
y mocaimkeHHi . Popovych et al. (2021).

3a ONMCOBUMHM YaCTOTHUMH XapaKTepHuc-
THKaM{ T[apaMeTpiB comiaJbHOI 6a)kaHOCTI
i TeHAEeHIiN MOBeAiHKU (AUB. TAa6JI. 2) OTPUMAHO
O4iKyBaHHMU PO3MO/ i/ eMIipUYHUX JaHUX. [IpeBa-
JIIOBAaHHSA CepeJiHiX | BUCOKUX NMapaMeTpiB caM0o-
OMaHy Ta ynpaBJ/iHHS BPROXKEHHSIMHU, Y MOEAHAHHI
3 TOBApHUCHKICTIO, 3aJIEXHICTI0O Ta YHUKHEHHAM
60pOTHOH, € KJIIOYOBUMH XapaKTEPUCTUKAMH 32
JlAaHUMU MeTOAMKaMH, Cy4acHOI CTYJeHTCbKOI
MoJioAi. 3a pe3y/bTaTaMUu KOpessLiiHOTo A0CJTi-
JoKeHHs (auB. Tabus. 3), cTpaTeria camomnpe3eH-
tanii “IlepeGisibIieHHS CBOIX JOCATHEHb  Mae€
HaH6iJble CTATUCTUYHO JOCTOBIPHUX 3B'I3KIB —
Tpu. Cepes; HUX € ABa HaWMilHimi — 3 “caM006-
maHoM” (R =.283; p <.001) i “ynpaBsiiHHSIM Bpa-
»keHHAMH” (R =.261; p <.001). ¥ noeaHaHHi 1iux
JBOX 3aKOHOMIpHOCTE! 3 TeH/IEHIi€10 MOBE/[iHKU
“sanexxHicty” (R = .109; p = .049), oTpumyemMo
Hebe3neuyHe NoeAHaHHSA. [losICHIOEMO, 1[0 BUCOKA
coljajibHa 6Ga)kaHICTb 3 TeHJEHI€E IMoBe-
JIHKH 10 3a/IeXKHOCTI HEraTUBHO MO3HA4Ya€ThCA
Ha PO3yMOBik i i3WYHI aKTHBHOCTI HOHAKIB.
JlonyckaeMo, 110 Take MOEAHAHHSA MOXeE TpaH-
chbopMyBaTHCs y NMICUXOJIOTIYHY 3a/IEXHICTb pec-
MOH/IEHTIB BiJj NepMaHEHTHOTO CaMOCXBaJIeHHS,
MOCTIMHOTO OHOBJIEHHS MPOQIJIIB ¥ COIliaIbHUX
MepeXkax, IparHeHHs BiJANOBIiAAaTU O4iKyBaHHAM
coniymy. AKIIeHTYEMO yBary Ha TOMY, 1I0 CTpa-
Teriss caMmormnpe3eHTalii “nepeGiJibIIEHHs CBOIX
JlOCATHEHb” HaJIeXKUTh /10 3aXHUCHUX.

OTpuMaHi pe3yJbTaTU MOPIBHAHHSA MapaMe-
TpiBcoLia/bHOI6axkaHOCTi (AuB.Ta6J1.415) mpone-
MOHCTpPYBaJI¥ 3B’I30K CaMOOOMaHy i ynpaBJliHHA
BpaXKeHHSIMM Ha CTpaTerii caMomnpe3eHTalji.
HaMmu He 3’s1COBaHO TaKOTr0 BIJIUBY y TEH/EHIiIX
MOBE/IIHKH, OCKIJIbKH 1j€ BUXOIUThb 3a MeXi npe/-
MeTy pociaipkeHHs. [lepeBara rpynu 1 (BUCOKHU
piBeHb caM0o06MaHy) 3a /JBOMa 3aXUCHHUMH CTpa-
Terismu camonpesenTanii: CIIC/] (U = 1385.500;
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we can assume that defensive reactions can be
actualized under martial law that can affect self-
presentations. Another thing is that peaceful time
will contribute to quantitative and qualitative
parameters of student youth’s self-presentation.
At the same time, the above limitations do not
have a significant impact on the obtained results
which possess scientific novelty and demonstrate
social value and the research conducted under
harsh conditions only adds uniqueness to them.

Conclusions

It was substantiated and generalized that
student youth’s self-presentation strategies
and behavioral tendencies aim at self-expression
and demonstration of one’s individuality,
manifestation of real and socially desirable
intentions and aspiration to create a successful
image in public opinion. It was found that assertive
self-presentation strategies are dominant in
student youth. It was highlighted that the self-
presentation strategy “Wanting to be liked” is
implemented through a flexible and constructive
impact in real or virtual interaction. A dual nature
of student youth’s self-presentation strategies was
revealed. It was found that approval motivation
is dominant. It manifests itself in constructive
and destructive forms. The dual choice is
explained by the fact that there is a narrow
boundary between constructive and destructive
components in achieving a desirable result
and this boundary is sometimes overstepped
by respondents. It was found and substantiated
that high social desirability with the behavioral
tendency for dependence has a negative impact on
adolescents’ intellectual and physical activity. We
warn that such a combination can be transformed
into respondents’ psychological dependence on
permanent self-approval, profile updating in social
networks, aspiration to meet social expectations.

A statistically significant advantage was
established in comparison of the parameters
of social desirability between the researched
groups. Attention was focused on a danger which
can be posed by high levels of the formedness
of social desirability by the scales “self-deceit”
and “managing impressions” for the development
ofayoungindividual if prevention measures aimed
at the formation of assertive self-presentation
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p <.001)iCBIIB (U = 1244.000; p <.001) geMoH-
CTPy€E MIlLHICTb i CBiYUTH NMpO Hebe3NeKy, Ky
MOXKYTb MaTU BUCOKI piBHi cdopMoBaHoOCTi coi-
aJIbHOI 6aaHOCTI 3a LIKa/J0l ‘camoobMaH”. 3a
IIKaJIol0 “yNpaBJ/iHHA Bpa)KeHHSAMHU~ OTPHUMaHO
Jlelllo IHIy KapTHHY, aJle TaK0oX JOMIHYIOUYOM0
€ nepeBara rpynu 3 (BUCOKMH piBeHb yIlpaB-
JIIHHSl BpPa)KeHHSIMU) 3a 3aXWUCHUMU CTparTeri-
samu camornpesenTariii: CIIC/ (U = 1690.000; p =
.036) i CBIIB (U = 1220.500; p <.001). OTpumaHi
pe3y/ibTaTH MalTb IPOTHOCTUYHY CKJIAL0BY
1 IeMOHCTPYIOTh pajlile, 0 YOr0 MOXe IpHU3Be-
CTU 3pocTaHHsA cepefHix aanux (M; SD; Me),
SIKIIO He 3/iiCHIOBATH NPOodiJaKTUUHUX 3aX0/IiB
CIpsIMOBAaHUX Ha GOPMYBaHHS acepTUBHUX CTpa-
Terii caMmonpeseHTalil.

Haure focizzxeHHs Mae HU3KY 06MeXeHb, PO
sKi BBaXXAEMO 3a MOTpi6bHe HArosocuTd. Emmi-
pu4Hi laHi 3i6paHo Miji 4yac BOEHHOT0 cTaHy. Tomy
€ UMOBIPHICTb PUIIYCTUTH, L0 MiJj 4aC BOEHHOT'O
CTaHy 3axUCHI peakuil MOXYyTb aKTyaJi3yBa-
THUCS, 110 MOXKe MTO3HAYMTHUCS Ha caMOllpe3eHTa-
nigx. HacTynHuM acnekToM € Te, 1[0 MUPHUU Yac
CIIpUATUME KIJIBKICHUM 1 AKiCHUM NlapaMeTpam
caMoIpe3eHTallil CTyLleHTCbKOI MOJIOAL. ¥ TOM xe
yac, 3a3HayeHi 06MeKeHHs, He Mal0Th 3Ha4yL0ro
BIJIMBY Ha OTPUMaHi pe3y/1bTaTH, AKi MalOTb Hay-
KOBY HOBU3HY i JEeMOHCTPYIOTb CYCIJIbHY LiH-
HICTBb, a JOCIIIPKeHHA Y CKJIaJHUX YMOBaX TiJIbKU
J0Ja€ IM OpUTiHAJIBHOCTI.

BHUCHOBKHU

O6rpyHTOBaHO U Yy3arajbHEHO, IO JOCJi-
JKEHHS CTpaTerid camolnpe3eHTalii CTyJeHT-
CbKOI MOJIOZI fIK YMHHHUKA BUOOpPY TeHJAEHIiN
NOBeJ[IHKH, Ma€ METY CaMOBUpaXeHHS Ta JJeMOH-
CcTpauii BJIaCHOI iHAWBiAya/NbHOCTI, € NMPOABOM
peasibHUX i collia/IbHO 6aXKaHUX IHTEHI1iH Ta nmpar-
HEHHSIM CTBOpPEHHs YCHIlIHOro o6pasy y ouax
oTo4yeHHd. KOHCTaTOBaHO, 1110 acepTUBHA CTpaTe-
riga camornpeseHTalii € JOMiHYIOYOI Yy CTYLEHT-
CbKOI MOJ10Zi. 3a3HAueHO, 110 caMoIllpe3eHTallis
IparHeHHs crnojo6aTHcs peasi3yeTbcs yepes
FHYYKUK 1 KOHCTPYKTUBHUM BIUIUB Yy peaJib-
Hill 4yu BipTyaJsibHiA B3aeMogii. KoHcTaToBaHO
JAyaJbHy MNPUPOAY CTpaTerid camonpeseHTalii
CTYLEHTCbKOI MOJIOZI I BU3HA4Y€HO, L0 AOMiHYy-
I0YMM € MOTUB CXBaJIeHHd, KWW peasi3yeTbCcsd
y KOHCTPYKTHUBHIA i JecTpyKTHUBHIN ¢opmax.
[TosicHeHO AyasbHUM BUOGIp pe3ysbTaTiB THUM, 1110
Mi?>K KOHCTPYKTUBHOIO 1 JeCTPYKTUBHOIO CKJI1aJ0-
BUMH Y OCATHEHHI 6a)kaHOT0 pe3y/bTaTy, iCHYE
BY3bKa MeXa, fAKa IHOJAI MOXe NOopyLyBaTUCH
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strategies are not taken. The results of the applied
research should be implemented in educational
process, psychological theory and practice.
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pecroHieHTaMM. 3’fCOBaHO 1 MOSICHEHO, L0
BHUCOKa coliiaJibHa Oa)kaHiCTb 3 TeHJIeHIi€l
NMOBEJIHKM [0 3aJIe)KHOCTI HEeraTHUBHO ITO3Ha-
YaKTbCS Ha PO3YMOBiHM i Qi3nyHiA aKTHUBHOCTI
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OHOBJIEHHSI NpOQiJNiB y coljiaJIbHUX Mepexax,
[IparHeHHd BiANOBiAaTU OYiKyBaHHSAM COLiyMYy.
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